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BY JOHN TOWNES

They grew up together in South County and 
graduated from the same high school before leav-
ing the Berkshires to pursue separate academic 
goals.

But even though Sam Levin, Loren Amdahl-Cul-
leton, Luc Harrigan and Sean White were scattered 
across the country and around the world, they 
still managed to stay connected, seeing each other 
mostly on holidays spent at home.

Now, these four Monument Mountain Regional 
High School graduates are together again. They’re 
the co-founders of  a Brooklyn N.Y.-based company 
that hopes to play a key role in what the four men 
believe will be a major transformation in the way 
physical products are manufactured, managed and 
disposed.

Their venture, Melonfrost, has developed a pro-
prietary platform to help create a new generation 
of  organisms to serve as the basis of  fuel, textiles, 
building materials, therapeutics, packaging, ag-
riculture, food production, and many other items 
and applications. On Feb. 1, Melonfrost achieved a 
signifi cant milestone after seven years of  planning 
and preparation when the company received $7 
million in venture capital seed funding and took on 
its fi rst customer.

Above: Biochemist 
Sasen Efrem 
works on 
Melonfrost’s 
prototype 
evolution reactor 
system. Four 
graduates of 
Monument 
Mountain Regional 
High School have 
formed Melonfrost 
in Brooklyn, N.Y., 
a company that 
is involved with 
applications 
in synthetic 
biology. The group 
includes, from left, 
Loren Amdahl-
Culleton, Sam 
Levin, Sean White 
and Luc Harrigan.
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Are you working on your NewYear financial Planning?
Now is a good time to review your expenses as we start 2023 to see where you can fine tune your monthly expenditures to keep
more money in your bank account.

I have been very successful in helping medical offices save between 17% to 36% on their credit card processing. Interested in seeing
what you could save in 2023? Give me a call and I can have your current rate plan analyzed and give you a quote at no cost or
obligation to you!
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By Tony DoBrowolski

ADAMS — Adams Community Bank has 
expanded into Berkshire County’s largest 
municipality by opening its first branch in 
Pittsfield.

The branch operates in the Stop & Shop 
Plaza at 660 Merrill Road.

Bank President Charles P. O’Brien said 
the bank worked for 18 months to find the 
right spot.

“Our focus was on 
finding the right lo-
cation and team to 
open a full-service 
branch in Pittsfield,” 
said O’Brien, a former 
chairman of the Mas-
sachusetts Bankers 
Association.

When the bank 
unveiled its reorgani-
zation plan last year, 
it also said it was in-
terested in opening a 
branch in Great Bar-
rington. The bank’s 
last expansion oc-
curred seven years ago when it purchased 
the former Lenox National Bank.

The new Pittsfield branch is led by 
branch officer Julie Zdon, who has 17 
years of banking experience. She is sup-
ported by four community bankers, Ava 
Joy, José Aguilar Lopez, Alexa Durant 
and Nicole Superneau. Jay Ogle, Adams 
Community Bank’s development officer, 
is also based in the Pittsfield branch.

The new branch has interactive teller 
machines that provide a two-way video 
conference between the user and a bank 
employee. The technology allows custom-
ers to make loan payments, deposits, cash 
checks, complete credit card payments, 
redeem coin machine receipts, and more.

Opening a branch in Pittsfield was one 
of the bank’s goals when it reorganized 
its business model in April 2021 to create 
Community Bancorp of the Berkshires.

Under the reorganization plan, Adams 
Community Bank went from being a mu-
tual savings bank to a capital stock savings 
bank. Under the current format, 100 per-
cent of the bank’s outstanding shares of  
stock are owned by Community Bancorp 
of the Berkshires Inc. All of the bank’s 
stock is controlled by the mutual holding 
company, which is Community Bancorp 
of the Berkshires, MHC.

“The bank’s overall goals remain un-
changed,” O’Brien said. “Adams Commu-
nity Bank will continue to serve the people 
and businesses in Berkshire County, take 
great care of its customers and commu-
nities, offer the best technology, and have 
a branch network that makes it easy for 
customers to do business with the bank.”

Adams Community Bank was founded 
in 2011 when Adams Co-operative Bank 
and South Adams Saving Bank, two of the 
Berkshire’s oldest community financial 
institutions, merged. Adams Communi-
ty Bank has eight other branches, two in 
Adams, and one each in Cheshire, Lanes-
borough, Lee, Lenox, North Adams and 
Williamstown.

Adams 
Community 
Bank opens 
first branch 
in Pittsfield

The new 
Pittsfield 
branch 
is led by 
Julie Zdon, 
who has 
17 years of 
banking 
experience.

By Meg BriTTon-Mehlisch

PITTSFIELD — City officials propose giv-
ing a $250,000 grant to a local business 
they say is putting Pittsfield on the map 
in the field of electromagnetics.

Mayor Linda Tyer submitted a pro-
posal to the City Council last month 
asking to use $250,000 of  the city’s eco-
nomic development funds to support 
the expansion of  the Electro Magnetic 
Applications Inc. lab in Pittsfield, pro-
vided it meets job-creation goals.

City councilors will decide if  they 
support the mayor’s recommendation 
at the Jan. 30 meeting of  the communi-
ty and economic development subcom-
mittee. A small opposition is already 
mounting to the move.

Glenda Wichechki, a resident who 
spoke during the open microphone 
portion of  a recent council meeting, 
urged the council to vote down the pro-
posal.

“I don’t think the city should be pur-
chasing equipment for private compa-
nies,” Wichechki said. “The common 
sense place for a loan of  this size would 
be a bank.”

“The city is not a bank,” she added.
Tyer’s request and a grant applica-

tion by the company lay out a plan for 
how EMA plans to expand.

EMA, which is headquartered in Col-
orado, established an office at the Berk-
shire Innovation Center in 2019. The 
company was the center’s first tenant.

The Pittsfield lab tested materials 
and equipment used on manned and 
unmanned spacecraft in a facility that 
replicates radiation conditions of  out-
er space.

This facility helped the lab secure 
contracts with NASA, Department of  
Defense contractors and international 
space agencies, according to the grant 
application.

The company received a five-year 
tax increment finance agreement from 
the city — giving it a break on an esti-
mated $65,774 of  its personal property 
taxes — as well as $140,000 in economic 
development funds in the first year of  
operation.

EMA also received state tax credits 
from the Massachusetts Economic As-
sistance Coordinating Council.

Since opening, the full-time employ-
ee count has grown from one to eight, 
with the average starting salary above 
$60,000 per year.

The company said in its application 
that business has been so successful 
that it moved a portion of  its opera-
tions into an office space at 66 West St. 
A report from the city’s community de-
velopment director included in the ap-
plication said EMA grossed $7 million 
in revenue in 2021.

The company says it’s now taking 
steps to advance into the emerging field 
of  “metalenses” — thin, hyper-efficient 
lenses used for imaging, medicine, ter-
rain mapping, radar and augmented 
and virtual reality.

In the application to the city, EMA 
writes that over the next three years 
it plans to invest $3 million to build a 
metalenses characterization chamber 

in lab at the BIC.
On top of  that, the company says it 

plans to put $150,000 toward a part-
nership with Berkshire Community 
College, Springfield Technical Com-
munity College, the University of  Mas-
sachusetts Amherst and the BIC to 
“create a pipeline of  faculty expertise 
and program expansion” to support 
the local knowledge base.

The application describes the 
“unique public and private collabora-
tion” as an opportunity to “provide a 

major economic and technological im-
pact to MA based companies and estab-
lish the Commonwealth and Berkshire 
County as a hub for innovation and 
cutting edge research.”

To meet this goal, Tyer wants to put 
$250,000 towards new equipment for 
the lab that EMA estimates will cost 
$446,000. Tyer’s proposal wouldn’t give 
that entire sum to the company all at 
once.

If  approved, the economic develop-
ment fund would put $150,000 toward 
the purchase of  the equipment ini-
tially. Six months after the compa-
ny can show that it has created three 
new jobs with starting salaries of  at 
least $65,000, another $50,000 would be 
pulled from the city’s economic devel-
opment fund.

The final $50,000 would be sent to the 
company six months after it can show 
another five jobs with the same start-
ing salary range have been created.

If  the company relocates, declares 
bankruptcy or drops to two employees 
within the 10-year period, the money 
from the economic development fund 
would be due back to the city.

City funds sought for high-tech lab
Plan would kick in 
$250K from economic 
development fund

ABOVE: FILE PHOTO  |  BELOW: PHOTO PROVIDED BY BERKSHIRE INNOVATION CENTER

Above: Electro Magnetic Applications staffers, from left, Gregory Wilson, Casey 
Peirano and Justin McKennon, are shown outside the Berkshire Innovation Center 
in 2019. Below: Pittsfield Mayor Linda Tyer speaks at the BIC in 2021 after EMA 
of Pittsfield received a $429,000 grant from the Massachusetts Manufacturing 
Innovation Institute.

The company received a 
five-year tax increment 
finance agreement from 
the city — giving it a break 
on an estimated $65,774 of 
its personal property taxes 
— as well as $140,000 in 
economic development funds 
in the first year of operation.
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THE COUNTRY STORE AT JIMINY PEAK,
a well established business operated successfully for

the past 20 years located at the base of the mountain.
Sale includes a transferable liquor license for off

premises consumption, lease in place, furniture, fixtures
and equipment as well as a strong monthly income

as the location of the Hancock Post Office, does not
include inventory. Offered at $400,000.

Contact Jane Miller 413-281-3181 or 413-458-0093

By John Townes

PITTSFIELD — Christina Meucci wants to 
help everyday athletes recover from stren-
uous workouts.

With that in mind, Meucci in early 
January opened the Recovery Room at 
32 Bank Row in downtown Pittsfield. The 
business provides access to a unique mix 
of  therapeutic modalities and education 
to treat injuries and chronic pain and 
enable people to maintain peak physical 
performance.

Her practice is oriented toward people 
who are physically active in athletics and 
fitness regimens, and those who simply 
want to maintain their basic mobility and 
functioning.

“I sum it up as elite recovery for every-
day athletes,’” Meucci said. “Daily life is 
a physical activity, so that description in-
cludes anyone.’”

Meucci works with clients who are ei-
ther recovering from specific acute inju-
ries or who who want to manage chronic 
conditions such as lower-back pain. Her 
services at the Recovery Room include 
hands-on treatments as well as facilities 
for more self-directed therapeutic ses-
sions, such as a sauna and cold plunges.

She also sees her business as an oppor-
tunity for the public to learn and experi-
ence how sports medicine combined with 
other wellness practices can improve the 
way they move and feel.

“My purpose is to help people get back 
to the level of  physical activity they had 
before, through personalized treatment 
plans that address their specific circum-
stances and goals,” she said.

Meucci, who grew up north of  Bos-
ton, holds a bachelor’s degree in ath-
letic training from Salem State Univer-
sity and a master’s in applied exercise 
science with a concentration in human 
movement from Concordia University in 
Chicago. She is also certified as a practi-
tioner in various techniques that include 
corrective exercise, kinesio taping, and 
specialized practices like the Graston 
Technique, and Owen’s Recovery Blood-
flow Restriction.

She has previously worked with mem-
bers of  East Coast Prep Post-Graduate 
Football, RIP City Academy’s AAU travel 
teams, the Atlantic Coast Hockey Acade-
my, and with players from the Pittsfield 
Suns summer collegiate baseball league 
team.

Meucci moved to Berkshire County 
eight years ago to work at Canyon Ranch 
in Lenox as a sports medicine practi-
tioner.

“I shifted from a scholastic setting of  
sports medicine working primarily with 
teams to focus on treatment for individu-
als that also included the basics of  well-
ness,” she said.

Meucci began to transition away from 
working with organizations when she be-
gan treating local residents at her home. 
She turned that side business into a full-
time practice last year.

“It took off  faster than I had imagined 
it would,”’ she said. “I also found it was 
more satisfying because I had the ability 
to work with clients on a more compre-
hensive basis, rather than just during 
short stays at the spa.”

Her full-time practice did so well that 
Meucci decided to move it out of  her 
home. This allowed her to expand the 
business by offering equipment for ad-
ditional self-guided services that clients 
could do on their own, in addition to her 
hands-on practices.

She chose a 1,600-square-foot storefront 
on Bank Row to house the Recovery Room 
because of  its location and the site’s phys-
ical characteristics.

“This is a central location,” Meucci 
said. The space formerly housed a bridal 
shop. “Most of  my clients live in Pitts-
field, Lenox, Lee and Stockbridge and 
nearby sections of  New York. It also is ac-
cessible to people in northern Berkshire 
County. Plus, I really like the vibe of  this 
space. It’s not just an office; it has a beau-
tiful brick wall and reflects a feeling of  

the best qualities of  Pittsfield.”
Meucci currently has around 250 cli-

ents, including those who see her on a 
regular basis, and others who have pre-
viously gone through specific courses of  
treatment. She sees an average of  25 to 40 
clients per week.

Those clients receive treatment in a 
space that includes a reception desk and 
waiting area. There’s a section for Nor-
matech compression equipment, which 
include boots and pants that provide 
compression to stimulate circulation, de-
crease lactic acid buildup, and promote 
recovery from soreness. There’s also an 
infrared sauna and “cold plunge” equip-
ment.

In the rear is a room where Meucci 
conducts evaluations and hands-on treat-
ments. Here, she provides a combination 
of  assessment methods such as forced-
plate testing, which evaluates the level of  
symmetry in people’s movement and how 
they apply pressures. “I use this data to 
reduce asymmetry,” she explained.

Among the treatment methods she 
uses is therapeutic cupping, in which 
special cups are applied to the skin to pro-
mote healing. She also uses this space to 
practice the Graston Technique, where 
a metal tool is brushed on the skin, and 
dry-needling, a practice similar to acu-
puncture but focused on specific mus-
cular systems. She also integrates blood 
flow restriction, a low-stress method of  

strengthening muscles by moving joints.
Meucci believes the combination of  

therapeutic services she offers is unique 
in the region, but is part of  a larger move-
ment of  providing alternatives to tradi-
tional physical therapy.

She does not accept insurance. Meucci 
says that provides her with greater flexi-

bility to develop holistic treatment plans 
that address an individual’s overall phys-
ical condition and circumstances instead 
of  concentrating on the specific and lim-
ited courses of  treatment that are allowed 
by insurers.

“I can work with all of  the body’s sys-
tems to help a person develop a person-
alized treatment course aligned with 
their own issues and goals,” she said. “If  
someone comes in with an ankle injury, 
for example, we can incorporate that into 
a plan that also addresses the pelvic floor 
and other areas of  their body that might 
be influencing the injury.”

Rates for services include $135 for an 
initial assessment and treatment; $85 for 
60-minute treatment sessions; and $50 
for 30-minute treatments. The Recovery 
Room offers self-directed use of the sauna, 
cold plunge and Normatech equipment for 
specified time periods. Another option is a 
“power hour,” which includes access to all 
of that equipment and services for individ-
uals or groups at rates that range from $75 
for one person to $240 for four.

Meucci will also be conducting classes 
and workshops on yoga, meditation, nu-
trition and other related topics, as well 
as hosting other gatherings and events. 
For information call 978-761-0966 or visit 
therecoveryroom.biz.

Hands-on recovery practice
New sports medicine facility combines conventional treatments, holistic techniques

PHOTOS BY STEPHANIE ZOLLSHAN

Above: At the Recovery Room in Pittsfield, visitors can take a cold plunge into 40-degree water, meant to invigorate the body both 
mentally and physically. Below: The Recovery Room owner Christina Meucci.
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WELCOME
MARK J. STERLING, MD,
GASTROENTEROLOGY

Specialty care in the Berkshires just got even better.

Mark J. Sterling, MD, a board certified and fellowship trained
Gastroenterologist, has joined the medical staff of Berkshire
Medical Center and the provider staff of Gastroenterology
Professional Services of BMC.

His clinical interests include:

• Abdominal Diseases
• Colonoscopy

• Endoscopic Ultrasound
• Small Bowel Endoscopy

For an appointment call,
Gastroenterology Professional
Services of BMC at 413-499-8590.

By ClarenCe Fanto

LENOX — “Revenge travel” is the catch-
phrase for tourists determined to make 
up for lost time after they postponed va-
cations during the peak of the pandemic 
in 2020 and 2021.

In Lenox, a New England hospitality 
hotspot, the result is a record-setting bo-
nanza from “tourist taxes,” primarily the 
portion of the state’s lodging surcharge 
returned to towns by the Department of  
Revenue.

That’s cause for cautious optimism not 
only for Town Hall officials but for resi-
dents. The revenue will help stabilize the 
rate of property tax increases at a time 
when inflation, and a period of skyrocket-
ing real estate values, could have brought 
major spikes in taxpayers’ bills.

For the current fiscal year — last July 
through next June — the town is on 
track to collect more than $4 million from 
“heads in beds,” based on projected reve-
nue for the second half of 2022. That would 
compare to $3,755,000 for the 2021-22 fiscal 
year, which set a lodging tax record.

Last week, in its quarterly tally, the state 
DOR confirmed that for the travel season 
from August through October, $1,446,000 
in rooms tax was returned to Lenox Town 
Hall. That set a record for any three-
month period going back to 1991. The sec-
ond-highest total was $1,284,000 collected 
from August through October 2021.

“More important than the revenue to 
town coffers is the economic vitality of  
the region’s tourist industry and the de-
mand there is among folks to come to the 
Berkshires,” Town Manager Christopher 
Ketchen said.

“The reason for the cautious optimism 
is our inability to discern whether it is 
a sustainable trend or if  it is merely ‘re-
venge travel,’ ” Ketchen told The Eagle.

He also noted a 10-percent increase in 

the smaller meals tax total, reflecting a 
busy season for area restaurants.

“People are coming to Lenox and eat-
ing in Lenox restaurants,” Ketchen said, 
“and local residents are also continuing to 
support their local restaurants and busi-
nesses.”

Longtime owner Jason Macioge recent-
ly told The Eagle that 2022 was a record 
year for his high-end Bistro Zinc eatery on 
Church Street, which is open seven days a 
week. The bottom line, according to Ketch-
en: “A good head start” to cover annual 
payments for the estimated $30 million the 
town will finance toward the $45 million 
cost of a federally required upgrade to the 

wastewater treatment plant in Lenox Dale, 
and a $25 million public safety complex. A 
U.S. Department of Agriculture grant is 
expected to yield $15 million toward the 
wastewater plant project.

Higher room rates, a surge in wedding 
bookings at the tail end of a buoyant sum-
mer season, as well as especially vibrant 
fall foliage, helped fuel the tourism boom 
last summer and fall.

The state collects 11.75 percent on ev-
ery hotel, motel, inn, B&B and short-term 
rental bill and keeps 5.75 percent of it. For 
Lenox, 6 percent is returned at the end of  
every fiscal year quarter.

The town’s “free cash” reserves totaled 
$4,842,000 last July 1, as certified by the 
state in November. After $1.4 million in 
spending, the current financial cushion is 
$3,458,000, Ketchen noted. And more lodg-
ing and meals tax revenue is flowing into 
Town Hall every day.

“Fundamentally, while it is good that 
our operation is fiscally successful,” he 
added, “what really matters is that the 
folks out there are succeeding. This is my 
indicator that there’s good news for the 
quality of life in the community, which is 
really why we’re here.”

TOURISM IN THE BERKSHIRES

‘Revenge travel’ nets Lenox over $4M

FILE PHOTOS

Above: Thousands of visitors crowd the streets and visit food and craft vendors in 
downtown Lenox for the 41st annual Lenox Apple Squeeze in September, which returned 
after a three-year hiatus due to COVID-19. Below: The final touches are added to Santa’s 
“sleigh” before the start of the Holiday Parade of Lights in Lenox in December.

“More important than the 
revenue to town coffers is 
the economic vitality of the 
region’s tourist industry 
and the demand there is 
among folks to come to the 
Berkshires.”
Christopher KetChen,  
Lenox town manager
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Business updates
The Community Development 

Corporation of  South Berkshire 
received the 2022 Southern Berkshire 
Chamber of  Commerce “Humanitari-
an Award” recently at the chamber’s 
annual meeting.

The chamber chose to honor 
CDCSB and Construct Inc. as two 
local organizations that provide af-
fordable housing in the Berkshires.

“We all can agree that affordable 
housing is a substantial issue in our 
area,” chamber Executive Director 
Betsy Andrus. “Our Humanitarian 
Awards will recognize two organiza-
tions that have made and continue to 
make significant progress on reduc-
ing the impact this issue has on our 
community.”

Current CDCSB projects include a 
contract to acquire the Marble Block 
in downtown Great Barrington; Win-
drush Commons, a 49-unit affordable 
housing complex under construction 
at 910 Main St. in Great Barrington; 
as well as the Small Business Tech-
nical Assistance program, which 
to date has mentored and assisted 
nearly 50 small business owners and 
entrepreneurs in Berkshire County.

The Strothman Agency, a lit-
erary agency headed by part-time 
Stockbridge resident Wendy Stroth-
man, has formed an alliance with 
Aevitas Creative Management, 
one of  the country’s top literary 
agencies.

Founder and President Wendy 
Strothman and Vice President Lau-
ren MacLeod will agent under the 
Aevitas banner starting Jan. 1.

The Strothman Agency’s clients 
will move with Strothman and 
MacLeod to Aevitas; all subsidiary 
rights inquiries for their clients will 
now be handled by Aevitas Creative 
Management for past and future 
projects.

Strothman, who founded the 
agency in 2003, has represented 
Pulitzer Prize-winners David Blight, 
W. Caleb McDaniel, David I. Kertz-
er, Amy Nutt, Linda Greenhouse, 
Anthony Lewis, David Brion Davis, 
as well as Ruth Simmons, Nobel 
Peace Prize-winner Shirin Ebadi, 
and former poet laureate Donald 
Hall, among many other notable and 
award-winning authors.

She had previously served as pub-
lisher of  trade and reference books at 
Houghton Mifflin and as publisher at 
Beacon Press. She began her career 
in 1972 at the University of  Chicago 
Press.

Visiting Stockbridge at Christ-
mas is ranked 35th among the coun-
try’s 50 best Christmas traditions by 
Mixbook, a photo creation company.

Mixbook’s rankings are based on a 
survey the company conducted with 
1,500 Americans. Ohio’s buckeye can-
dy, which resembles the nut on the 
state tree, took the top spot. Texas’ 
River Walk in San Antonio finished 
second, while the Genesee Keg Tree 
in Rochester, N.Y., is third. New York 
is the only state from the Northeast 
with a tradition that placed in the top 
10.

Each state has one entry.
New England’s other entries 

include: Connecticut’s Trees in the 
Rigging Community Carol Sing & 
Parade (28th); Rhode Island’s Lobster 
Trap Christmas Tree on Block Island 
(39th); Vermont’s Scavenger Hunt in 
Middlebury (40th); Maine’s seafood 
chowder (41st); and New Hampshire’s 
Inn-to-Inn Cookie Tour (47th). Colo-
rado’s Santa Speedo Dash is ranked 
18th.

All five of  Southwestern Vermont 
Medical Center‘s primary care 
practices have been re-designated as 
patient-centered medical homes by 
the National Committee for Quality 
Assurance.

They include those located at 

SVMC’s campuses in Pownal, Man-
chester and Wilmington, and its 
internal medicine and pediatrics 
practices in Bennington. They have 
all achieved recognition for providing 
personalized, effective and efficient 
primary care.

The primary care medical home 
program identifies practices that 
promote partnerships between indi-
vidual patients and their clinicians. 
A team of  doctors, nurses and other 
allied health providers oversees each 
patient’s care. The team ensures that 
care for each patient’s health needs 
is coordinated across the health care 
system.

Ocean State Job Lot, which has 
a store in North Adams, recently 
donated more than 1,600 ability-inclu-
sive dolls to veterans organizations, 
military hospitals and medical non-
profits, including Disabled American 
Veterans agencies in Connecticut, 
Massachusetts, Pennsylvania and 
New Jersey.

The dolls, manufactured by Sew 
Dolling in East Greenwich, R.I., were 
created by Susan and Don Svendsen 
to teach disability awareness and 
inclusivity, and to help children and 
individuals with special needs cope 
and adapt to the changing world 
around them.

An additional 720 dolls will be dis-
tributed through a partnership with 
the USA Veterans and Military Sup-
port Foundation during the holidays 
to veterans and active-duty military 
families.

Joan Griswold, the rural public 
health manager of  the Hilltown 
Community Development Corp., 
has been awarded the Community 
Stars Award by the National Orga-
nization of  State Offices of  Rural 
Health for her work on the better-
ment of  rural health in the hilltowns.

A longtime resident of  Goshen, 
Griswold has educated local residents 
on CPR, coordinated vaccination 
drives and increased knowledge 
about COVID vaccines among the 
young.

“Joan is the backbone of  the Hill-
town CDC health initiatives,” said 
Hilltown CDC Director Dave Christo-
polis.

The State Offices of  Rural Health 
are a unique federal/state partner-
ship designed to be anchors of  infor-
mation and support for rural commu-
nities across the nation. All 50 states 
have a rural health office, varying in 
size, scope, structure and services.

Griswold’s award is the only one 
presented to a rural health practi-
tioner in Massachusetts.

GPM Investments, a subsidiary of  
ARKO Corp., recently acquired Pride 
Convenience Holdings Inc., which 
owns 31 convenience stores in the 
Northeast with the majority of  them 
in Western Massachusetts.

ARKO, which is based in Rich-
mond, Va., is a Fortune 500 company 
that is one of  the country’s largest 
convenience store operators, with 
outlets in 34 states. Pride is the com-
pany’s 22nd acquisition since 2013.

Pride operates seven stores in 
Springfield, three in Chicopee, two 
each in East Longmeadow, Hadley, 
Holyoke and West Springfield, and 
single locations in Agawam, Belcher-
town, Easthampton, Longmeadow, 
Northampton, Palmer and Westfield.

Berkshire Grown has received an 
$86,886 grant from the Baker-Polito 
Administration to support the Berk-
shire Grown Winter Farmers Mar-
kets, provide technician assistance 
for SNAP/HIP vendors and shoppers 
and facilitate farmer-to-farmer men-
toring support.

The state grant will also contrib-
ute to the publication of  the annual 

Guide to Local Food & Farms, as well 
as support the year-round promo-
tion of  local food and farms through 
advertising, published articles, and 
social media coverage.

Two new initiatives will be im-
plemented: the Last Minute Menu 
resource for restaurants and farmers 
and the Farm to Food Access buying 
exchange.

Southwestern Vermont Health 
Care recently honored five employ-
ees with 2022 Putnam Awards in rec-
ognition of  their service this year.

A Putnam Award is presented an-
nually for each of  the organization’s 
five core values: quality, empathy, 
safety, teamwork, and stewardship. 
The employees who received the 
awards are noted standard bearers 
and role models within the organiza-
tion.

This year’s winners include:
• Quality: Rebecca Hewson-Steller, 

nurse navigator, cancer center.
• Empathy: Misty Arnold, nurse, 

med/surg.
• Stewardship: Dennis Vosburgh, 

engineering technician.
• Teamwork: Gabrielle Loomis, 

occupational therapist.

The Adams and Pittsfield police 
departments, along with the Eliza-
beth Freeman Center have received 
funding from the Violence Against 
Women Act Grant program, accord-
ing to the Baker-Polito Administra-
tion.

Elizabeth Freeman Center received 
$60,300 from the program, the Pitts-
field Police Department received 
$53,009 and Adams Police $29,352. A 
total of  $2.74 million was received by 
44 state law enforcement, criminal 
justice and victim services organiza-
tions across the state.

Red Shirt Farm has received a 
$28,500 grant under the state’s Agri-
cultural Food Safety Improvement 
Program.

The family-owned farm in Lanes-
borough is one of  23 state farms that 
have received a combined $1 million 
through the program.

Administered by the Massachusetts 
Department of  Agricultural Resourc-
es, the program grants allow farmers 
to improve and upgrade food safety.

Red Shirt Farm grows vegetables 
without the use of  pesticides, chemi-
cal fertilizer or GMO’s using methods 
that enhance the soil and nutrient 
density, according to its website. It 
also raises heritage chickens, turkeys 
and pigs for eggs and meat.

It will invest its grant funding in 
refrigeration.

Volunteers in Medicine Berk-
shires is one of  10 state nonprofit 
organizations that have received a 
total of  $250,000 in funding from the 
Blue Cross Blue Shield of  Massachu-
setts Foundation Special Initiatives 
grant program.

The funding was granted to sup-
port nonprofit organizations that 
help connect new immigrants to re-
sources and services for their health 
care needs in communities across 
the commonwealth. The individual 
amounts that each recipient received 
were not disclosed.

The organization provides access to 
free health care for those in the area 
who are income-qualified and unin-
sured or under-insured, according to 
its website.

VIM Berkshires was the only or-
ganization outside of  eastern Massa-
chusetts to receive an award in the 
current round of  funding.

Berkshire Agricultural Ventures 
has awarded Gould Farm a $5,000 re-
silience grant to complete construc-
tion of  a new hoop house that will 

enable the farm to extend its growing 
season.

Gould Farm will use the hoop 
house — also known as a high tunnel 
system — to cover and protect crops 
from sun, wind, excessive rainfall, 
frost and increase spring and fall 
crop production in an environmental-
ly safe manner.

Monterey-based Gould Farm 
produces crops as part of  its mental 
health programming, where clients 
grow, cook and consume vegetables 
from the farm. During the growing 
season Gould Farm also supplies the 
Multicultural Bridge Food Pantry.

The grant was awarded in conjunc-
tion with funding from the United 
States Department of  Agriculture’s 
Natural Resource Conservation Ser-
vices.

Three farm-related entities in the 
Berkshires are among 65 similar 
organizations across the state that 
have received more than a combined 
$95,000 in equipment grants from 
the Baker-Polito administration to 
expand local food access points for 
residents with low incomes across 
the commonwealth.

The Berkshire recipients are 
Forthill Farm and Roots Rising 
in Pittsfield, and Whitney’s Farm 
Market in Cheshire. The exact 
amount that each entity received was 
not disclosed.

This third round of  awards pro-
vided equipment at no cost to di-
rect-marketing farms and farmers 
markets to facilitate the acceptance 
of  Supplemental Nutrition Assis-
tance Program (SNAP) benefits at 
mobile markets.
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By Meg Britton-Melisch  
and aina de lapparent alvarez

PITTSFIELD — The Berkshire General Store 
closed in late December, but that North 
Street space may soon have a second life 
with a similar enterprise.

Representatives of  Cavalier Manage-
ment Inc, which owns the property, told 
the Board of  Health in early January 
that they’d like to continue to operate 
the space with a new general store in the 
near future.

Richard Altman, who co-owns Cavalier 
Management, and team manager Tony 
Marcella, made those remarks while ap-
pearing before the board to transfer the 
Berkshire General Store’s tobacco permit.

“We’re going to try and make some im-
provements if  we can,” Altman said. “[It 
will be] similar — we’re trying to work it 
out where we can keep a general store.”

Altman said he’s owned — as well as 
worked in — delis, convenience stores 
and restaurants.

“We have a lot of  experience,” Altman 
said. “We just have to see if  we can make 
it work.”

Altman and Marcella told the board in 
early January that they planned to have 
a new general store open within the next 
60 days.

The Berkshire General Store, a deli 
and convenience place, closed Dec. 23.

The store’s co-owner, Lindsey Tuller, 
was asked shortly after the business 
closed why she was closing, but declined 
to discuss it.

“We would like to move on,” she said. 
Tuller said she had no new business 
plans.

“Thank you all for your blessings,” the 
owners wrote on the store’s Facebook 

page on the day they closed. “The deci-
sion to close was hard knowing we would 
leave the community [we] have. We are 
grateful for all the support you have giv-
en us.”

In July, Tuller had told The Eagle that 
inflation was forcing her to raise prices.

“It’s horrible. Next week, deli prices 
are going up for our sandwiches. It’s cra-
zy for us store owners,” she said then. 
“Our hope was that at our shop, you 
could get a full meal — a sandwich, chips, 
and soda — for $10. Soda prices went up, 
chips went up. Now all together it’s $15.”

Tuller and business partner P.J. Hunt 
had opened the Berkshire General Store 
in November 2015. Tuller had previous-
ly owned Riverbend Cafe in Great Bar-
rington, which she closed in 2016.

Altman applauded Tuller’s work with 
the store when he appeared before the 
Board of  Health. The two property own-
ers said they plan to have future store 
clerks complete the city-required train-
ing for the sale of  tobacco products and 
get their state and federal licenses for to-
bacco sales lined up.

The board unanimously approved the 
transfer of  the Berkshire General Store’s 
tobacco permit to Marcella and Altman 
under the condition that the business 
completes tobacco sales training and sub-
mit its Department of  Revenue licenses 
to the board.

General store closes, 
but maybe not for long

By larry parnass

PITTSFIELD — When he opened his clothing 
store almost four decades ago, Steven Val-
enti wrote his first rent check to Don and 
Norma Ruffer, owners of 155-161 North St.

Last month, Valenti and his son, Evan, 
made a different kind of  payment to the 
family – the last one, buying the commer-
cial building from the Ruffers’ daughter, 
Deanna.

And with that act, Steven Valenti’s 
Clothing for Men, one of  downtown’s 
most durable businesses, declared its 
confidence in North Street and Pittsfield, 
its owners say.

“We feel it’s only going to get bet-
ter, week by week,” Steven Valenti said 
Thursday, when asked about the state of  
the city’s downtown.

“We’re confident that this area can be 
improved on enough so that you wouldn’t 
want to be anywhere but here,” said Evan 
Valenti, who is 32 and has worked with 
his father for nearly 10 years. “We’re right 
in the middle of  everybody. Staying here 
is a testament to all the people who have 
walked in the door over 40 years – and a 
vote of  confidence in what the city can 
do.”

After learning the property had gone 
on the market, the Valentis “heard rum-
blings” that some of  the investors con-
sidering a purchase might seek new ten-
ants.

With their lease up, the father and son 
decided to control their fate by taking 
charge of  the property. They closed on 
the sale Dec. 13, paying $285,000 to Deanne 
Ruffer, trustee of  Ruffer Business NT.

The clothing business had once tried 
to buy the building, but couldn’t come to 

terms. “We never gave up on it,” said Ste-
ven Valenti, who is 71.

How did they get to yes this time?
It helped that 2022 was a banner year in 

the menswear business, both men say.
Evan Valenti says retailing leapt with 

the return of  proms and weddings. With 
the pandemic more than two years old, 
events were back.

Some customers, meanwhile, were 
finding that after adding COVID-19 
pounds, their wardrobes needed updat-
ing. “The closets kind of  shrank some,” 
Steven Valenti said.

Neither father nor son liked the pros-
pect of  having to quickly find another 
location for their business, should their 
lease not be renewed. They now have a 
tenant, The Soda Chef, which has operat-

ed in the building for half  a century. An 
office space will be rented out as well.

After 39 years on North Street, the 
clothing business had become a fixture, 
helping generations of  Berkshire County 
men look their best.

“We’ve been here for 40 years,” Evan 
Valenti said. “It’s obvious to me that, even 
if  we don’t hear this echoed all the time, 
our location is attractive enough to get 
them to come down here.”

The men joke that as owners, may-
be they’ll have more clout with the city 
when it comes to downtown issues.

Though North Street’s revival hasn’t 
been fully realized, Steven Valenti ticks 
off  downtown features that give the city 
an edge, in his view.

“We have two performing arts centers. 

Most cities, if  they’re lucky, have one. 
We have two. We have a Beacon Cinema 
that’s state of  the art, with six theaters 
within it,” he said. “And the Berkshire 
Museum is just a few blocks down from 
our store.”

Since its initial listing, the building’s 
price had come down, the men said. So 
they worked the numbers. And they talk-
ed about the future of  the business.

“The deciding factor for us was that 
the downtown location made the most 
sense,” Steven Valenti said. It made 
sense, in part, to remain connected with 
customers who in 2022 brought the store 
its best wedding season in its history.

“No matter what we faced, the public 
obviously responded to us, in coming 
through the doors in record numbers,” 
Steven Valenti said.

Valenti clan buys the store
A downtown Pittsfield 
fixture ups the ante

BEN GARVER

Steven Valenti and his son, Evan, run Steven Valenti’s Clothing for Men on North Street 
in Pittsfield. They recently bought the building the store has rented for 39 years.

Richard Altman and Tony 
Marcella told the board in early 
January that they planned to 
have a new general store open 
within the next 60 days.
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By HeatHer Bellow

GREAT BARRINGTON — Another longtime 
Railroad Street store is closing shop and 
liquidating, in part, due to the way pan-
demic forces changed the retail clothing 
business.

But also because its owner wants to 
put her energy into her art and other 
things — she’s a painter.

Annie Minifie, who opened the wom-
en’s clothing store Byzantium 43 years 
ago, said in December she would be out 
of  her storefront near the top of  Railroad 
Street by the end of  January.

“I’m retiring,” Minifie said. “It’s not 
because of  a lack of  business. I’m very 
grateful. I’ve had such wonderful cus-
tomers.”

She said she has agreed to keep quiet 
about what business will replace hers 
in that location, though she said there 
would likely be some renovations. Her 
landlord, Richard Stanley, also said the 
new tenants have asked him not to di-
vulge their plans.

Byzantium has carried a wide range 
of  clothing styles and sizes for women 
at a variety of  prices. The store has had 
loyal customers and staff  for decades, as 
multiple generations of  families worked 
there, Minifie said.

“I am totally going to miss it, and my 
customers and people who’ve worked 
there for 25 years — another has worked 
there for 40 years,” she said.

Hers isn’t the first shop on Railroad 
Street the pandemic forced to close. Oth-
ers — like Byzantium’s former neighbor, 
The Gifted Child, were nudged out by the 
crisis.

Longtime customers, she said, are now 
“wringing their hands” about where 
they’ll be able to find what Minifie of-
fered, which bucked trends and served 
as quality staples that wouldn’t go out of  
style. One customer, Nicki Wilson, wrote 
in a letter to the editor that the news of  
the store’s closing made her feel “gut-
punched,” given all the occasions she 
had shopped there for.

“I’ve dressed them for their weddings 
and then for their daughters’,” Minifie 
said. “There’s the aesthetic dimension 
of  choosing clothing and realizing that 
you’re dressing your customers and not 
dressing yourself. I had to think about all 
the different shapes of  all the different 
women.”

“I’ve been very, very happy,” Minifie 
said. “But I had to stop.”

The pandemic accelerated the exit 
she was planning. The crisis changed 
the clothing industry as well as people’s 
buying habits given the curbing of  events 
and working in offices.

Her work got harder.
“The business has gotten more compli-

cated,” Minifie said.
She didn’t want to put the store up for 

sale and be left with a few years of  con-
sulting.

Minifie, who lives in Washington, 
moved to the Berkshires from New York 
City with her husband. While living in 
the city she was a film editor and a model.

Now she has house projects and volun-
teering she’s keen to do. She’s had to take 
care of  her late mother’s affairs, and she 
wants to go “deep into painting.” She’s 
also a photographer.

“The sand, as they say, is running out 
of  the glass and I need the next 20 years 
to do what I want to do,” she said.

GB shop 
closing after  
43 years

By Greta JocHem

NORTH ADAMS — Last fall, a trio 
announced it would now run 
Desperados, a North Adams 
restaurant owned by the vice 
president of the City Council. 
By December, they had taken 
to social media to say it was 
closing.

One reason given was typ-
ical: Business has been slow. 
But another seemed unusual: 
The restaurant received mul-
tiple notices that its furniture 
and equipment may be repos-
sessed.

“I’m laughing because I am 
pissed off,” Chris Bonnivier, 
an investor in the business, 
said when asked about the 
situation. The group that 
stepped in to run the place 
didn’t do its “due diligence,” 
he said, by looking into the fi-
nances of  Desperados — and 
were not aware of  financial 
problems the business faced.

Peter Oleskiewicz, the for-
mer proprietor, owes more 
than $150,000 in restau-
rant-related debts, according 
to court filings. Though the 
new group was operating 
the restaurant this fall, it has 
since backed off  a plan to pur-
chase Desperados. Instead, it 
will open a new restaurant, 
Full Belly Tex-Mex BBQ, in 
the space next year, Bonnivi-
er said.

Oleskiewicz — who also 
owns the Miss Adams Diner 
in Adams — bought Desper-
ados in 2017. He did not re-
spond to multiple requests 
for comment.

In September, the restau-
rant temporarily closed to 
“restructure” the business. 
A few weeks later, the restau-
rant reopened and Bonnivier, 
Joseph Bevilacqua and San-
dra Lopez Nieves announced 
they would be in charge.

“It was a really tough de-
cision to make, but I feel it 
was best for everyone,” Ole-
skiewicz wrote in a state-
ment in September about the 
change. “I am thrilled to have 
such an amazing group of  
people take Desperados to the 

next level.”
Bonnivier, an Adams res-

ident, has worked in the 
restaurant industry for de-
cades and appeared on the 
cooking show “Beat Bobby 
Flay.” Bonnivier didn’t op-
erate Desperados, but the 
restaurant directed questions 
about its recent status to him. 
He invested a “substantial” 
amount in the new iteration 
of  the restaurant, he said, 
declining to say exactly how 
much.

Bevilacqua and Lopez 
Nieves live in southern Ver-
mont. They are also expe-
rienced in the restaurant 
industry and met Bonnivier 
through that work. At Des-
perados, Bevilacqua planned 
to be chef and Lopez Nieves 
was to be in charge of  oper-
ations, the restaurant said in 
September. Originally from 
Isabella, Puerto Rico, Bev-
ilacqua and Lopez Nieves 
planned to bring those roots 
to the restaurant.

They took over and Des-
perados reopened in the fall. 
According to Bonnivier, they 
never formally purchased the 
business. That’s because they 
started to get notices in the 
mail about debts the business 
had from vendors. They de-
cided to back out, he said.

When asked if  the repos-
session notices were direct-
ed to Oleskiewicz, Bonnivier 
said the new group was not 
behind on payments. “All of  

their bills are paid,” he said. 
“You can do the math.”

In the last year, Oleskiewicz 
faced mounting financial 
problems from running Des-
perados.

In late 2021, the state De-
partment of  Revenue filed a 
tax lien on Desperados and 
the Miss Adams Diner. Ole-
skiewcz owed nearly $15,000 
in state meals taxes. At the 
time, he said he was on a plan 
to catch up and that amid the 
pandemic, business was diffi-
cult and he prioritized paying 
staff.

Then this fall, two com-
panies filed legal actions 
against him for debts they 
allege he owed related to the 
Desperados.

After Oleskiewicz didn’t 
plead or defend himself  in 
court, he lost a lawsuit by 
default filed against him in 
early September in Northern 
Berkshire District Court. He 
was accused of  missing pay-
ments on a 10-year loan that 
his corporation, PJO Corp, 
took out from Desperados’ 
previous owner, RMR Enter-
prises, to buy the restaurant.

He had until 2027 to pay 
back a $250,000 loan, but after 
allegedly missing payments 
this summer, the lender asked 
for the sum in full. There is a 
clause in the agreement that 
says if  the borrower defaults 
on the loan, the lender can re-
quire the loan’s full amount 
be paid immediately, accord-

ing to court documents.
When asked in late Septem-

ber about the lawsuit, Oles-
kiewicz declined to comment.

The case was closed in No-
vember and he owes $157,000, 
according to court docu-
ments. He did not respond 
Friday to questions about the 
lawsuit’s conclusion.

OTHER LEGAL ACTION
In early October, a suit was 

filed in in Attleboro District 
Court by a beverage company 
that said Oleskiewicz failed 
to pay for more than $3,000 
worth of  alcohol this past 
spring and summer. Both 
parties settled the case in No-
vember and agreed he owed 
the company about $5,000.

Both companies that sued 
Oleskiewicz have attach-
ments to his property for 
the amounts he owes them, 
according to paperwork filed 
with the Berkshire North 
Registry of  Deeds.

Then, about a month ago, 
Desperados was no longer 
able to serve alcohol. Oles-
kiewicz voluntarily turned 
in the restaurant’s liquor 
license in late November, 
said Rosemari Dickinson, 
member and secretary of  
the North Adams Licensing 
Board.

Without the liquor license, 
business wasn’t feasible for 
the new group running it, 
Bonnivier said. And so, it 
closed.

It’s not the end of  Mexi-
can cuisine in the space. The 
same team plans to open its 
new outing, Full Belly Tex-
Mex BBQ, in 2023.

Bevilacqua will be the chef. 
“They are going to do their 
own thing. ... He’s not going 
to try to be Desperados,” Bon-
nivier said. “They are going 
to showcase themselves.”

He praised Bevilacqua and 
Lopez Nieves. “They are very 
talented and hardworking 
individuals. … I wouldn’t in-
vest in them if  I didn’t believe 
that,” he said. “They just 
want to earn a living and be a 
part of  the community.”

Desperados revival founders
New ownership was hampered by restaurant’s outstanding debt
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Desperados on Eagle Street in North Adams is closed, the restaurant recently announced.

In September, 
new 
proprietors 
took over 
Desperados 
in North 
Adams. 
Sandra 
Lopez Nieves 
and Joseph 
Bevilacqua 
are two of 
them.
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DESPERADOS

Annie Minifie 
said she 
wants to 
devote more 
time to her 
art, house 
projects and 
volunteering.
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By Tony DoBrowolski

LEE — The owners of the Cornell Inn in Le-
nox have added a second historic Berkshire 
lodging establishment to their local portfo-
lio, one with spectacular views that include 
Berkshire sunsets.

Kurt Inderbitzin, and his wife, Indrani, 
who have owned the Cornell Inn since Jan-
uary 2021, recently purchased the historic 
LakeHouse Inn on Laurel Street in Lee for 
$3.4 million, according to documents filed 
at the Middle Berkshire Registry of Deeds 
in Pittsfield.

The couple, the sixth owners of the 
119-year-old inn, have also obtained a $1.7 
million mortgage on the property with 
Cambridge Trust Co. of Cambridge, ac-
cording to registry documents.

Built in 1903 and originally known as 
the Laurel Lake House, the 7,937-square-
foot inn has 17 beds and 16-and-a-half  
bathrooms and is situated on 2 acres that 
includes 500 feet of waterfront space on 
Laurel Lake. The inn itself is located on a 

cliff that looks out on the lake to the west, 
making it a perfect location for viewing 
Berkshire sunsets.

Those views are the reasons the couple 
decided to invest in the property,

“I just absolutely love it,” Inderbitzin 
said. “My wife and I both just think it’s one 
of the most beautiful settings you can have 
anywhere.

“It’s really remarkable for a hotel to 
have 500 feet of lakefront property with 
western sunsets on an undeveloped lake 
anywhere,” he said. “The beauty of it just 
kind of grabbed us both.”

The inn’s previous owners, Maggie Bar-
ry and Cody Galvin of Erinterrafirma LLC 
of Pittsfield, completely renovated the 
property after purchasing it for $585,000 
from TD Bank seven years ago. They also 
changed the name from the Inn at Laurel 
Lake to the LakeHouse Inn

“They did a pretty amazing job reno-
vating it,” Inderbitzin said. “They pretty 
much gutted it and brought it up to mod-
ern code.”

The only tinkering the new owners may 
do is add a deck to provide outdoor dining.

“Our goal is ultimately to let people dine 
outside by the lake at some point,” Inder-
bitzin said. “Right now the building’s set 
back about 50 feet from the lake. Our goals 
would be to set up some kind of deck to 
let people actually sit lakeside to eat their 
breakfast and possibly other meals at some 
point.”

Before Barry and Galvin bought the 
inn, TD Bank had taken possession of the 
property after the Inn at Laurel Lake was 
raided in January 2012 as part of an in-
vestigation into alleged prostitution in the 
area. TD Bank took over the inn after the 
financial institution had failed to sell it at 
an open auction.

Inderbitzin, who is originally from the 
Washington D.C area and lived in Los An-
geles before coming to the Berkshires, is 
vaguely aware of this previous incident.

“I heard that this was a brothel before,” 
he said. “What it’s gone through in the past 
and the various incarnations of it is color-
ful and interesting but it has nothing to do 
with what happens today.”

Inderbitzin, who had traveled to New 

England to ski while growing up, founded 
and ran a digital entertainment company 
in California and a school for film and me-
dia in India before buying the Cornell Inn 
for $1.9 million two years ago, according to 
his LinkedIn page.

He holds an MBA in finance from the 
University of Chicago’s Booth School of  
Business, and a master in fine arts degree 
in screenwriting from the University of  
New Orleans.

“Me and my wife wanted to run a busi-
ness in a different way than we had seen it 
run before,” Inderbitzin said, when asked 
why he decided to leave his former profes-
sional life for the lodging business in the 
Berkshires.

“We’re really focused on kindness to em-
ployees and customers,” he said. “I know 
that sounds hokey and like an advertising 
slogan, but it’s really not. We really try to 
be an environment that helps people where 
they want to go in life, helps them to move 
forward, and helps them to deal with their 
issues in a positive way. We focus on that.”

“Our goal is to kind of bring that culture 
and that marketing to the LakeHouse,”  
he said.

Lenox innkeepers add LakeHouse in Lee to portfolio
Pair drawn to sunsets, views at property

By Tony DoBrowolski

STOCKBRIDGE — The historic Elm Court 
estate on Old Stockbridge Road has been 
sold for the second time in 10 years, but 
this time the new owner has a familiar 
face.

Linda Law, the former owner of  the 
historic Blantyre estate in Lenox, has 
purchased Elm Court for $8 million, ac-
cording to documents filed at the Middle 
Berkshire Registry of  Deeds in Pittsfield.

Law, a real estate investor who lives in 
Menlo Park, Calif., and recently obtained 
a residence in Lenox, had purchased 
Blantyre from the Fitzpatrick family for 
$4.6 million in June 2017, before selling 
it for $15 million in November 2021 to its 
current owners, Texas real estate devel-
oper Clark Lyda and interior designer 
Kent Fulk of  San Francisco.

Elm Court’s former owner Front Yard 
LLC of Denver, which had purchased the 
estate for $9.8 million in July 2012, had 
originally planned to turn the 112-room, 
55,000 square foot property into a resort, 
but the plan was scuttled two years ago at 
the height of  the COVID-19 pandemic fol-
lowing fierce neighborhood opposition, 
and had more recently been offered as 
a single-family residence. Front Yard is 
associated with Amstar, a Denver-based 
real estate firm and Travassa Destination 
Resorts & Spas, which runs high-end des-
tination spas in Hawaii and Texas.

Law said she was considering “several 
options” for the property, but declined to 
provide more detailed specifics.

“I’m not going to live in it,” she said. 
“It’s not going to be a traditional resort.”

One of  the concerns that nearby res-
idents had about Front Yard’s resort 
proposal was the impact that the project 
would have on the surrounding neighbor-
hood.

“Elm Court should enhance stakehold-
er values, not negatively impact them,” 
Law said.

One of  her goals is to “enable this proj-
ect to shine a bright light globally, and be 
a beacon for Stockbridge, Lenox and the 
entire Berkshire region.”

In August, Front Yard LLC had asked 
the towns of  Stockbridge and Lenox for a 
two-year extension of  the special permits 
that the firm had initially received for the 
resort project. Elm Court is located main-
ly in Stockbridge, but the 44-acre proper-
ty carries over into Lenox. On Tuesday, 
Law said those permits are still active.

Elm Court was built in 1886 as the sum-
mer home of William Douglas Sloane, 
whose family owned a prominent fur-
niture company, and Emily Thorn Van-
derbilt, the granddaughter of  Cornelius 
Vanderbilt. It was the last 19th centu-
ry Berkshire Gilded Age “cottage” still 
under original family ownership when 

it was sold in 2012 for the highest price 
ever paid for a residential property in the 
county, according to Eagle files. Robert 
Berle, who had owned Elm Court with his 
wife, Sonya, is a descendent of  William 
Douglas Sloane. Elm Court is one of  the 
country’s largest shingle-style homes.

Law said that she often drove by Elm 
Court when she owned Blantyre, which 
was built in 1902, “and became increas-
ingly entranced by the legendary estate.” 
She felt a connection to the estate after 
touring Elm Court four years ago, “and 
knew it was destined to be part of  my fu-
ture.”

She then made several unsuccessful 
offers to buy Elm Court, “always unfortu-
nately hitting the wall.”

But when Front Yard LLC decided to 
market Elm Court as a residence two 
years ago she saw another opening.

“I knew this was ‘my time’ to acquire 
Elm Court and made a very bold offer, 
with no contingencies and minimal due 
diligence,” Law said. “A quick close ensued 
and my destiny had come to fruition.”

The Berles, who had originally placed 
Elm Court on the market in 2005, had 
asked as much as $21.5 million for the es-
tate. Front Yard LLC listed Elm Court at 
$12.5 million when it put the estate back 
on the market in 2020.

Law, who will own Elm Court through 
a trust, said she plans to renovate the es-
tate to ensure “that the property and its 
future use be accretive to the community 
and at the same time ensure that the com-
munity resources be utilized and accre-
tive to this project.”

By community resources, Law said 
she was referring more specifically to 
“employment opportunities, town taxes, 
philanthropy, and the contribution of  in-
tellectual capital to cultural events, sea-
sonal and regional happenings, and town 
activities.”

One of her goals is to “save this legacy 
property, as it is on the precipice of  being 
too costly to repair.”

“Our team is going to be very deliber-
ate in its thoughtful renovation to restore 
the vibrancy of  this landmark property,” 
Law said. “We feel tremendous respon-
sibility to pay homage to its storied past 
through al aspects of  its careful resto-
ration.

“Collectively, we have done a tremen-
dous amount of research on the archi-
tecture and design of the Gilded Age and 
the history of the Vanderbilt family,” she 
said. “Equally as important, we will pay 
the utmost attention to the historical im-
portance of Elm Court as its own entity, as 
well as its position and prominence in the 
Lenox and Stockbridge communities.”

Elm Court estate sold for $8M

FILE PHOTOS

Above: Elm Court in Stockbridge, the 1886 Berkshire Summer Cottage built by the Vanderbilt/
Sloane family, has been sold for the second time in 10 years, this time for $8 million. Below: 
Linda Law, new owner of Elm Court, said she was considering “several options” for the property. 
“I’m not going to live in it,” she said. “It’s not going to be a traditional resort.”

Elm Court timeline 
1886: The Elm Court mansion constructed 
for the Gilded Age’s Vanderbilt and Sloane 
families opens.

1948: Descendants begin operating it as a 
boutique inn, but it closes in 1958 and the 
property is abandoned for 42 years, falling 
victim to decay and vandalism.

2002: Following extensive renovations, 
members of the Berle family, descendants 
of the original owners, reopen Elm Court as 
a luxury boutique destination for weddings, 
but it closes in 2009.

July 2012: The Berles sell the Elm Court 
estate for $9.8 million to resort developer 
Front Yard LLC. It had been placed on the 
market in 2005 for $21.5 million, reduced to 
$17.5 million a year later, and finally to $14 
million before the property temporarily was 
taken off the market at the end of 2006.

Sept. 8, 2014: The Stockbridge Select 
Board approves a special permit with condi-
tions for Front Yard’s Travaasa Experiential 
Resort project.

June 29, 2015: After six meetings, the 
Lenox Zoning Board of Appeals votes 4-1 to 
approve the project with special conditions.

Aug. 3, 2015: Eight Lenox and Stockbridge 
neighbors of Elm Court file an appeal in 
Massachusetts Land Court, suing the Lenox 
ZBA and Front Yard LLC.

July 17, 2017: The court dismisses the 
lawsuit; a smaller group of neighbors takes 
the case to the state Court of Appeals.

Nov. 10, 2017: The Court of Appeals lawsuit 
is dismissed following a private settlement 
between the developer and the neighbors.

July 9, 2018: The Stockbridge Select Board 
extends its special permit through Sept. 6, 
2019.

June 3, 2019: Front Yard/Travassa’s local 
attorney files for additional extensions of the 
Lenox and Stockbridge special permits.

July 23, 2020: The Stockbridge Select 
Board approves a two-year extension 
through Sept. 6, 2022. The Lenox ZBA ex-
tends its special permit until Nov. 10, 2022.

Oct. 19, 2020: Front Yard/Travaasa places 
Elm Court on the market for $12.5 million.

August 2022: Front Yard LLC submits 
petitions to town boards in Stockbridge 
and Lenox seeking an additional two-year 
extension of the special permits.

December 2022: Front Yard LLC sells Elm 
Court for $8 million to Linda Susan Law, 
trustee of the Linda Susan Law Trust.

SOURCE: BERKSHIRE EAGLE ARCHIVES
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If you or someone you know suffers from dizziness
or imbalance, keep in mind that intervention is key.
There are steps you can take to improve your balance
and decrease your chances of falling!

FYZICAL’s treatment and recovery protocols include
utilizing cutting-edge equipment which is not
available at any other outpatient physical therapy
or treatment center in the area!

Feeling Dizzy or Unsteady?

Call us at (413) 337-3674 to schedule an appointment!

HELPING CLIENTS PROSPER &
ACHIEVE FINANCIAL SECURITY

• Business & Individual Tax Preparation
• Accounting & Bookkeeping Services
• Audits, Reviews, Compilations
• Payroll & Quarterly Reports
• Management Advisory Services
• Financial & Tax Services

www.berkshirecpa.com - (413) 443-7501
197 South St., Suite 13

Doctors Park, Pittsfield,MA

Elie El Saddik, C.P.A.
Full Service Accounting Firm

Thank You
For Voting

Elie El Saddik
Best C.P.A.

6 years in a row

By AinA de LAppArent ALvArez

PITTSFIELD — Cristiane Melo’s salga-
dinhos were so popular when she first 
started making them for friends, she 
quickly turned her skills into a small 
at-home catering company.

Salgadinhos are a savory Brazilian 
snack made of  fried or baked dough 
filled with cheese, vegetables and 
meat. Through word of  mouth and 
WhatsApp — a messaging app used by 
immigrant communities to stay con-
nected — Melo’s business has grown to 
receiving 35 orders per day.

Now Melo, a Berkshire resident of  
six years originally from Rio de Janei-
ro has taken her food, beloved in Berk-
shire County’s Brazilian community, 
to downtown Pittsfield.

In December, Melo opened Espetin-
ho Carioca (Skewer from Rio de Janei-
ro) on 48B North St., where Sen Sushi 
once was. Melo handles the cooking 
with her husband, Osmar Melo. Her 
daughter Mariana Melo, 22, and her 
son Douglas Melo, 27, take care of  ac-
counting and business development, 
and, for now, hosting and table service.

The restaurant is open from 11 a.m. 
to 9 p.m. Tuesday through Saturday 
and has space for 45 people. It offers 
traditional Brazilian foods like Fei-
joada (black bean stew with pork and 
sides) sandwiches and drinks, like 
caipirinha — Brazil’s national cock-
tail, made with cachaça, sugar and 
lime.

Mariana Melo says they have done 
their best to cater to the whole Brazil-
ian community, which comes from very 
different parts of  a country roughly as 
large as the United States. Brazil has 

different food traditions that Espetin-
ho Carioca tries to represent, but its 
primary focus is on popular foods in 
Rio de Janeiro.

Some concessions have been made 
for American taste buds, such as the 
inclusion of  macaroni and cheese and 
mashed potatoes.

But the menu will definitely enchant 
meat lovers, who will want to try the 
picanha, South America’s version of  
rib-eye steak. Picanha is a beef  cut tak-
en from the top of  the rump with a thin 

fat cap on top, which adds even more 
flavor.

In the United States, it is sometimes 
known as rump cover, rump cap, sir-
loin cap or even culotte steak. To find 
picanha, the Melos drive two hours 
east to Framingham, a Boston suburb 
whose population is about 10 percent 
Brazilian.

The origin of  the picanha is fiercely 
disputed between Argentina and Bra-
zil. It has gained popularity across the 
rest of  South America, in Portugal and 

beyond. Since the ‘70s, Brazilians have 
been picanha’s fiercest fans.

Beside these classic Brazilian foods, 
there is also room for Cristiane Melo’s 
inventions, like homemade ice-cream, 
which Mariana Melo describes as an 
accident. She says one day her moth-
er was experimenting with making a 
mousse out of  powdered milk. But the 
texture was too soft.

“She put it in the freezer for a little 
while just to have some more consis-
tency, and then forgot about it. It be-
came an ice cream and we ended up 
eating [it all]. It was fantastic,” said 
Mariana Melo as her eyes lit up.

The Melos are excited to share more 
than food. Mariana Melo said their 
original plan was to broadcast the 
World Cup finale as part of  their grand 
opening, but unfortunately Brazil was 
eliminated. However, the Brazilian 
soccer leagues resume in January, and 
Espetinho Carioca will broadcast some 
matches. They are also thinking of  or-
ganizing live performance events like 
samba.

For Mariana Melo, who moved to the 
United States when she was 15 and is 
comfortably bilingual, opening this 
family business has meant learning all 
about the bureaucracy that involves 
opening a restaurant in Massachu-
setts.

Cristiane Melo is relearning how to 
cook. Originally, she didn’t use reci-
pes, relying on intuition and testing.

“Now she has to follow the recipe 
and everything,” said Mariana Melo. 
“At first, she was just making food, on 
her own, no recipes or anything, just 
from what she learned from her mom 
and grandma.”

Cristiane Melo feels that she is up to 
the challenge. As she says whenever 
she expels a nosy relative or bother-
some child from her kitchen, “I know 
what I’m doing, let me do my things.”

A taste of Rio, downtown
Brazilian caterer opens 
North Street restaurant

BEN GARVER

Cristiane Melo, originally from Rio de Janeiro, started her small at-home Brazilian food 
catering company to meet the demand of friends wanting food that tasted like home.
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Are you working on your NewYear financial Planning?
Now is a good time to review your expenses as we start 2023 to see where you can fine tune your monthly expenditures to keep
more money in your bank account.

I have been very successful in helping auto repair shops save between 14% to 20% on their credit card processing. Interested in
seeing what you could save in 2023? Give me a call and I can have your current rate plan analyzed and give you a quote at no cost or
obligation to you!

References Available

BERKSHIRE MERCHANT SERVICES | Don Raiche | www.BerkshireMerchantServices.com | 413-637-2100
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Shopping Local
= Local Service

By Tony DoBrowolski

PITTSFIELD — Work from home. Work from 
work. Today, for some Pittsfield compa-
nies, the catchphrase is “work from ev-
erywhere ... and anywhere.”

The pandemic changed where people 
do their jobs. People who run Berkshires 
workplaces say the flexibility ushered in 
during a public health crisis is here to 
stay.

When the COVID-19 pandemic hit in 
2020, everything changed for employ-
ees like Shenna Brady, vice president of  
e-commerce at Greylock Federal Credit 
Union. At the time, her job required her 
to be in the office every day.

But Brady began working remotely, as 
Greylock, like all Berkshire businesses, 
reached for ways to continue operating 
as a deadly disease — for which there was 
no vaccine — stalked the globe. The credit 
union immediately allowed employees to 
work from home.

Today, Brady still works from home in 
Pittsfield. “I have to say for me it’s easier, 
because I feel that I can manage better. I 
have more time,” she said.

More time. That’s just one of  the ben-
efits Berkshire employers and their em-
ployees say they get from the new hy-
brid work models that emerged. Some 
employees like Brady work completely 
from home. Others work at home and in 
the office. Many of the still on-the-job em-
ployees hold positions that can’t be done 
remotely.

Studies have shown that employ-
ees enjoy the new hybrid work style. 
According to the Cisco Global Hybrid 
Work Study 2022, 65.6 percent of  the re-
spondents believe a flexible work sched-
ule is more important; 70.5 percent 
believes their manager trusts them to 
work remotely; 77.5 percent say remote 
and hybrid working has improved their 
own well-being; 61.4 percent believe the 
hybrid work environment has improved 
their quality of  work; and 60.4 percent 
believe hybrid work has increased their 
productivity. Hybrid work was backed 
by all generations of  employees from 
Gen Z (ages 18-to-24) to baby boomers 
(55-69). The double-blind survey re-
ceived responses from 28,025 full-time 
employees across 27 markets around 
the world from every continent except 
Antarctica

In the Berkshires and beyond, these 
new hybrid work styles have changed the 
way work is delivered, said John Bissell, 
the president and CEO of Greylock Fed-
eral Credit Union.

“The pandemic in general has changed 
everything,” Bissell said. “It doesn’t 
matter who you are, where you work or 
where you live, it has changed American 
culture and global culture for sure. Even 
if  we had chosen (at Greylock) to remain 
in the same in-person business model, it 
would have changed our culture. We’re 
all different now than we were two years 
ago.”

MODELS VARY
Hybrid work models in the Berkshires 

vary from company to company. For  

example, EDM, an engineering and archi-
tectural firm in Pittsfield, requires most 
of  its younger employees to work from 
the office four days a week for mentor-
ship purposes. Senior staff  are allowed 
to work from home two to three days a 
week. “We developed what we call a ‘work 
from everywhere’ policy,” said EDM CEO 
Jeromy Richardson.

At Berkshire Bank, most non-custom-
er-facing employees worked primarily 
from home until April, when the bank 
felt it was safe to bring them back to the 
office. At Community Health Programs, 
about half  of  the organization’s 260 em-
ployees still work a hybrid schedule — 
logging hours both at home and at a job 
site.

Then there’s Zogics in Lenox, which 
sells eco-friendly products for the per-
sonal health and fitness industry. This 
company adopted an almost totally re-
mote work model. Of Zogics’ 26 employ-
ees, only the four who work in the firm’s 
warehouse in Lee are required to be in 

the office every day.
“We went remote in April 2020 and we 

did that without missing a beat,” Zogics 
CEO Paul LeBlanc said. “Our staff  liter-
ally unplugged their computers, brought 
them home and our customers never 
knew the difference.

“When it came time to assess if  and 
when there would be a return to the of-
fice, we did a series of  surveys and dis-
cussions with the staff  and said, ‘How 
are things working with your work-from-
home situation? What do you want to 
do going forward?’” LeBlanc said. “And 
pretty much unanimously the decision 
was to maintain the remote work. So we 
became a ‘work from anywhere’ compa-
ny. By the metrics that we track, it’s all 
positive.”

‘HIGH-LEVEL TOPIC’
Are new hybrid work policies deliver-

ing? No local agencies have studied the 
question in depth, although 1Berkshire, 

HOW THE PANDEMIC CHANGED WORKPLACES

Work from ‘everywhere ...       ... and anywhere’
In pandemic’s wake, 
hybrid model is here 
to stay for many 
Berkshire businesses

PHOTOS BY STEPHANIE ZOLLSHAN

Above: Zogics CEO Paul LeBlanc works from his home in Richmond. Below: Shenna Brady, vice president of E-commerce at Greylock 
Federal Credit Union, works in the basement office of her home in Pittsfield. While Brady has her employer’s support for remote 
work, not all office workers have that option. Experts say people seeking that kind of work flexibility need to have answers ready to 
employers’ questions.

Two people who  
embrace remote work
Ashlii Minor, director of nutrition at 
Community Health Programs, works 
remotely Monday and Friday and 
goes into the office Tuesday through 
Thursday.

“I love it,” Minor said. “I feel like I get 
the best of both worlds. I get to be 
home and do more of what I would 
call clinical administrative work on 
Mondays and Fridays. It’s uninter-
rupted, it’s extremely focused and I 
can get a lot done. It starts my week 
off more relaxed, and it ends on that 
note as well.” Minor said she does 
more community-based work when 
she’s in the office.

“That’s packing food bags, distribut-
ing food, working at the mobile food 
bank, working with food insecurity 
programs, interacting with co-work-
ers,” she said. “I feel like I really get 
to be very happy in my job because 
of it. Mind you, I enjoyed my job 
before, but this has just brought it to 
a higher level.”

Nanette Reid, who works in oper-
ations and order management at 
Zogics, enjoys working remotely be-
cause she doesn’t have to commute 
from her home in Adams to Lenox 
every day, saving her travel time.

“I feel that being at home I’m more 
productive than being in the office,” 
Reid said. “There’s no distractions. A 
lot of times when you’re in the office 
there’s a lot of water cooler talk. You 
can get pulled into a meeting more 
frequently than you can working 
from home.”

HYBRID, Page 11
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the county’s state-designated econom-
ic development agency, has discussed it 
with members.

“We’ve certainly had a lot of  dialogue 
about it,” said 1Berkshire President and 
CEO Jonathan Butler. “It’s been a very, 
very high-level work topic.”

Feedback 1Berkshire has received from 
members using hybrid work models is 
“generally pretty positive,’” Butler said. 
His agency has long urged members to be 
creative with staffing.

“Look at a company like General Dy-
namics. They sent almost their entire 
workforce home during the pandemic,” 
Butler said. “They brought some of them 
back, but they still have a huge percent-
age of  the workforce on a daily basis 
working from home on their computers, 
because they’ve found on a hiring basis, 
that has been a positive for them.

“I don’t see any situation where it goes 
back,” Butler said. “I don’t even think it’s 
even in play anymore.”

General Dynamics Mission Systems 
adopted its hybrid work model as a mat-
ter of  necessity when the pandemic 
struck. The Department of  Defense des-
ignated defense contractors as essential, 
which meant General Dynamics had to 
stay open.

“We simply couldn’t just shut down,” 
said Laura Hooks, vice president and 
general manager of  the maritime and 
strategic systems at General Dynamics’ 
Pittsfield plant. “Our customers’ mis-
sions didn’t stop, so neither could our op-
erations.”

The company started by identifying 
and providing support to employees who 
could work from home. It provided as 
many safety controls as possible to the 
ones who couldn’t.

“As the pandemic progressed and with 
the onset of  relaxed protocols established 
by the CDC, we began to develop process-
es to allow workers to safely return to 
worksites full or part time, based on their 
preferences,” Hooks said.

Today, 49 percent of  General Dynam-
ics’ Pittsfield workforce spends time on 
the job in both home and office. Twen-
ty-eight percent are working fully remote 
and 23 percent are strictly on-site.

The company says the change hasn’t 
reduced what people accomplish.

“We have seen no discernible changes 
in productivity between our remote, hy-
brid and on-site personnel in Pittsfield 
and throughout our company,” Hooks 
said.

A BANK RETHINKS
The pandemic caused Greylock to re-

vamp its business philosophy. When the 
pandemic hit, only 12 employees — al-
most all in IT — were set up for remote 
work. Bissell says he needed a way to con-
tinue to serve customers.

“Because the business model was 
working, it was tempting to stay with it,” 
Bissell said. “But I made the decision in 
February [2020] to change the mindset 
and to allow myself  to think more flexi-
bly about how work would get done. Not 
just be married to the same old business 
model that we’d always had.”

Development of  a hybrid work model 
began immediately. “We asked our IT and 
security team as quickly as possible to 
figure out how to enable remote work for 

as many employees as could possibly be 
done safely and reasonably,” Bissell said. 
“Within a matter of  weeks, we had gone 
from 12 employees working remotely to 
over 100 working remotely — while still 
being secure and highly effective.”

Liking what he saw, Bissell said that by 
May 2020, Greylock decided to go all in on 
hybrid work. “We could have just rigged 
up a process. Some people were saying we 
were going to shut down and then we’ll 
reopen in two weeks, remember that?” 
he said. “But for whatever reason, we just 
didn’t buy that. We believed this was go-
ing to be a multi-year problem.”

Greylock has 320 employees. According 
to Bissell, 140 still work in the office, 120 
work both home and in the office and 53 
are fully remote. Most of  the employees 
who work only in the office hold positions 
that can’t be done remotely, he said. Bis-
sell refers to his in-office, front-line em-
ployees as “heroes” because they’ve been 
“on the front lines” every day.

The hybrid work model has paid off  
for Greylock so far. Bissell said the credit 
union’s assets grew by $400 million over 
the last two years. “That kind of  growth 
is unusual for us,” he said.

Year-to-date, 31 percent of  all the real 
estate loans done in Berkshire County 
have gone through Greylock. “We’ve bro-
ken every lending record we’ve ever set,” 
Bissell said.

Over the last three years, Greylock has 
added 300 to 400 new members a month.

“We always added 100 or 200 in a big 
month, maybe 300, but now we’re adding 
that every month in a market where the 
population is flat,” he said.

Job retention is better today as well.
“We have a lower turnover rate now 

than we had in 2019. That tells you a 
lot,” Bissell said. “The Great Resignation 
didn’t happen at Greylock.”

LIKING THE FLEXIBILITY
Employees like the flexibility working 

remotely provides. They can care for 
children while working from home. They 
save money because they don’t have to 
commute, said Paul Mattingly, manager 
of  industry relations for the MassHire 
Berkshire Workforce Board in Pittsfield.

“Sometimes you don’t see the same peo-
ple in the office, but at the same time, you 
have a lot more communication through 

email or through other methods,” Mat-
tingly said. “It does allow some people to 
focus on projects a little more.”

Brady, the Greylock vice president of  
e-commerce, said remote work even al-
lows her to manage her staff  better; she 
oversees two employees who also work 
from home.

“I can reach out to my staff  at any time,” 
Brady said. “We have a lot of  technology 
that helps us do that. I can see where ev-
erybody is and what they’re doing. I can 
see their presence on Skype whether 
they’re in a meeting or on a phone call. 
I know that sounds like Big Brother, but 
it’s easier for me personally.”

LEARNING | TECHNOLOGY | COMMUNITY

Pick up a copy at the
BIC or scan here to

see it online.

Work from ‘everywhere ...       ... and anywhere’
One CEO’s caution  
about remote work
Hybrid work has its positive aspects, 
but there are downsides. John Bis-
sell, president and CEO of Greylock 
Federal Credit Union, said it is harder 
for employers to gauge the emotion-
al health of their employees when 
they see them less often.

“I think hybrid work has had an 
impact on our culture,” Bissell said, 
“I believe it’s a complicated impact 
and as a team it’s a process that 
we’re still trying to understand. A 
lot of it has been positive, but not 
all of it has been positive. There are 
clearly things about hybrid work and 
remote work that enable a much 
higher level of productivity. You can 
push a lot more loans through the 
pipeline with this current set up for 
whatever reason.

“The challenge within our culture 
,mostly due to the pandemic, is ex-
acerbated by hybrid work,” he said. 
“I think any employer, us included, 
needs to be concerned about the 
physical and emotional health of 
our employees. Everyone across 
the country has been impacted, I 
think, on an emotional level, by the 
experience of the pandemic,. So as 
business leaders we have to grapple 
with that. We’re working to trying to 
make sure our people feel well sup-
ported no matter where their job is, 
where they’re working or what mode 
they’re working in.”

Greylock recently had its entire 
workforce attend an in-person meet-
ing with an internationally renowned 
psychologist who talked about self 
care and emotional health.

“It was really well received by 
employees,” Bissell said. “I’m still 
getting feedback about that.”

Hybrid work statistics 
• 65.6 percent believe a flexible work schedule is very important.

• 70.5 percent believe their manager trusts them to work remotely.

• 77.9 percent say remote and hybrid work and improved their well-being.

• 61.4 percent believe the hybrid work environment has improved their quality of 
work.

• 60.4 percent believe hybrid work has increased their productivity
SOURCE: CISCO GLOBAL HYBRID WORK STUDY 2022.

Hybrid
FROM PAGE 10

STEPHANIE ZOLLSHAN

Jeromy Richardson, CEO of EDM, an engineering and architecture firm, works in his 
office in Pittsfield.



12 Berkshire Business Journal February 2023

“Our vision is that the future will be 
biological with more products grown as 
cells,” said Levin, the company’s CEO, 
who holds a doctorate in evolutionary 
biology. “Many of our resources will be 
created through synthetic biology rath-
er than by manufacturing as we cur-
rently think of  it.”

Amdahl-Culleton is the head of  engi-
neering and design at Melonfrost, Har-
rigan serves as director of  operations 
and White is operations and finance 
manager. The four men have been close 
since childhood.

Melonfrost is involved in the field of  
biosynthetics. While biological organ-
isms are already the basis of  the natu-
ral living world, biosynthetics aims to 
utilize them as alternatives to petro-
chemicals, plastics, minerals, and oth-
er materials and traditional industrial 
processes.

“Cells are powerful and efficient facto-
ries,” Levin said. “The goal is to harness 
these capabilities to create products and 
manage our resources in a more effi-
cient, economical and environmentally 
sustainable way.”

Melonfrost is not the only company 
involved in this space. Biosynthetics is 
an established field of  science and en-
trepreneurial pursuit. Products based 
on biosynthetics are already on the mar-
ket, like textiles composed of  synthe-
sized plant-based fabric instead of  poly-
esters or acrylics. Numerous systems 
and methodologies already exist, or are 
in development, to analyze and modify 
the genetics and characteristics of  or-
ganisms to achieve specific qualities.

But, Levin and his partners believe 

they have developed a proprietary plat-
form that will make the development 
of  biosynthetic products significant-
ly more achievable and economically 
practical. They say they can do this by 
reducing the time and steps required to 
optimize specific traits that will yield 
commercially viable organisms.

They compare the current state of  
biosynthetics to the time when start-
ups like Google were pioneering the 
development of  technologies and appli-
cations that brought computer science 
into everyday life and commerce and 
created today’s digital world.

Levin and his partners believe the 
platform that they have developed will 
allow Melonfrost to emulate the success 
of  those early digital pioneers. “The 
world’s first evolutionary engine,” is 
how the platform is described on Melon-
frost’s website, melonfrost.com.

They have combined the science 
of  evolutionary biology with ma-
chine-learning/artificial intelligence 
software into a two-phase platform. It 
includes hardware that they refer to as 
the “evolution reactor,” and software 
that they’ve named Maia.

“The technology we’re building has 
the potential to become a fundamen-
tal part of  the infrastructure of  the 
bio-economy of the future,”’ Harrigan 
said.

The evolution reactor includes small 
containers, called wells, that hold pop-
ulations of  selected microorganisms 
in an enclosed environment. The re-
actor also has equipment that controls 
conditions within the wells that affect 
the organisms. “It’s like a very small, 
super-advanced greenhouse for mi-
crobes,” Levin said.

These are connected to the Maia soft-
ware, which manages the controls. It 

continuously monitors the organisms 
and their response to changes and 
makes adjustments. Maia learns how 
the organisms evolve in response to 
selection pressures. It guides the evolu-
tion reactor by applying new pressures 
to modify the organisms to create vari-
ations with the desired characteristics.

The process is similar to the genetic 
changes that occur during natural se-
lection, or the deliberate cultivation of  
characteristics in traditional breeding 
methods of  plants and animals, Levin 
said.

“The advantage of  our system is that 
it accelerates this process,” he said. “It 
cuts the time required for changes to oc-
cur from many years to weeks.”

According to Levin, Melonfrost’s sys-
tem is also more efficient and econom-
ical than current methods of  genetic 
engineering where scientists conduct 
an experiment, obtain a result, and then 
have to start a new experiment to take 

the next step.
“Our system automatically does that 

instantaneously in real time,” he said.
The Maia software retains and stores 

the data it collects.
“Over time this will create a massive 

data set that can be used in the future to 
build other things,” said Levin.

The potential uses of  biosynthetic 
technology are unlimited.

“It can create materials like new 
forms of concrete that are based on 
cells,” Levin said. “It opens up new op-
portunities for medicines, or biological-
ly based fuels that are cleaner than pe-
troleum. In addition, the technology can 
also be used at the other end, to dispose 
of  waste on a more sustainable basis.”

“There’s a lot of  work ahead to fur-
ther develop and refine our platform 
and build the business,” Levin said.

The company’s founders have a long 
history together Levin, Harrigan and 

Spectacular 15,360 SF building built in 2002
on 1.8 acres provides a unique opportunity to acquire an

industrial zoned property located in the heart of the Berkshires
in Adams. The back portion of the building houses an

additional 8400SF with 9 spaces formerly used as laboratories
and storage space along with a single door loading dock .No

interior load bearing walls make a reconfiguration of the space
with ease. Asking price $1,150,000.00

Contact Kim M Burnham 413-441-1523������������ �� ����� ��� ������ �
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PHOTOS PROVIDED BY MELONFROST

Above: Loren Amdahl-Culleton, Melonfrost’s head of engineering and design, left, 
works with the company’s machine-learning scientists, Raman Ganti and Pierre Enel 
at the firm’s lab in Brooklyn, N.Y. Right: Biochemist Sasen Efrem and microbiologist 
John Varga work on a project in Melonfrost’s lab, which is known as “The Pond.”
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Amdahl-Culleton were pre-school class-
mates before meeting White in middle 
school. Levin, Harrigan and White 
graduated from Monument in 2011, 
while Amdahl-Culleton graduated the 
following year.

In high school, they played on sports 
teams and participated in other activi-
ties together. A hint of  their future en-
deavors occurred when Levin founded 
a student organization called “Project 
Sprout,” a school garden that supplied 
food to the high school’s cafeteria.

After graduating from Monument, 
the foursome went their separate ways, 
geographically at least. Levin moved 
to England to pursue his doctorate at 
Oxford University. Amdahl-Cullerton 
headed to California where he studied 
electromagnetical systems and rein-

forcement learning algorithms at Stan-
ford University. White also went west, 
earning a bachelor’s degree in English 
from the University of  San Diego before 
traveling internationally and working 
in various other jobs.

Harriigan earned a bachelor’s degree 
from Syracuse University and then a 
master’s degree at the London School 
of  Economics. He went on to manage in-
dustrial digital and physical infrastruc-
ture projects, which included the instal-
lation of  regional telecommunications 
towers.

“We were scattered all over the world, 
but we stayed in touch, and would gath-
er in the Berkshires when we came 
home for breaks,” Levin said.

The basic concept for Melonfrost 
began in 2016, when Levin, who had 
studied how to use machine learning 
to predict how organisms evolved, and 
Amdahl-Culleton began to informal-
ly discuss the possibility of  combin-

ing their areas of  interest on a project. 
They were initially interested in doing 
theoretical academic research instead 
of  starting a business. But as they dis-
cussed their plans the two men came to 
believe that their concepts could be use-
ful in commercial applications.

“The more we talked the more confi-
dent we became that these ideas which 
were largely academic could be practi-
cally quite valuable,” Amdahl-Culleton 
said.

Harrigan and White had also become 
interested in this concept, but from 
different perspectives. In 2018 the four 
men all decided to pursue this concept 
as a business. Knowing each other’s 
strengths and weaknesses proved to be 
valuable in starting the company.

“We are lucky because our interests 
and skills complement each other,” 
Levin said. “Loren and I are oriented to 
the scientific side, while Luc and Sean 
bring skills and knowledge in business 
development, management, operations 
and finance.”

The four men returned to the Berk-
shires in 2019 to live with their parents 
while developing a business plan and 
navigating their way through the com-
plex process of  seeking startup capital.

“We had a plan and the beginnings of  
an amazing technology but no resourc-
es to start a business,” Levin said. “We 
spent a lot of  time on Zoom with po-
tential investors in California because 
we couldn’t afford to go out there. We’d 
also get up early and drive to New York 
or Boston, spend the days in meetings 
there, and drive home exhausted.”

Those efforts paid off. By the begin-
ning of  2020 the four childhood friends 
had raised $800,000 in “pre-seed” cap-
ital in a package organized by Third 
Kind Venture Capital that included 
other investors. Pre-seed funding used 
to describe a venture’s earliest stage of  
funding, because it precedes seed fund-
ing, which startups use to get underway. 
At this stage, investors often provide 

startups with capital to develop their 
products in exchange for equity in the 
business.

For Melonfrost, the pre-seed funding 
allowed the company to advance to the 
proof-of-concept stage, allowing them 
to demonstrate that their platform was 
scientifically viable and commercially 
feasible. The four men moved to New 
York, set up an office and lab in Brook-
lyn, and began conducting tests, while 
they sought their next round of funding.

“We chose to base it in New York be-
cause we were doing cutting-edge work 
and needed to be able to recruit scien-
tists and engineers with specialized ex-
pertise,” Levin said. “It’s also the center 
of  finance.”

The $7 million round of seed funding 
that Melonfrost just received is led by 
Refactor Capital and Alexandria Ven-
ture Investments. Third Kind Venture 
Capital, AME Cloud, Not Boring Cap-
ital, and Jeff  Dean, the head of  Google 
Brain, are other investors.

The new finding allows the four men 
to scale up Melonfrost’s facilities, opera-
tions and staff, which currently number 
13.

“Our goal is to double that over the 
next year,” Harrigan said.

The company’s new commercial cus-
tomer will provide Melonfrost with an 
opportunity to apply its platform to a 
specific purpose. The identity of  the 
customer is confidential, but Levin said 
it is a food technology company that is 
exploring the creation of  animal-free 
fat.

Whatever the future holds for Mel-
onfrost, the four founders say they will 
remain closely connected to the Berk-
shires.

“New York is the logical business 
home of the company, but its seeds are 
in Berkshire County, going all the way 
back to Project Sprout,” Levin said. “On 
a personal level we still think of  the 
Berkshires as home, and we go back as 
often as we can.”

MassHire is currently recruiting forNO-COST training (valued at $2500)
for entry into healthcare and/oradvancedmanufacturing careers!
• Ongoing recruitment for Nursing Assistant programs includes blended
on-line certification; Modified day-program; & north county certification
evening program (new).

• January/February recruitment for Introduction to Advanced Manufacturing
offered at either McCann or Taconic

Register TODAY as classes fill quickly and start soon!
Visit www.MassHireBerkshire.com or
contact 413.442.7177 x153 for more

Growing
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Three of 
Melonfrost’s 
four founders, 
from left, 
Luc Harrigan, 
Loren Amdahl-
Culleton and 
Sam Levin, 
discuss an 
issue. Sean 
White is not 
pictured.

PHOTO 
PROVIDED BY 
MELONFROST
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CHPWelcomes
New Clinicians

Community Health Programs
444 Stockbridge Road,Great Barrington,MA 01230

413.528.9311 | chpberkshires.org

Joy Jolin, FNP | Family Nurse Practitioner
CHP Berkshire Pediatrics

University of Massachusetts at Amherst

Andie Stone, MSN, RDN, LDN | Nutritionist
CHP Berkshire Pediatrics andTelehealth

New York University

Courtney Preston, PNP | Pediatric Nurse Practitioner
CHP Berkshire Pediatrics

Regis College

Sophie Jannen, FNP | Family Nurse Practitioner
CHPMobile Health Unit

Simmons University School of Nursing

PITTSFIELD — Whether you’re looking for 
a new job this year, making a career 
change, or planning to grow in your cur-

rent profession, make a 
plan for upskilling and 
reskilling your creden-
tials.

Here are some reasons 
why now is a great time 
to train, take a new class 
or enroll in a degree 
program. Certificates 
make you more employ-
able and help you retain 
your job. Keeping your 
skills sharp can help 
you stand out from your 

peers. You may have more down time 
to focus on skill development. You may 
increase your income. Finally, certifica-
tions nearly always provide a measur-
able career boost.

You may be wondering how to start a 
more secure career or what’s the best 
way to train for a new career. Even 
though it may be a little overwhelming 
to take the next step in your career 
journey, doing so now can get you 
ahead and help you reach your career 
goals faster. The MassHire Berkshire 
Career Center can help you identify 
your strengths and opportunities for 
improvement, formulate a career plan, 
and outline a variety of  education 
and training programs to help get you 
started.

For those who are unemployed, 
looking to make a career change, or 
working someplace where your skills 
feel underutilized, several free training 
programs can help you upskill and enter 
some pretty amazing companies in the 
Berkshires. There are thousands of  job 
opportunities in the region.

MassHire and our many collaborative 
partners are currently recruiting for oc-
cupational training that is grant-funded 
and tuition free in the following areas:

HEALTH CARE
There are certified and modified nurs-

ing assistant programs; and training 
for licensed practical nursing; medical 
assistant; medical interpreter; commu-
nity health workers; and phlebotomy 
technician

MANUFACTURING
Training programs include introduc-

tion to advanced manufacturing, welding 
and MACWIC (Manufacturing Advance-
ment Center Workforce Innovation Col-
laborative) training. McCann Technical 
School’s HVAC program and the Berk-
shire Innovation Center’s Manufactur-
ing Academy, which are close to opening, 
will include training programs, too.

HOSPITALITY
There is a program for the Culinary 

Arts certificate and a series of  “choke 
saver” trainings for restaurants, which 
are being held jointly by 1Berkshire and 
the Berkshire Regional Planning Com-
mission. Most of  these trainings start 
in January or February. The choke save 
program has already begun; the first 
session took place Jan. 9. These sessions 
tend to fill up quickly, so those interested 
should register soon.

Entrepreneurship for All Berkshire 
County also offers business accelerator 
and pitch contests that provide business 
training, mentorship and access to an 
extended professional network for people 
interested in starting their own compa-
nies.

Most companies provide training for 
practical reasons — to keep up with 
industry standards and to onboard new 
hires. However, many businesses are not 
aware of  the real importance of  training 
employees and the measurable impact 
this has. It has always been important 
to upskill, but the continued economic 
instability has further hammered that 
point home.

At MassHire, we’ve seen firsthand 

what training employees can do for 
businesses, and we’ve helped hundreds 
of  companies set up training strategies 
and access resources to help businesses 
thrive.

Training and development helps 
companies gain and retain top talent, in-
creases job satisfaction and morale, im-
proves productivity, addresses internal 
weaknesses and leads to better processes 
and business growth. Additionally, busi-
nesses that have actively interested and 
dedicated employees see 41 percent lower 
absenteeism rates and 17 percent higher 
productivity.

The Berkshire Workforce Board can 
help company access these initiatives:

• Workforce Training Fund resources 
of  up to $250,000 to help upgrade your 
current workforce and streamline and 
simplify access to course training.

• Safety grants to reduce the risk of  
injury and illness to workers and pro-
mote safe and healthy conditions in the 
workplace

• WCTF (Workforce Competitiveness 
Trust Fund) demand-driven programs 
by industry sector partnerships that can 
train and place unemployed and under-
employed workers.

• SCALE planning grants to help 
partnerships determine and apply for 
workforce training programs funded by 
the American Rescue Plan Act.

• The Career Technical Initiative, 
which addresses the persistent need for 
skilled labor in construction, trades and 
manufacturing.

• Behavioral health to establish a 
recruitment pipeline and to promote 
career advancement in this health care 
sector.

Upskilling employees is more than a 
strategic decision in order to maintain 
your staff’s competitive edge. It’s a way 
to offer them a sense of  certainty and 
security, during these highly uncertain 
times.

If  you are currently employed, it’s 
equally as important to continuous-
ly upgrade your own skills. Of  the 
employees who remained in their roles 
in 2022, about 40 percent can expect 
that the core skills for their position 
will change while 50 percent will need 
upskilling. Many Berkshire employers 
are aware of  the value of  investing in 
their employees. On average, employ-
ers expect to offer upskilling and re-
skilling to just over 70 percent of  their 
employees by 2025.

At MassHire, we’ve develop a pipeline 
of  workers by connecting under em-
ployed residents and career changers 
to training to help fill critical vacancies 

for Berkshire businesses. We help train 
and upskill current workers for career 
advancement which helps to build skills 
and contribute to business competitive-
ness. Let us help connect you to training 
opportunities!

Additional information is available 
from the following entities:

• Berkshire Community College: 
tinyurl.com/3vmbzvhb.

• Berkshire Workforce Board: 
MassHireBerkshire.com.

• MassHire Berkshire Career Center: 
MassHireBerkshireCC.com.

• Massachusetts College of  Liberal 
Arts: tinyurl.com/mumwy585.

• Northern Berkshire Adult Basic Edu-
cation program: tinyurl.com/kwyn5ams.

• Pittsfield Adult Learning Center: 
tinyurl.com/4bymmyyk.

A new year bring new job training opportunities
Job seekers 
crowd into 
the Berkshire 
Athenaeum 
in Pittsfield 
in 2018 for 
a career fair 
designed for 
people over 
50. It may 
be a little 
overwhelming 
to take the 
next step in 
your career 
journey, 
according to 
columnist 
Heather 
Boulger, but 
doing so 
now can get 
you ahead 
and help you 
reach your 
career goals 
faster.

FILE PHOTO

Heather 
Boulger

Inside the Job 
Market

Berkshire voices
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MHIS Proudly Supports

25 PITTSFIELD ROAD, ROUTE 7 & 20, LENOX, MA 01240 • (413) 442-3001
TAKE A VIRTUAL TOUR OF OUR SHOWROOM AT:
WWW.MORRISONSHOMEIMPROVEMENT.COM

We’re your one
stop shop for
all your home

improvement needs!

7YEARS
IN A ROW !

THANK YOU!THANK YOU!
It’s Our Customers

That Are Simply Amazing
It’s Our Customers

That Are Simply Amazing

Windows • Siding
Additions • Remodeling
Custom Build • Roofs

Decks • Flooring
Kitchens • Baths

M

chens • Baths

!
AmazingAmazing

improvement needs!
BEST C

ONTRACTOR

Common Capital offers small business loans
of any size up to $300,000 in Berkshire, Franklin,

Hampshire and Hampden counties.

Common Capital is a nonprofit community loan fund that responsibly lends money to
small businesses that are unable to access all the capital they need from other lenders.

Please visit our website at www.CommonCapitalMA.org to learn more.

CommonCapitalMA.org

Common Capital, Inc.
1780 Main St. | Springfield, MA 01103

413-233-1680
info@commoncapitalma.org

Colorful Resilience
“They were so good with communication,

they were very clear with their expectations,
they were extremely reasonable with the things

they were asking of me and it was actually
a very seamless, very positive experience.

I’m really glad that Colorful Resilience exists
because of Common Capital.”
Owner Mayrena Guerrero

Elliott Properties
“Common Capital has been a big part of growing
our business. Helping out with the accounting,
always having ideas and things to help us with
infrastructure. Making sure we are making some
of the right choices. They’ve also put us in touch

with grant money that is out there, that we
wouldn’t have otherwise known about.”
Owners Chris Elliott & Cristie Phinney

PITTSFIELD — The historical East-West 
trade bloc that has developed over the 
post-war era is beginning to break 

down. In its wake, a new 
economic and geopolit-
ical alliance is forming 
that pits the Northern 
Hemisphere against the 
Southern.

This new axis of  trade 
has been slowly forming 
over the last two decades 
but has received addi-
tional impetus over the 

last few years. The global pandemic and 
its aftermath, the war in Ukraine and the 
subsequent energy and food crisis and 
changing social and political attitudes 
are forging new economic relationships 
among much of the world. The main 
players in dividing the global stage into 
a North-West axis have been China and 
more recently, Russia.

In the case of  China, a serious effort 
of  forming a new trading bloc, under the 
auspices of  their Belt and Road Initiative, 
was launched back in 2013. Over the 
years a sprawling web of exports and 
imports has made major inroads in con-
necting the Middle East, Eastern Europe, 
Asia, and Africa with all roads leading to 
Beijing.

China has spent trillions of  dollars 
building railways, ports, highways, dams, 
pipelines, and industrial corridors, as 
well as shoveling billions of  dollars in 
foreign loans to tie together 71 countries. 
If  China’s efforts are successful, this 
dawning economic entity would account 
for two-thirds of  the global population, 
although only one-third of  worldwide 
economic output.

China’s interest in investing in devel-
oping nations predates their Belt and 
Road initiative. Since 2001, China has 
invested more than $41 billion in Africa, 
while lending another $126 billion to 
various countries in that region. During 

the same period, Latin America has seen 
even greater Chinese investment totaling 
$450 billion yearly. That inflow of cash 
has paid off. Today, China is now South 
America’s leading trading partner and 
one of  the region’s top lenders.

China’s stated strategy is to become 
the world’s largest trading partner. It 
wants to become the foremost global sup-
plier of  key products in supply chains in 
every country.

Russia was a Johnny-come-lately 
when it came to recognizing the value 
of  a North-South trading bloc. Russia’s 
invasion of  Ukraine and the resulting 
trade and financial embargos by the 
West have forced Russia to see the 
light and look elsewhere for trade and 
markets. Vladimir Putin, ever the prag-
matist, in February 2022, announced a 
“friendship without limits” with Chinese 
leader Xi Jinping. The Western-ostra-
cized Russian leader does bring valuable 
exports that can expand and facilitate 
the North/South trade group. It contrib-
utes oil, gas, minerals and foodstuffs to 
the trading partnership.

Unlike Russia, however, China is walk-
ing a fine line in the geopolitical arena 
between East and West. It does not want 
to jeopardize its existing trading rela-
tionships with the West, nor does it trust 
Russia all that much given the historical 
tensions between the two countries. 
However, it is happy to strengthen the 
trade bloc in those areas in which it lacks 
export capabilities.

What do the countries in the Southern 
Hemisphere find attractive in this part-
nership? In Africa and Asia, especially 
India, Russian energy is a sought-af-
ter product as is grain, due to climate 
change and the Ukrainian conflict. China 
supplies investment and finance as well 
as a long list of  manufactured and fin-
ished goods. In exchange, China imports 
all sorts of  materials, foodstuffs and 
strategic metals necessary to maintain 

the output they need to flood the world 
with their products.

The Middle East seems to be a tar-
get for expanding membership of  the 
North-South axis. In December, Jinping 
met with the leaders of  Egypt, Tunisia, 
Kuwait, Sudan and Saudi Arabia. He 
promised to expand Red Sea ports, invest 
in petrochemicals, and promote Chinese 
tourism in the region.

His talks with Saudi Crown Prince 
Mohammed bin Salman resulted in the 
signing of  a comprehensive strategic 
partnership agreement that gives Saudi 
Arabia top-tier status in China’s foreign 
relations. That makes sense given that 
China is the world’s top oil importer 
while the Saudis are the largest oil 
exporter.

In addition, dozens of  commercial 
agreements worth an initial $29 billion 

were also inked in areas like technology, 
manufacturing, and clean energy. Some 
of the initial projects include a Hua-
wei-sponsored cloud-computing region, 
an electric vehicle manufacturing plant, 
and supplying green hydrogen batteries 
for a futuristic city the crown prince 
wants to build.

Lending credence to the continued 
expansion of  a North-South trade bloc 
is the changing attitude of  many of the 
potential members. In their minds, the 
West is still occupied with a cold war 
mentality that is not as relevant today. 
They believe that the two decades-long 
war on terror has led to American indif-
ference, while a large swath of  nations 
has moved on.

Many Southern Hemisphere nations 
have different priorities today than the 
nations of  the North. High debt and 
climbing interest rates, soaring food 
and energy prices, continuing COVID 
and other disease issues, and pollution 
caused by the industrial nations are 
overriding concerns to much of the 
developing world.

More recently, American foreign 
policy has undergone dramatic swings, 
depending upon who is in power. There 
is a perception that the nation’s lawmak-
ers and the American public have turned 
inward. “America First” attitudes have 
sowed doubts over American reliability 
now and in the future.

Politically, many nations are more 
comfortable with the authoritarian rule 
of  China and Russia, which is much 
closer to their ruling style. Maintaining 
and preserving a democracy where the 
rich get richer and the poor get poorer is 
not that appealing to populations more 
interested in water, food and keeping 
warm in winter.

Bill Schmick is registered as an investment 
adviser representative of Onota Partners Inc. in 
the Berkshires.

The global trading blocs are shifting

FILE PHOTO

Under President Xi Jinping, China has 
invested more than $41 billion in Africa 
since 2001, while lending another $126 
billion to various countries in that region.

Bill  
Schmick
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LEEB A NK .COM   |    STRONG BR A NCHES,  DEEP ROOTS   |                

groundbreaking news
AT     SOUTH STREET, PITTSFIELD

new branch
coming to pittsf ield
Spring/Summer 2023

LEE — If you’re looking for clues about 
the local economy going forward, a re-
port compiled by the Berkshire Regional 

Planning Commission 
provides some interest-
ing insights.

The 2023-2027 Com-
prehensive Economic 
Development Strategy 
that the Berkshire 
Regional Planning 
Commission recently 
submitted to the federal 
government contains a 
raft of  interesting data 
about the economy and 
some sensible prescrip-

tions for fostering business development 
in the Berkshires.

The document identifies five strategies 
to guide economic development in the 
region. Two strategies specifically focus 
on the needs of  the business community 
— creating a “future-ready workforce” 
through education, training, upskilling, 
and career versatility; and ensuring a 
strong business environment through 
access to capital, technical assistance, 
and opportunities for expansion.

But the three other strategies are also 
of  equal interest to local businesses. 
They include improving infrastructure 
in the areas of  communications, trans-
portation, and utilities; fostering the 
well-being of  all residents by ensuring 
affordable, equitable access to food, 
housing, education and health care; and 
equipping our communities to serve 
their constituents, steward resources, 
and managing government effectively. 
All five strategies are interdependent 
and need to be advanced in order to 
retain and grow our existing businesses, 
while also attracting new ones to the 
Berkshires.

The report is colored throughout by 
the COVID-19 pandemic and the chal-
lenge of  building a resilient economy ca-
pable of  surviving similar catastrophes 

in the future. The COVID crisis was a 
mixed bag for the Berkshires as econom-
ic output and employment dropped, but 
the county gained population from peo-
ple leaving large cities to work remotely.

The strategy offers a wide range of  
recommendations to build a resilient 
economy. A few particularly caught my 
eye:

• Increase availability and range of  
vocational training regionwide. Collabo-
ration between the business community 
and our educational institutions will be 
important to align the career technical 
education tracks with the occupations 
projected to grow.

• Increase educational programs at 
all grade levels in STEM disciplines. 
Starting early to get students comfort-
able with STEM disciplines will benefit 
students and future employers.

• Connect more students with intern-
ships and career exploration opportu-
nities. Internships are an excellent way 
to provide local students with work 
experiences to inform their career choic-
es, but they are also a way to introduce 
the Berkshires to college students from 
outside the region.

• Support wraparound services to en-
sure full participation in the workforce. 
The “cliff  effect,” which occurs when 

an employee’s wage increase results in 
a poorer financial situation for her or 
his family, needs to addressed. We also 
need to be creative in helping overcome 
the other barriers to full participation in 
the workforce, including finding quality 
child care, reliable and consistent trans-
portation options and housing stability.

• Increase access to affordable, high 
quality physical and mental health care. 
Since the pandemic, employers have 
seen more employee mental health con-
ditions that are resulting in missed time 
from work. Many of these employees are 
unable to get the necessary care due to a 
shortage of  mental health professionals.

• Increase the number of businesses 
with state-level Women or Minori-
ty-Owned Business Enterprise (WMBE) 
owned certifications, supporting applica-
tion and renewal processes, and expand-
ing them to include disadvantaged, veter-
an and LGBTQ-owned. This is a welcome 
goal for those of us who are committed to 
diversifying our supply base, while also 
buying goods and services locally when 
possible.

• Advocate for increased funding to 
support more robust services from the 
Berkshire Regional Transit Authority, 
including micro-transit implementation. 
Connecting potential employees with job 

openings given our unique geography 
and demographics will require creative 
solutions and public-private partner-
ships.

• Continue technical assistance pro-
grams aimed at small-and medium-sized 
businesses. Business owners need a 
“one-stop-shop” approach to the services 
that are available to help them build and 
grow their businesses.

• Support industry diversification, 
focusing on promising growth and ex-
port-oriented industries.

The strategy notes that Berkshire Coun-
ty is home to 33 advanced manufacturing 
companies that primarily make material 
goods like plastics, rubber, fabricated 
metal and paper. Most of these businesses 
generate revenue outside the county, the 
state, and even outside of the country.

Manufacturing employs more than 
3,400 Berkshire residents and is the 
county’s fifth-largest job sector behind 
health care/social assistance, retail, ed-
ucational services and accommodation/
food service. The average salary for local 
manufacturing employees was $55,640 
in 2021. Having a solid manufacturing 
base is important for achieving the goals 
outlined in this report.

The 2023-2027 Comprehensive Econom-
ic Development Strategy underscores the 
complexity of  building and maintaining 
a vibrant economy in a county that in 
many ways is unique in Massachusetts. 
The recipe must support entrepre-
neurs and business owners; establish 
solid training and education processes; 
modernize infrastructure from roads 
and bridges to broadband internet; and 
ensure that government maintains a fair 
efficient process for regulation.

It’s a tall order but the new five-year 
plan lays out an encouraging road map.

Patricia Begrowicz, the presdent and co-owner 
of Onyx Specialty Papers in Lee, is chair of the 
board of directors of Associated Industries of 
Massachusetts.

New report provides intriguing economic data

Patricia 
Begrowicz

The View 
from AIM

Paul Bianco 
widens the mold 
of a paper-making 
machine at Onyx 
Specialty Papers 
in Lee. 
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PITTSFIELD — In her inaugural address, 
Gov. Maura Healey spoke of her fami-
ly’s roots in Massachusetts that go back 

more than three centu-
ries.

She proudly — and 
rightly — celebrated 
Massachusetts as the 
“greatest state in the 
union,” tracing a history 
of  leadership, a history 
of  “firsts.” Healey then 
zeroed in on challenges 
the commonwealth and 
our citizens and busi-
nesses are facing, from 

shortages in housing and child care, to a 
mental health crisis and difficulties try-
ing to find enough workers. She offered 
both practical solutions and an inspired 
vision for a path forward.

Citing the need to build an economy 
for the future, the new governor focused 
on the climate crisis, which she framed 
as both a challenge and an “unparalleled 
opportunity.”

“We can protect our climate and create 
jobs,” she said. “And I believe Massachu-
setts can lead the world.”

She described the state’s goals in 
leading as ambitious. She promised to 
match those ambitions with appropriate 
investments. In doing so, she invoked the 
investment — the “bet” — that former 
Gov. Deval Patrick made in the life sci-
ence industry over a decade ago.

For those of  you who may not remem-
ber, as the Massachusetts economy was 
struggling in 2008, Patrick unveiled a 10-
year, $1 billion plan to make the state the 
global leader for companies operating 
in the life science sector — biotechnol-
ogy firms, pharmaceutical companies, 
and those who design and manufacture 
medical devices.

To lead the effort, he created the 
Massachusetts Life Science Center, a 
quasi-public agency with a mission to 
support innovation, research and devel-
opment, commercialization, and manu-
facturing activities in the sector. MLSC 
deploys funds through a combination 
of  grants, loans, capital infrastructure 
investments, tax incentives, and work-
force development programs aimed at 
developing new therapies and devices 
and improving patient health, all while 
driving job growth.

Fast-forward 15 years and it is clear 
that Patrick’s bet paid off. Massachusetts 
is the undeniable national and global 
hub for the life science industry. As 
MLSC President and CEO Kenn Turner 
noted at a recent visit to the Berkshire 
Innovation Center, 18 of  the top 20 bio-
pharma companies in the world have lo-
cations in Massachusetts, and 20 million 
square feet of  bio manufacturing and 
lab space is projected to be built in the 
commonwealth by 2024. It is estimated 
that 40,000 new jobs will need to be filled 
in the state’s life science sector over the 
next few years.

While the heart of  the life science 
industry is and will remain in the Bos-
ton-Cambridge area, the MLSC, partic-
ularly under Turner’s leadership, has 
been steadily committed to spreading the 
benefits across the commonwealth. The 
effect of  the life science surge has been 
and will continue to be felt here in the 
Berkshires for years to come.

Berkshire Sterile Manufacturing, 
which specializes in small-scale sterile 
filling of  vials, syringes and cartridges 
for biotech and pharmaceutical indus-
tries, didn’t exist when Patrick an-
nounced his plan in 2008. The company 
was founded in Lee in 2014 and by 2022 
it had over 220 employees and annual 
sales exceeding $50 million. Its growth 
has been fueled by market demand and 
a very strong leadership team, and sup-
ported by MLSC’s incentive programs.

Boyd Biomedical, formerly known 
as Boyd Technologies, is a 42-year-old 
family business that was born out of  the 
paper industry. Over the years, the firm 
shifted its focus into making single-use 
medical devices — including diagnostic 
strips, assemblies for transfusion bags, 
and surgical masks and respirators.

In 2021, Boyd invested $5 million into 
expanding its facility in Lee and last 

year rebranded as Boyd Biomedical. The 
new name is a nod to Boyd’s continued 
growth as a life science firm. Again, the 
growth was driven by strong leaders who 
positioned the company to take advan-
tage of  the surging industry surround-
ing them and the support offered by the 
state.

Notably, the local impact is not just 
with those that identify as “life science 
companies.” The Berkshires has long 
been a hotspot for mold makers and 
plastics manufacturers, many of which 
have experienced substantial growth in 
the last few years in part because they 
have picked up more and more business 
making components for the medical 
device sector.

Companies such as Spectrum Plastics, 
Sinicon Plastics, and Modern Mold and 
Tool make intricate plastic parts that 
go into products that we see every day 
in our pharmacies, doctor’s offices, and 
hospitals. Some of these firms may have 
been directly supported by the MLSC, 
but most have experienced natural 
growth as they have made components 
for other scaling companies in the com-
monwealth and beyond.

To continue to support new and exist-
ing firms, and the talent these firms need 
to grow, the MLSC has funded programs 
at our local high schools, at Berkshire 
Community College, and at Massa-
chusetts College of  Liberal Arts. Most 
notably — although I am a bit biased — it 
was an MLSC investment of  nearly $14 
million that allowed for the construction 
ion of  the Berkshire Innovation Center. 
The BIC has become the hub for the life 
science industry and other  

technology-focused firms in our region.
The life science industry is going to 

continue to grow and existing compa-
nies, entrepreneurs, and students in our 
region are going to see more and more 
opportunities in the years to come. This 
is a priority sector that the state has 
intentionally fueled, and our region has 
benefits and can benefit more.

In her speech, however, Healy also 
made clear that there is another tre-
mendous opportunity “on deck.” The 
state’s next “big bet” is on the companies 
and technologies related to renewable 
energy, recycling, clean transportation 
and environmental sustainability. This 
means everything from windmills and 
new construction materials, to solar 
panels and heat pumps, to batteries and 
electric charging stations.

To manage the public investment 
in these clean technologies, the new 
administration will rely on an exist-
ing state agency — the Massachusetts 
Clean Energy Center — to lead the 
charge. Mass CEC already does every-
thing from subsidizing environmen-
tally friendly buildings, to supporting 
offshore wind developments, and 
aiding the transition to greener forms 
of  transportation. Rather than create a 
new agency, Healy is following the lead 
of  the Baker administration and urging 
that Mass CEC be infused with new 
levels of  funding.

Solving the energy transition is not 
only a critical scientific challenge, it 
is a tremendous economic opportuni-
ty. While much of the focus will be on 
offshore wind, we in the Berkshires need 
to wave our hands and make sure that 

our share of  the state’s investment flows 
our way.

We have exciting “clean tech” startups, 
companies like SolaBlock, Sustaine, 
IdleSmart, and Weather Guard Light-
ning Tech that are all poised to grow. 
We have entrepreneurs that are eager to 
launch new ventures and students who 
are determined to make an impact in 
the fight against climate change. We also 
have manufacturers with the expertise 
to make the millions of  parts that go into 
windmills, solar arrays, electric vehicle 
charging stations, batteries and heat 
pumps.

Healy committed to making climate in-
novation our next “big investment,” our 
next “frontier.” She urged us to “build a 
climate corridor that stretches from the 
Berkshires to Barnstable harnessing re-
search, innovation and manufacturing,” 
predicting that we’d create thousands of  
new jobs.

“Ten years from now, we will look 
back and see the undeniable benefits 
for our workers, our economy and our 
planet,” the governor said.

Kudos to Healy for her commitment 
and her vision. We at the Berkshire 
Innovation Center fully support this ini-
tiative and are eager and ready to be the 
western anchor of  her proposed clean-
tech corridor.

Feeding off  of  her enthusiasm, we will 
be hosting an evening panel at the BIC 
on March 2 with three organizations in 
the middle of  the clean tech revolution 
— Mass Clean Energy Council, Mass 
Ventures, and The Engine by MIT. This 
will be followed a few weeks later by a 
special event in partnership with Living 
The Change Berkshires. Details will be 
available online at berkshireinnovation-
center.com.

Ben Sosne is the Executive Director of the 
Berkshire Innovation Center

The western anchor of a clean-tech corridor

Above: Employees mix a batch of a drug 
solution for a client at Berkshire Sterile 
Manufacturing in Lee. The life science 
company, which specializes in small-
scale sterile filling of vials, syringes and 
cartridges for biotech and pharmaceutical 
industries, has over 220 employees and 
annual sales exceeding $50 million. Left: 
Gov. Maura Healey delivers her inaugural 
address in the Statehouse in Boston 
last month. Berkshire County is poised 
to become the western end of Healy’s 
proposed “clean-tech corridor.” “No 
matter what lies ahead,” she said, “we will 
stay true to the best of ourselves.”
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Ben Sosne
Notes from 

 the BIC
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By Karen Pelto

PITTSFIELD — One of the shared val-
ues guiding the work of the Berkshire 
Funding Focus project is inclusion. 
That means actively engaging and en-
suring access to information for all in-
terested parties — especially those rep-
resenting residents historically mar-
ginalized or excluded from government 
funding.

Berkshire Funding Focus was estab-
lished to support Berkshire County en-
tities seeking federal and state funds for 
pandemic-related recovery and rebuild-
ing and building organizational and sec-
tor capacity for the long term, according 
to its website. Building an inclusive 
economy will help us recover and 
become more resilient ways in terms 
of  scale — increased opportunities and 
quality of  life. This also includes terms 
of  scope, with more children, youth, 
adults, businesses and organizations 
sharing in the prosperity.

However, increasing the scale of  op-
portunity alone creates a false façade of  
prosperity. According to the Economic 
Policy Institute, between 2019 and 2020, 
wages grew 6.9 percent in the United 
States. Unseen behind this façade is that 
80 percent of  jobs lost during the first 
year of  the pandemic were by workers 
making the lowest wages. The scope 
of  opportunity must also increase for 
meaningful economic recovery.

By design, Berkshire Funding 
Focus helps cities and towns, nonprof-
its, schools, and small businesses to 
increase both the scale and scope of  
opportunity in Berkshire County by 
building human, economic, manufac-
tured and social capital. This is made 
possible through involvement of  our 
advisory committee members and part-
ner organizations that serve these key 
sectors.

HUMAN CAPITAL
The World Bank defines human capi-

tal as “the knowledge, skills and health 
that people invest in and accumulate 
throughout their lives, enabling them 
to realize their potential as productive 
members of  society.” BFF builds human 
capital by providing training and tech-
nical assistance in preparing state and 
federal grant proposals and managing 
awards and contracts.

Grant awards to school districts, 
colleges and nonprofits can enable them 
to invest in education and skills develop-
ment to break the cycle of  occupational 
segregation that occurs when one demo-
graphic group is over- or under-repre-
sented in an occupation or industry.

One example is the clean energy 
sector. According to the Massachusetts 
Energy Efficiency Workforce Develop-
ment Needs Assessment, 79 percent of  
workers employed in this sector across 
all occupations are white. However, 
within the insulation and weatheriza-
tion occupations with the lowest wages 
and lowest likelihood to receive health 
care, retirement and paid vacation bene-
fits, 48 percent are Hispanic or Latinx.

Creating inclusive apprenticeships 
for high school and college students 
that lead to employment is one way to 
break the cycle. In this work, Berkshire 
Funding Focus partners with Berkshire 
Educational Resources K12 (BERK12) 
and others.

ECONOMIC CAPITAL
A report by The Coalition for an 

Equitable Economy, “Unleashing the 
Potential of  Entrepreneurs of  Color in 
Massachusetts: A Blueprint for Eco-
nomic Growth and Equitable Recovery,” 
found that the commonwealth would 
need to add 2,700 Black, Latino and 
Asian-owned incorporated businesses 
per year to reach parity with white-
owned businesses by 2032. An increase 
in the scale of  Minority Business En-
terprises (MBE) can broaden the scope 
of  opportunity across our community 
as Black residents with incorporated 
businesses earn twice as much as those 
employed by others.

According to MassINC’s Empowering 
Cities to Accelerate Equitable Growth, 
our region would gain 79 new business-
es generating $14,837,810 in additional 
earnings if  people of  color owned 
businesses at the same rate as white 
residents. This growth can, in turn, help 
revitalize our downtowns through new 
brick-and-mortar and pop-up shops 
and restaurants, an increased customer 
base, and, as seen next, professional 
services.

In this work, Berkshire Funding Fo-
cus partners with 1Berkshire, Berkshire 
Black Economic Council and others.

MANUFACTURED CAPITAL
I want to say one word to you: infra-

structure.
Master and comprehensive plans by 

municipalities around the Berkshires 
call for improving or creating drinking 
water, stormwater, and wastewater 
systems; road, bridge and sidewalk 
networks; and modernizing K-12 schools 
and municipal buildings, including 
increasing energy efficiency and renew-
able energy, among many other exam-
ples of  manufactured capital.

Federal and state recovery funds for 
capital improvements flow primarily 
through local governments. Often, cities 
and towns engage private firms and 
nonprofits to conduct outreach, com-
plete plans and designs, and implement 
and construct capital projects.

The Massachusetts Supplier Diversity 
Office’s Municipal Supplier Diversity 
Playbook offers guidance on pathways 
to close the existing racial and ethnic 
gap including purchasing from, enter-
ing into contracts with, and fostering 
partnerships between prime contrac-
tors and diverse businesses.

In this work, Berkshire Funding 
Focus partners with Berkshire Regional 
Planning Commission and others.

SOCIAL AND RELATIONAL CAPITAL
Berkshire County ranks higher than 

Massachusetts for our rate of  social 
associations, according to the County 
Health Rankings and Roadmaps pro-
gram of  the University of  Wisconsin’s 
Population Health Institute. These are 
the connections between and among 
family and business support struc-
tures, informal networks or community 
service organizations — the amount of  
social support available within a county 
that can reduce vulnerability.

In this work, Berkshire Funding Fo-
cus partners with the Nonprofit Center 
of  the Berkshires and others.

We are each other’s greatest resource. 
Berkshire Funding Focus strives to 
build human, economic, manufactured 
and social capital that can lead to an 
inclusive — and more resilient — econ-
omy for our region. Learn more at 
berkshirefundingfocus.org.

Karen Pelto is a recovery grant specialist for 
Berkshire Regional Planning Commission.

Why inclusion matters in the Berkshires

PITTSFIELD — One of the great 
things about working in the 
newspaper business is the num-
ber of story pitches, notes, and 
other often obscure information 
that you receive every day.

In business, more than any 
other beat, the story pitches 
are endless. Someone is always 
starting something, has an idea, 
or is considered an expert on a 
particular profession, etc. Both 
The Berkshire Eagle and the 
Berkshire Business Journal have a local 
focus, but many of the items that I re-
ceive come from all over the place, even 
internationally.

I used to get a lot of  news items regard-
ing businesses and business topics that 
were occurring in Berkshire — a county 
in southeast England that is much larger 
than our own Berkshire County.

Maybe it was because of  its size 
(British Berkshire had a population of  
911,403 as of  2021) or maybe because I 
get so many emails and have to peruse 
them quickly, but at first glance some of  
the ideas from England seemed pretty 
interesting. I almost pursued a couple 
of  them until I noticed that the phone 
numbers on the news releases were 
different, and UK was included in the 
email addresses.

One sender was so persistent that I 
finally wrote back and said that I was 
from Berkshire in America. The return 

response was cordial and very 
British, something along the 
lines of  “so sorry, old boy, we 
won’t bother you again.” Then 
right after that all of  the emails 
stopped. I figured my response 
must have triggered some kind 
of  algorithim back in the UK 
and knocked me off  of  the group 
mailing list.

I think these algorithims play 
a big part in how many emails 
you get. Based on my experience, 

once you open an email on one topic, 
you quickly get bombarded with emails 
on the same topic from similar enter-
prises from just about everywhere. Who 
knew that there were that many drywall 
contractors on the East Coast or that 
there were so many ways to get rid of  
mosquitos?

National political campaigns really 
capitalize on these things, especially 
when they’re looking to raise money. 
One click can lead to an onslaught. 
Always be cautious before clicking on 
anything that comes with an American 
flag or a provocative political allegation 
as the title.

I also receive a lot of  lists. I’ve turned 
a couple of  them into business briefs 
when the topic relates to Massachusetts 
or may have an effect on the Berkshires. 
But as I said before, one click results in a 
tsunami. Now I get lists from all kinds of  
organizations that rank the state of   

Massachusetts, or cities in the state, usu-
ally Boston, in all sorts of  categories.

Some of these items come quickly to 
coincide with recent news events. A day 
after problems with the Federal Aviation 
Administration system that grounded 
flights across the country last month, I 
received an email from an organization 
called LawnLove on its list of  2023’s Best 
and Worst cities for Long Layovers. Ac-
cording to the study, Boston is the eighth-
best city in the country for travelers who 
face long layovers in airports. For the 
record, New York City was ranked as the 
best city and Spokane, Wash. the worst.

I also recently learned that Massachu-
setts is the 10th-safest state for cyclists, 
with a fatality rate of  1.07 deaths per 
100,000 people, which is 54 percent below 
the national average for the last 10 years. 
Ice Bike, the group that did the study, 
cites data compiled from the National 
Highway Traffic Safety Administration 
as its source. (Nebraska is the safest 
state, followed by South Dakota.)

If  you like walking your dog, you 
should live on the West Coast. A study by 
LawnStarter found that eight of  the 10 
best cities to walk your dog are located 
on the West Coast, with six of  them in 
California (San Francisco is No. 1). On 
the flip side, six of  the 10 worst cities for 
walking dogs are located in southern 
states, headed by Jackson, Miss.

And did we mention that smoking is 
an expensive habit? According to a study 

by Wallethub, smoking will cost the aver-
age Massachusetts resident $3.8 million 
over the course of  a lifetime. The total 
cost per year per smoker in our state is 
$80,479, according to the study. Yikes! 
Think about how much money you’d 
save if  you quit.

I’ll leave you with one more anecdote. 
I recently received a news release from 
Lime Rock Park in Lakeville, Conn. 
regarding “Route To View,” an auto tour 
organized by the editors of  Road & Track 
Magazine. The event takes place this 
month in wine country in Northern Cali-
fornia, but one of  the tour stops includes 
a visit to what is billed as “the iconic 
Alice’s Restaurant.”

Intrigued, I googled “Alice’s Restau-
rant California” and up came an eatery 
in Woodside, Calif., which is located in 
the Santa Cruz mountains south of  San 
Francisco. According to its website, a 
woman named Alice Taylor bought the 
restaurant in the 1960s and renamed it 
after Arlo Guthrie’s song of  the same 
name.

The website states that the Califor-
nia Alice’s has no relationship to Alice 
Brock’s former eatery in Stockbridge 
that Guthrie named his famous song 
after, but it does state “you can get any-
thing you want at Alice’s Restaurant.”

Excepting Alice, I presume.

Tony Dobrowolski is the editor of Berkshire 
Business Journal.

News comes from anywhere and everywhere

Tony 
Dobrowolski
Commentary

Berkshire Funding Focus 
Mission: The program was 
established in 2022 to support 
Berkshire County entities seek-
ing federal and state funds for 
pandemic-related recovery and 
rebuilding and building organiza-
tional and sector capacity for the 
long term.

Services: To support its goals with 
respect to its four key stakehold-
er groups – nonprofits, munic-
ipalities, school districts and 
entrepreneurs.

Key functions
Structure and organization: 
Consolidate and organize infor-
mation about available grants 
on a web-based platform with 
sections dedicated to nonprofits, 
municipalities, businesses and 
public schools.

Identifying opportunities: 
Identify and vet high-value 
funding opportunities, synthe-
size guidelines and applicant 
requirements, and make efforts 
to publicize these high-value 
opportunities to stakeholders 
through partners.

Training programs: BFF offers 
regular training programs to 
help potential applicants develop 
grant writing skills, assess and 
build internal capacity to admin-
ister a federal grant, and develop 
systems for reporting and com-
pliance responsibilities.

Technical assistance: The 
program provide technical assis-
tance through consultations to 
help potential applicants deter-
mine whether their proposed 
project and capacities are in 
alignment with grant program 
requirements.
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Berkshire County real estate transac-
tions from Dec. 5-30.

ADAMS
Paul A. Trzcinski, trustee of the Paul A. Trzcinski 
RVT, sold property at 62-68 Spring St., Adams, to 
Stonehenge Properties LLC, $140,000.

Melissa A. Zepka sold property at 17 Country Club 
Ave., Adams, to Seth C. George, $242,000.

Matthew J. Gaffey sold property at 8 Harding Ave., 
Adams, to Brian Connors, $189,900.

Brenda Ann Rumbolt and Penny Marie Tarsa, per-
sonal reps. of Harold J. Scarbo Jr., sold property at 
31-33 North Summer St., Adams, to Michelle Picard, 

$182,000.

Gail A. Assante, personal rep. of Raymond Alton 
Porter, sold property at 33½ Alger St., Adams, to 
Gail A. and John A. Assante, $115,000.

Manuel Leal, trustee of the Adams RET, sold 
property at 177 Columbia St., Adams, to BAPA 177 
Columbia St. RE LLC, $1,350,000.

Janet R. Eichorn sold property at 44 Valley St., 
Adams, to Madison L. Tarsa, $199,000.

Bernard A. and Melissa J. Martin sold property at 
146A Bellevue St., Adams, to James M. and James 
B. Shea, $246,500.

Town of Adams sold property at 20 East St, Adams, 
to Hinton’s Berkshire Homes LLC, $25,000.

Kenneth R. Brooks sold property at Bucklin Road, 
Adams, to Ryan P. Thomann, $41,250.

Scott Jacobs sold property at 2 Daniels Court, 
Adams, to Anne M. Adamczyk Read, $180,000.

Kevin James Tyler and Anna Susan Downing sold 
property at 78 Friend St., Adams, to Zachary D. 
Stedman, $75,000.

Christine M. Nimmons sold property at 10 Glendale 
Drive, Adams, to Dennis C. and Nancy J. Under-
wood, $259,000.

David Johnson sold property at 200 Columbia St., 
Adams, to William H. and Lisa M. Allen, $66,750.

Brian Lagess, trustee of the Barbara A. Lagess NT, 
sold property at 152 Columbia St., Adams, to Lisa 
Mendel and Dawn Harrington, $42,900.

Federal Home Loan Mortgage Corporation sold 
property at 70½ Lime St., Adams, to Jennifer M. 
McDonald, $160,000.

Dan F. Carpenter sold property at 78 Lime St., 
Adams, to Jake Louis Crowley, $112,500.

Donna M. Sadlowski, Jolene G. and Bryant D. Wood 
sold property at 2 Wilfred Ave., Adams, to Doris C. 
McShine, $280,000.

Mary H. Gaule sold property at 99 East Hoosac 
St., Adams, to Liam Brady and Cassidy Kiernan, 
$193,000.

ALFORD
John W. Littlechild and A. Ruth Littlechild, trustees 
of A. Ruth Littlechild Trust-2008, sold property at 
26 East Road and 30 East Road, Alford, to Kenneth 
A. Rosen & Lisa A. Rosen, $8,000,000.

Alfonso Kimche and Joan Kimche sold property 
at 0 Crooked Hill Road, Alford, to Phyllis Stein, 
$225,000.

Real estate transactions
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PITTSFIELD — Here’s the 
fastest way to social me-
dia burnout:

Thinking you can 
create all of  the con-
tent your business 
needs without a plan to 
repurpose the variety 
of  things you’re already 
creating and a way to 
encourage regular user 
generated content, or UGC. 
You’re likely to see a lot of  those 
three letters this year.

Brands recognize that content 
created by customers is trust-
ed more than content created 
by the brand itself  and that 
consumers are more likely to 
watch and connect with content 
created more casually by people 
like them.

UGC is any content — text, 
videos, images, reviews, for 
example, even testimonials or 
podcasts, that is created by peo-

ple, rather than brands, 
according to hootsuite.
com. It’s something that 
can happen organically 
by customers who are 
sharing videos, photos, 
blogs, or social media 
stories. It’s also some-
thing you can budget for 
to pay a UGC creator.

You might think, “but 
isn’t this the same as paying 
social media influencers?” The 
answer is no. A social media 
influencer campaign is more 
like a traditional advertorial in 
a publication with a large reach. 
The influencers charge for the 
content creation but price their 
services to include the large 
audiences they reach and have 
influencer over. UGC creators 
may or may not have large 
audiences on the platforms 
where they post content, but the 
goal of  paying them isn’t for the 

people they reach, it’s for the 
content they create.

Starting to add UGC to your 
marketing plan doesn’t have to 
be as overwhelming as it might 
sound. You can encourage 
organic UGC and begin with 
a couple of  easy action steps. 
Start by making sure you have 

a hashtag for your customers 
to use when sharing content of  
their own to make it easy for 
you to find. Offer an incentive 
if  possible for users who share 
content.

For example, you might 
promote that you will direct 
message a coupon for a discount 

or free item if  your brand re-
shares their content. Another 
option: if  you have an existing 
loyalty program you can offer 
points for content created using 
your hashtags. A simple way 
to encourage UGC is to include 
something in each order that 
asks the customer to share their 
unboxing or experiences and 
tag you.

The last part of  adding UGC 
is be sure to always ask per-
mission before sharing. UGC is 
not your content and it’s best 
to have asked for permission 
to share in writing in a direct 
message or email when dealing 
with customers. Also have a 
standard license and contract 
when paying a UGC creator.

Now, let’s get started.

Kaitlyn Pierce is the founder and chief 
strategist of PierceSocial, a digital 
marketing company.

User-generated content: New marketing trend for a new year
By the numbers
Why user-generated content (UGC) works:

• 51 percent of consumers believe that less than half of brands 
create content that resonates as authentic, according to Busi-
ness Week.

• Customers are 2.4 times more likely to say that UGC is most 
authentic compared to branded content, according to Business 
Week.

• Over 50 percent of millennials make decisions to buy a 
product based on recommendations from families or friends, 
according to Adweek.

PITTSFIELD — Numbers provide statis-
tics, but they’re only part of the story 

when considering the 
big picture in any situa-
tion. Keep that in mind 
when looking at the per-
formance of last year’s 
Berkshire real estate 
market.

The dollar volume of  
sales in the Berkshires 
was down 13 percent last 
year from 2021, accord-
ing to the Multiple List-
ing Service, the primary 
source of  Realtor-as-

sisted sales data. The total number of  
sales declined 17 percent. The rapid pace 
that the local real estate market set in 
2020 and 2021 definitely slowed. But the 
number of  properties sold and the dollar 
volume transacted in the Berkshires in 
2022 still greatly outpaced all years prior 
to the COVID-19 pandemic.

The total number of  real estate trans-
actions topped 2,388 in 2021, and sales 
dipped by 17 percent to 1,977 in 2022. But 
this sales pace is a historical high when 
compared to sales before 2020.

Nationally, Lawrence Yun, the chief  
economist and vice president of  research 
for the National Association of  Realtors, 
expects the market to bounce back in 
2023.

“2022 may be remembered as a year of  
housing volatility,” Yun said. “But 2023 
likely will become a year of  long-lost 
normalcy returning to the market.”

With a total market volume now ex-
ceeding $773 million transacted in 2022, 
Berkshire real estate sales were still ro-
bust, despite falling from a record-break-
ing high of  $891 million. Many factors 
impacted the local market, including 
low inventory, higher mortgage rates, 
inflation, talks of  nationwide recession 
and overall, more cautious buyers than 

the previous year.
Looking ahead, Yun predicts that 

nationwide home sales will decline by 6.8 
percent this year compared to 2022.

“Half  of  the country may experience 
small price gains, while the other half  
may see slight price declines,” Yun said.

Closing out December and going into 
January, the inventory of  homes for sale 
in Berkshire County was down 19 per-
cent compared to last year. Pending sales 
that are expected to close in the first 
quarter of  2023 are down by 46 percent 
and new listings coming on the market 
are down 23 percent. The median list 

prices are continuing to reflect increases, 
but the actual median sales prices are 
falling slightly.

The overall market will be challeng-
ing in the year ahead but now there are 
many hopeful influencing factors. Again, 
the 2022 Berkshire market is still histor-
ically unusual in the high dollar volume 
and the appreciation of  our market and 
of  our homes.

Industry experts believe that the Fed-
eral Reserve is signaling it will stop rais-
ing interest rates to help fight inflation. 
The National Association of  Realtors is 
predicting that the 30-year fixed mort-
gage rate will fall below 6 percent this 
year. When this decline will take place 
varies, depending on the source. Fannie 
Mae is predicting the drop will occur 
during the first quarter of  2023. Yet, the 
Mortgage Bankers Association sees the 
decline happening in the second quarter, 
before it goes into the 4 percent range 
next year.

“As the mortgage market normalizes, 

it will be an opportunity for rates to 
decline even further,” Yun said.

Housing inventory is expected to 
remain tight in 2023, with new construc-
tion below historical averages due to 
persistent building material bottlenecks. 
In Berkshire County, after two years of  
rapid land sales, parcel sales stalled by 35 
percent in 2022.

Adding to inventory pressures, it is 
projected that fewer homeowners will 
be willing to sell. Today, we have a two-
month supply of  homes on the market, 
which is about one third of  what we need 
to satisfy buyer demand in a balanced 
market. Many believe that homeowners 
are unlikely to trade in their 3 percent 
mortgage for a new home with a 7 per-
cent loan unless they absolutely have to, 
so mobility of  existing homeowners will 
remain slow.

The jobs market is a positive factor. 
More Americans are working today than 
at any other time in history. National-
ly, 223,000 net new jobs were added in 
December, 4.5 million have been added 
in the past 12 months and 11.2 million 
have been added over the past two years. 
There have been 23.2 million new jobs 
added since the low point of  the econom-
ic downturn in April 2020. Wage growth 
over the past 12 months was 4.6 percent.

Job additions are critical in generating 
fresh housing demand as mortgage rates 
stabilize. Housing affordability remains 
a challenge for those renters considering 
buying a home. Yun expects rent prices 
to rise 5 percent in 2023, following a 7 per-
cent increase in 2022.

To view the full 2022 market watch 
report with historical, town-by-town 
data, go to BerkshireRealtors.net/mar-
ketwatch/.

Sandra J. Carroll is the chief executive officer of 
the Berkshire County Board of Realtors and the 
Berkshire County Multiple Listing Service.

Promising signs for real estate market

AP FILE PHOTO

The rapid pace set by the Berkshire real 
estate market in 2020 and 2021 slowed 
last year, but there are some encouraging 
signs heading into 2023.

2022 Berkshire residential 
real estate statistics
• Overall the residential market in 
Berkshire County declined by 10 
percent over 2021 but dollar volume 
was only down by 5 percent.

• Strong sales in Pittsfield and out-
lying towns in the north and south 
helped cushion the market. The 
dollar volume transacted rose in 
Pittsfield by more than $16 million 
for a gain of 21 percent.

• In the north, Clarksburg, Florida 
and Savoy recorded gains. Besides 
Pittsfield, Hancock, Hinsdale, Peru, 
Richmond, Washington and Windsor 
had very stable sales.

• The sales pace in Alford, Becket, 
Egremont, Mount Washington, 
Sandisfield and Tyringham bol-
stered the South County market, 
while Lee and Lenox struggled the 
most.
SOURCE: 2022 BERKSHIRE MARKET WATCH 
REPORT.

Kaitlyn Pierce

Sandra J. 
Carroll

Real estate
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BECKET
Linda Greenberg sold property at Jacobs Hollow 
Road, Becket, to John Gerson and Rachel Bush, aka 
Rachel W. Bush, aka Rachel Wilhem Bush, $27,000.

Michael Conboy sold property at 42 Berkshire 
Road, Becket, to Keith A. Larsen, $165,000.

Dennis and Catherine LaFlamme sold property 
at 105 County Road, Becket, to Stephen Poneck, 
$280,000.

Gary G. and Regina M. Johnson sold property at 512 
Silver Leaf Drive, Becket, to James J. Schneider and 
Cara Sgobba, $418,500.

Hard Cash for Land LLC sold property at Gentian 
Hollow Road, Becket, to Timothy and Eva-Maria 
McCarthy, $18,000.

Bobbie-Ann Fachini Christopolis, formerly known as 
Bobbie-Anne Fachini, sold property at 307 Gentian 
Hollow Road, Becket, to Sato Knudsen and Leslie A. 
Wisdom, $210,000.

Juanita M. Karsmarski sold property at Long Bow 
Lane, Becket, to Thomas W. Rumbolt, trustee of the 
Niridium NT, $5,000.

Town of Becket sold property at King Richard Drive 
and Olde Carriage Road, Becket, to William and Jo-
Ann Fiske, $3,500.

Sandy Realty Corp. sold property at Pill Drive, 
Becket, to 219WMR LLC, $25,000.

Martha A. McFarlin, trustee of the Martha A. 
McFarlin FT, sold property at 229 Hamilton Road, 
Becket, to Cary J. Fleisher and Afaese L. Senio, 
$325,000.

CHESHIRE
Raymond C. Hutchinson, trustee of the Hutchinson 
Family Nominee Realty Trust, sold property at rear 
Wilshire Drive, Cheshire, to Eric Whitney, $36,000.

Raymond Kushi, trustee of the JD RET, sold proper-
ty at 69 Lake Shore Drive, Cheshire, to Donald and 
Bonnie Marks, $305,000.

Gloria L. Lewis sold property at 425 Wells Road, 
Cheshire, to Matthew D. Bialas, $480,000.

Michela L. Bruchbacher, personal rep. of Alice Lor-
raine La Fountain, sold property at 40 Curran Road, 
Cheshire, to Ellies Holdings LLC, $195,000.

Mark E. Langenback, personal rep. of Frank Wilfred 
Langenback, sold property at 871 Windsor Road, 
Cheshire, to Kevin Kordana, $65,000.

Lynn C. Krayewsky sold property at 43 Dean St., 
Cheshire, to Richard T. and Carol A. Francesconi, 
$75,000.

CLARKSBURG
Michael F. and Karen M. Moran sold property at 6 
Middle Road, formerly known as 352 Franklin St., 
Clarksburg, to Christopher Beaulieu and Malia’Kekia 
Nicolini, $226,250.

Dennis C. and Nancy J. Underwood sold property at 
20 Middle Road, Clarksburg, to Matthew Runciman, 
$243,500.

Scott A. and Tiffany L. Ingalls sold property at 36 
Hayden Hill Road, Clarksburg, to Nollan Gageant, 
Jonathan A. Harford and Evan Francis Peter Gardzi-
na, $242,000.

Thomas and Rui Kustra and Jean C. Bryce sold 
property at 1450 River Road, Clarksburg, to Mat-
thew Kincaid, $210,600.

DALTON
Gordine A. Galusha sold property at 74 Oak Street 
Extension, Dalton, to Corey and Jordan Gaherty, 
$269,000.

Anthony B. Raimer and Danielle Raimer, formerly 
known as Danielle Corbett, sold property at 160 
Carson Ave., Dalton, to Becky L. Besaw, $265,000.

Carolina Galliher and Joseph Caliento, personal 
reps. of the Estate of Mary Jane Caliento, sold prop-
erty at 321 High St., Dalton, to Aaron T. Harrington, 
$340,000.

Ryan Andrew Frost sold property at 1041 South 
St., Dalton, to Branden M. Knysh and Krista Furlon, 
$250,000.

Antonio and Margaret Pagliarulo sold property 
at 90 Depot St., Unit 90, Dalton, to Thomas A. 
Pagliarulo and Elizabeth M. Arias, $180,000.

EGREMONT
Miriam Rose Shapiro sold property at 190 Egremont 
Plain Road, Egremont, to Karin Schaefer, $250,000.

JM Millard LLC sold property at 42 Millard Road, 
Egremont, to Mark J. Canavan & Jody S. Canavan, 
$990,000.

FLORIDA
Donald E. Saunders Jr. sold property at 26 Stryker 
Road, Florida, to Jacob Belanger and Roxanne 
Malloy-Belanger, $386,000.

GREAT BARRINGTON
John A. Byrka and Joseph S. Byrka, individually 
and as trustees of Byrka Family Realty Trust, sold 
property at 211 Pine St. North, Great Barrington, to 
Seth Evans and Anna Louise Haley, $320,000.

Christopher E. Ryan sold property at 12 Manville 
Street, Unit 4, Manville Manor Condominium, Great 
Barrington, to Sheila Estelle Bandyopadhyay, 
$316,000.

Kornelia Krzyzanowska sold property at 27 Blue Hill 
Road, Great Barrington, to Nancy Jean Hancock & 
Jill Irene Patterson, trustees of Birgit I. Patterson 
Irrevocable Trust, $317,000.

Sandra D. Szahun sold property at 358 North Plain 
Road, Great Barrington, to Thomas Matthew Hocker 
& Kathryn Heeder Hocker, $687,500.

Damien Flores sold property at 281 Main St., Unit 
4B, Southworth Condominium, Great Barrington, to 
James Hendrick, $385,000.

Richard M. Barberi & Georgia R. Barberi sold prop-
erty at 139 North Plain Road, Great Barrington, to 
Mario De Ris & Laurie De Ris, $375,000.

Jeffrey M. Homeyer and Samantha A. Homeyer 
sold property at 20 Lake Ave., Great Barrington, to 
Matthew K. O’Grady & Maya Herscovici, $860,000.

Michel R. Gill & Jayne Atkinson-Gill sold property at 
80 Taconic Ave., Unit 2, Oakwood Inn Condomini-
ums, Great Barrington, to Jeffrey A. Diamond & 
Cheryl D. Ginis, $550,000.

Lenox Landings Barrington Brook Holdings LLC sold 
property at 15 Thrushwood Lane, Great Barrington, 
to Gary Katz & Leslye Katz, $963,511.08.

Estate of Pamela A. Bailey sold property at 207 
South St., Great Barrington, to Samantha Homeyer, 
$360,000.

Ellies Holdings LLC sold property at 75 Alford 
Road, Great Barrington, to LND Investments LLC, 
$262,500.

Thomas F. Keefner and the Estate of Patricia M. 
Keefner sold property at 83 Monument Valley Road, 
Great Barrington, to Cory Figman, $501,000.

Zbigniew Aszyjczyk sold property at 30 Blue Hill 
Road, Great Barrington, to Simon Fleming-Wood, 
$755,000.

HANCOCK
William Scott and Eileen Flynn Meador sold proper-
ty at Corey Road, Hancock, to Charles R. Merrifield 
III and Angelo J. Cappelli, trustees of the Ski 4 Free 
NT, $555,250.

Pand Associates LLC sold property at Corey Road, 
Hancock, to Howard Greenspan, $132,500.

John S. and Allys P. Macken, trustees of the Macken 
RVT, sold property at Corey Road, Hancock, to How-
ard Greenspan, $132,500.

Paul J. and Lena M. DeSantis sold property at Corey 
Road, Hancock, to Jeffrey J. Pelinsky and Susan A. 
Cole, $230,000.

HINSDALE
Nicholas T. and Kristina E. Shailies sold property at 
401 George Schnopp Road, Hinsdale, to Nathan J. 
and Katelynn Pitoniak, $530,000.

Kimberly A. Wendling, formerly known as Kimberly 
Brennan, sold property at Watson Road, Hinsdale, 
to Steven Robert and Rachel Holder Fleischmann, 
$6,926.31.

LANESBOROUGH
Theresa L. Tracy, Matthew Tracy, Elizabeth Tracy, 
and Catherine Poirier sold property at 2 Ann Drive, 
Lanesborough, to Colleen Blanchard, $229,000.

Timothy and Gena Sherman sold property at 61 
Old Orebed Road, Lanesborough, to Andrew and 
Rebecca Carlson, $310,000.

Cheryl L. Middlebrook, personal rep. of Mary Louise 
Goddeau, sold property at 138 Summer St., Lanes-
borough, to Brian D. Laplante, $340,000.

LEE
Erinterrafirma LLC sold property at 615 Laurel St., 
Lee, to Lakehouse Inn Holdings LLC, $3,488,000.

Thomas F. Gray sold property at 1240 Cape St., Lee, 
to Kurt L. and Jessica C. Warner, $174,000.

Kathleen King and Sharon Brauns, trustees of the 
Driscoll Family Real Estate Trust, sold property at 
100 South Prospect St., Lee, to Andrew J. and Mary 
E. Naventi, $425,000.

John C. and Denene Pelkey sold property at 786 
East St., Lee, to Dennis and Catherine LaFlamme, 
$237,500.

Paul G. Bove, personal rep. of the Estate of Anthony 
David Bove, sold property at 221 George St., Lee, to 
Peter C. Miskinis, $247,500.

Sandra Serra Sipple, trustee of the Mary I. Serra 
Living Trust, sold property at 332 West Park St., 
Lee, to William B. Ingegni Jr., $315,000.

Cynthia Stone and Michael Carmon sold property at 
235 Spring St., Lot 1B, Lee, to George H. Fleischner, 
$102,500.

Cynthia Stone and Michael Carmon sold property at 
235 Spring St., Lot 1A, Lee, to George H. Fleischner 
and Kathleen T. Kelly-Curtin, $102,500.

Milangord Corp. sold property at 90 Richmond Ave., 
Lee, to Andrew and Mary Naventi, $260,000.

LENOX
Francis G. Hutchins and Ann Congleton, trustee of 
the Hutchins Congleton Trust, sold property at 49 
Reservoir Road, Lenox, to Anna Karp Rodriquez and 
Simeon Renoldner, $894,000.

Justin W. Pratt and Caroline Roche Pratt sold prop-
erty at 379 Housatonic St., Lenox, to Hao Chen and 
JinJin Song, $845,000.

Linda D. Sullivan and Michael E. Duval, trustees of 
the Mary L. Duval Testamentary Trust, sold proper-
ty at 40 Tucker St., Lenox, to John M. and Judith A. 
Duval, $395,000.

8-12 Tucker Street LLC sold property at 8 Tucker St., 
Lenox, to North Sandy Brook LLC, $1,250,000.

Front Yard LLC sold property at 310 Old Stockbridge 
Road, Lenox & Stockbridge, to Linda Susan Law, 
trustee of the Linda Susan Law Trust, $8,000,000.

Donna J. Kohlenberger sold property at 25 St. 
Ann’s Ave., Lenox, to David B. and Wendy C. Banas, 
$625,000.

Reid and Laird White sold property at 89 Cliffwood 
St., Lenox, to Tyler S. Whisnand and Alison Dia-
mond-Whisnand, $3,750,000.

MONTEREY
Peter S. Vallianos, trustee of Lakelot Realty Trust, 
sold property at Bidwell Road, Monterey, to Douglas 
B. Neu and Julie B. Neu, $140,000.

Peter S. Vallianos, trustee of Lakelot Realty Trust, 
sold property at Bidwell Road, Monterey, to Amy 
Silberstein and James Cohen, $140,000.

Myrna Heller Randolph and Jeffrey L. Heller, trust-
ees of Alan D. Randolph 2001 Revocable Trust, sold 
property at 146 Hupi Road, Monterey, to 146 Hupi 
Road LLC, $675,000.

Sondra Klein, trustee of Lawrence B. Klein Trust, 
sold property at 67 Fairview Road, Monterey, to 
John White, trustee of 67 Fairview Realty Trust, 
$1,582,500.

Seven Arts Properties LLC and Seven Arts Man-
agement LLC sold property at Pixley Road, Lake 
Buel, Monterey, to Michael Daviau and Jamie Dann, 
$95,000.

NEW ASHFORD
Joan M. Wilkinson sold property at 73 Ingraham 
Road, New Ashford, to Kevin Folinus and Anna 
Weingart, $590,000.

NEW MARLBOROUGH
James W. Caron, trustee of Caron Realty Trust, sold 
property at 232 Deerwood Park Road, New Marlbor-
ough, to Area Deerwood LLC, $90,000.

Berkshire Property Rentals LLC sold property at 48 
Cross to Canaan Valley Road, New Marlborough, to 
Janine S. Begasse, $795,000.

NORTH ADAMS
James J. Sisto, personal rep. of Bonnie J. Mills, sold 
property at 116 Autumn Drive, North Adams, to 
John K. and Kathleen W. Bradbury, $280,000.

Christine Girard and Jennifer Segala sold property 
at 530 Church St., North Adams, to Romeo C. Villar, 
$235,000.

Jessica C. Sweeney sold property at 41 Quincy St., 
North Adams, to Ashley Jade Walston and Yandi 
Yulian Villalonga, $179,000.

Jack L. Sleigh, Russell H.P. Sleigh and Janet A. 
Criscione Sleigh sold property at 388 Ashland St., 
North Adams, to Elizabeth A. Fischer, $60,000.

Scott L. Lincoln, personal rep. of Shirley M. Lincoln, 
sold property at 294 Notch Road, North Adams, to 
Claire L. Hutchinson, $255,000.

U.S. Bank National Association as trustee sold 
property at 455 State St, North Adams, to James M. 
Pedro, $69,000.

HLP Realty Holdings LLC sold property at 37 Bliss 
St., North Adams, to Amy K. and Courtney A. Shap-
iro-Van Dusen, $310,000.

John E. Fachini sold property at 189 West Shaft 
Road, North Adams, to Donald E. Saunders Jr., 
$170,000.

Carrie A. Brassard and Michael A. Brassard Sr. 
sold property at 44 Greene Ave., North Adams, to 
Alexandra Manno, $390,000.

Union Jack Development LLC sold property at 
Arnold Place, Unit 49 A, North Adams, to Melissa 
House and Antonio Hernandez, $144,000.

Adams Community Bank sold property at 1608 
Massachusetts Ave., North Adams, to Guy R. 
Cariddi, $15,000.

Amy Shapiro, trustee of A&S Realty Trust, sold 
property at Canal Street, North Adams, to Ground-
art LLC, $1,505.

Warren and Dorothy Weil sold property at 253 Walk-
er St., North Adams, to Paul McLatchy III, $211,000.

Richard D. and Emilie A. Weber sold property at 
100 Hospital Ave., North Adams, to Chickadee Prop-
erties LLC, $300,000.

OTIS
Michael Evan Marston, trustee of the Marston Fami-
ly NT, sold property at 1975 West Center Road, Otis, 
to Hayes Pond Overlook LLC, $970,000.

Kenneth R. and Diane L. Bartow sold property at 
1560 Monterey Road, Otis, to Joktan Torres Jr. and 
Mariana Rangel Panise, $275,000.

Catherine F. Waninger sold property at Old Bland-
ford Road, Otis & Blanford, to Mountain Stream LLC, 
$35,000.

David M. and Gail F. Roberts sold property at 575 
East Otis Road, Otis, to Mark J. Decelle and Heather 
A. Gray, $355,000.

PERU
Town of Peru sold property at 9 Hillside Road, Peru, 
to Anna M. Osborn, $3,500.

Town of Peru sold property at Andes Road, Peru, to 
Derek Strzepa, $22,500.

Town of Peru sold property at 4 Hilltop Drive, Peru, 
to Carroll D. Oates, $6,500.

Town of Peru sold property at Kreutzer Road, Peru, 
to Joseph Aleshevich, $21,000.

Town of Peru sold property at Strong Road, Peru, to 
Connor Pularo, $16,000.

PITTSFIELD
Carlos A. Samayoa Rosales sold property at 112 
Cromwell Ave., Pittsfield, to Luis Eugenio Mata and 
Luis R. Mata, $270,000.

David D. Rittenhouse II and Shaun T. Mahoney sold 
property at 20 Oxford St., Pittsfield, to HLP Realty 
Holdings LLC, $155,000.

Paul M. Tetreault sold property at 191-193 Wood-
lawn Ave., Pittsfield, to Thomas R. Lucek, $143,617.

Michael F. McNeil sold property at 268 Dalton Ave., 
Pittsfield, to Desiree M. Giardina, $192,500.

Ernest and Kelley Weider sold property at 1178 West 
Housatonic St., Pittsfield, to Sandy M. Deare-Robin-
son, $319,500.

Callahan Drive Realty LLC sold property at 10 
Callahan Drive, Pittsfield, to Lindenmuth Callahan 
LLC, $1,000,000.

Brandon D. and Gini Croniser sold property at 
108 Allengate Ave., Pittsfield, to Jane M. Gregory, 
$239,000.

Sava Svirskiy sold property at 124-126 Appleton 
Ave., Pittsfield, to Stella Tam, $290,000.

Wojtkowski Bros. Inc. sold property at 501 Lebanon 
Ave., Pittsfield, to CW Acquisitions LLC, $250,000.

Deanna L. Ruffer, trustee of the Ruffer Business 
NT, sold property at 155-161 North St., Pittsfield, to 
Pittsfield North 157 LLC, $285,000.

Thomas M. Hocker and Katheryn A. Heeder Hocker 
sold property at 63 Concord Parkway, Pittsfield, to 
Ross G. and Cynthia Rae Comstock, $398,000.

Anne Fleuriot sold property at 480-482 Pomeroy 
Ave., Pittsfield, to Sava Svirskiy, $269,900.

Eric J. Christopher, personal rep. of the Estate of 
Nancy A. Roots, formerly known as Nancy A. Chris-
topher, sold property at 44-46 Parker St., Pittsfield, 
to Dean Christopher and Brenda Pettit, $170,000.

Arthur J. Nichols Jr. and Maris M. Nichols and Berk-
shire Bank, trustees of the Eileen M. Nichols 1996 
RVT, sold property at 127 Shore Drive, Pittsfield, to 
Amihai Miron, $1,255,000.

Meaghan A. Stiles sold property at 34 Holmes Road, 
Pittsfield, to Arnoldo Constanza, $210,000.

David J. and Alicia Pravia sold property at 22 Scalise 
Drive, Pittsfield, to Edwin M. Ramirez and Marybel 
Santana-Peralta, $370,000.

RPM Properties Inc. sold property at 1311 East St., 
Pittsfield, to Organic Cultivation Developers LLC, 
$535,000.

Holly Shaker sold property at 3 Walden Lane, Pitts-
field, to Lorraine Deyo, $360,000.

Kermit S. Goodman sold property at Bradford 
Street, Pittsfield, to Beverly Bolden, $5,000.

Heather A. Kelley sold property at 92 Northumber-
land Road, Pittsfield, to Daryl Brooke and Susanne 
East-Brooke, $405,000.

Ricky J. Barnes, Tanya Mackay and Tina Barnes sold 
property at 730 Crane Ave., Pittsfield, to Kabriya 
and Naheed Bolbolan, $227,000.

Venancio Torres sold property at 80 Industri-
al Drive, Pittsfield, to Smegal Holdings LLC, 
$450,000.

K&K Liquors LLC sold property at 1220 North St., 
Pittsfield, to JFG Realty LLC, $180,000.

Gerald F. Ely, trustee of the Ely Family NT, sold 
property at 1224 North St., Pittsfield, to JFG Realty 
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WELCOME
YAGYA TIWARI, MD,

INTERNIST
Specialty care in the Berkshires just got even better.

Yagya Tiwari, MD, a board certified and fellowship trained
Infectious Disease specialist, has joined the medical staff of
Berkshire Medical Center and the provider staff of Berkshire
Internists of BMC.

His clinical interests include:

• Antimicrobial Stewardship
• Viral Infections
• Complex Lung and Abdominal Infections

For an appointment call,
Gastroenterology Professional
Services of BMC at 413-499-8590.

LLC, $175,000.

Sharon M. Daley and Evan Richard sold property at 
3 Woodstream Drive, Unit D-3, Pittsfield, to Grace 
Jull, $200,000.

BankUnited NA and Michael P. and Darcy L. St. John 
sold property at 26-28 Wellington Ave., Pittsfield, to 
BankUnited NA, $115,540.34.

Marc Membrino sold property at 145 Sherwood 
Drive, Pittsfield, to Timothy E. and Cheryl A. Gajew-
ski, $315,000.

Royal Realty Holdings LLC sold property at 29-31 
Scammell Ave., Pittsfield, to Victor Manuel Caja-
marca, $245,000.

Mary L. Hanson sold property at 307 Connecti-
cut Ave., Pittsfield, to Virginia Grace Belanger, 
$170,000.

Claudia J. Sala sold property at 287 Benedict Road, 
Pittsfield, to Antonio F. Castagna, $190,000.

Christopher Robillard sold property at 107 
West Union St., Pittsfield, to Niasia M. Johnson, 
$200,000.

TJLR Onota LLC sold property at 74-76 Maplewood 
Ave., Pittsfield, to Luis V. Soasti, $230,000.

Farley White South Street LLC sold property at 
877 South St., Pittsfield, to 877 S St Pittsfield LLC, 
$3,000,000.

David J., Troy P. and Nicholas J. Lein, Sandra J. Alba-
no, Donna M. Baker, Patricia A. Ralston, Catherine M. 
McCarron, and Cristine R. Croughwell sold property 
at 76 Plunkett St., Pittsfield, to Stella Asiedu Perdi-
son, $217,000.

Steven M. McDermott, trustee of the Nina T. McDer-
mott Trust, sold property at 165 Kittredge Road, 
Pittsfield, to Nicolas T. and Kristina E. Shallies, 
$590,000.

Michelle J. O’Brien, personal rep. of the Estate of 
Marianne Creran, sold property at 775 East New 
Lenox Road, Pittsfield, to Valerie G. and Philip John 
Mugavero, $375,000.

John J. Powers, personal rep. of the Estate 
of Rita A. Martin and Irene C. Robinson; Anne 
S. Powers and Helen Y. Feil, devisees under 
the will of Rita A. Martin, sold property at 36 
Abbott St., Pittsfield, to Deborah J. Powers, 
$215,000.

Lisa M. Conroy sold property at 161 Elberon Ave., 
Pittsfield, to Sarah Pettit, $289,900.

Jessica Hayn sold property at 96 Pontoosuc Ave., 
Pittsfield, to Trinity Ventures LLC, $87,500.

Ellies Holdings LLC sold property at 31 South Caroli-
na Ave., Pittsfield, to Sean Houlihan, $220,000.

Ronald C. and Nora J. Babcock sold property at 941-
943 Tyler St., Pittsfield, to John Diskin and Maureen 
Mozgala, $120,000.

Golden Bear Resources LP sold property at 75-77 
Seymour St. and 5-7 Turner Ave., Pittsfield, to LDH 
Property Management LLC, $215,000.

Tanya Edwards sold property at 87-89 John St., 
Pittsfield, to Brenda Romero Rodriguez, $95,000.

Alvin G. and Heidi Beal sold property at 180 Velma 
Ave., Pittsfield, to Doris E. Dusenbury, $311,000.

John S. Goebel sold property at 21 Robert St., 
Pittsfield, to Megan Pacheco, $273,400.

Ruth L. Pepoon, Sharon T. Sullivan and Jonathan 
F. and Alfred J. Tyska sold property at 145 Fort Hill 
Ave., Pittsfield, to Jonathan F. Tyska, $150,000.

Jugpal Singh sold property at 138 Robbins Ave., 
Pittsfield, to Alexandre L. Dias, $159,000.

Claire E. Schub sold property at 1600 North St., 
Pittsfield, to Glenn A. Buesing, $90,000.

Marymargaret C. Burke sold property at 105 Crom-
well Ave., Pittsfield, to Havah D. Flores, $207,000.

Deborah A. Sorensen, trustee of the Patricia A. 
MacWhinnie 2014 RVT, sold property at 272 Dalton 
Division Road, Pittsfield, to Amanda Sorensen, 
$245,000.

KPJ Enterprises LLC sold property at 30 Daniels 
Ave., Unit 101, Pittsfield, to Gloria J. Saunders, 
$169,900.

Janet L. Quillen, personal rep. of the Estate of 
Petty P.F. Pitney, sold property at 213 Yokun Road, 
Pittsfield, to Black Dog Family Properties LLC, 
$311,000.

PennyMac Loan Services LLC and Anthony J. 
Townsgate sold property at 15 Buel St., Pittsfield, to 
PennyMac Loan Services LLC, $163,898.

Patricia A. George sold property at 19 Sherwood 
Drive, Pittsfield, to Lindsay Petkus, $365,000.

Doris J. Lamica sold property at 45 Kensington 
Ave., Pittsfield, to Vanessa Y. Borges, $200,000.

Christopher J. and Erin Sullivan Pedersen sold prop-
erty at 9 Hope St., Pittsfield, to Joseph Pasquarelli, 
$355,000.

Patricia Ann Viscuso, personal rep. of the Estate 
of Crescenza Rose Viscuso, sold property at 32 
Rose Terrace, Pittsfield, to Gabriel and Laura Scott, 
$270,000.

Peter B. and Dawn M. Taylor sold property at 72 
Gale Ave., Pittsfield, to Angelia M. Elser, $230,000.

Ellies Holdings LLC sold property at 17-23 Danforth 
Ave., Pittsfield, to 169-189 North St. Pittsfield MA 
LLC, $303,500.

LND Investments LLC sold property at 36 Division 
St., Pittsfield, to 169-189 North St. Pittsfield MA 
LLC, $151,750.

Marguerite J. Hibbard sold property at 96 Plunkett 
St., Pittsfield, to Angela Brett-Lucaroni, $136,000.

Richard Lampron sold property at 139-141 Robbins 
Ave., Pittsfield, to 160-189 North St. Pittsfield MA 
LLC, $151,750.

Jennifer Blanchard sold property at 98-100 Daniels 
Ave., Pittsfield, to Allen J. Cooper Sr. and Amanda L. 
Restel, $59,000.

David W. Tauer sold property at 640 Peck’s Road, 
Pittsfield, to Diane Lim, $188,000.

Timothy E. and Brian D. Kelly, personal reps. of the 
Estate of Geraldine M. Kelly, sold property at 188-
190 Springside Ave., Pittsfield, to Jose J. DosSan-
tos, $208,000.

Ramesh Gangisetty sold property at 47 Meadow 
Ridge Drive, Pittsfield, to Prasad Harsha Gu-
nasekera and Shyama Dilani Wickramaaratchi, 
$690,000.

Thomas J. Donohue Jr. and Mary Giulian Donohue, 
formerly known as Mary L. Giulian, sold property at 
526-528 Fenn St., Pittsfield, to Rudy A. Fabian LLC, 
$125,000.

Louis A. and Joy C. Costi sold property at 130 
South St., Pittsfield, to JJ South Streat Realty LLC, 
$115,000.

Alfred G. and Amy R. Gelinas, trustees of the Alfred 
& Amy Gelinas Living Trust, sold property at 65-67 
Boylston St., Pittsfield, to Ligia Veronica Perez 
Berona, $244,900.

David and Jennifer Depaoli sold property at 17 Don-
ovan St., Pittsfield, to Emmanuel Moore, $370,000.

Melyissa M. Maloy sold property at 247 Peck’s 
Road. Pittsfield, to Realize Group Inc., $50,000.

RICHMOND
Truman R. Keys and Kevin Batisa sold property at 
East Beach Road, Richmond, to Pamela R. Green, 

trustee of the IEM NT, $149,500.

Thomas and Emily Siders sold property at 897 East 
Road, Richmond, to Marion H. Rutledge, $385,000.

Pamela K. MacDonald sold property at 67 Pine 
Grove Drive, Richmond, to Benjamin C. and Jessica 
F. Evans, $855,000.

SANDISFIELD
Alexandra H. Glover, trustee of Twining Hill Nominee 
Trust, sold property at 8 Sandisfield Road, Sandis-
field, to Angela Nikituk, $420,000.

Estate of Robert A. Minery sold property at Cold 
Spring Road, Sandisfield, to Massachusetts Audu-
bon Society Inc., $335,000.

Suzanne Etzel sold property at Cold Spring Road, 
Sandisfield, to Franklin Woods Investments LLC, 
$76,500.

Mark Woodbury sold property at 241 Sandisfield 
Road, Sandisfield, to David G. Van Arsdale & Waken-
da Tyler, $262,500.

Nancy M. Kreis sold property at 151 North Main St., 
Sandisfield, to Mark Woodbury, $102,500.

Margo Morrison sold property at 97 West St., 
Sandisfield, to Adam Mansbach & Jamie Green-
wood, $1,392,000.

SAVOY
Robin M. and Arthur M. Clark III sold property at 
Main Road, Savoy, to Christopher B. and Jennifer P. 
Stone, $54,500.

Mark R. Ziemba sold property at Adams Road, 
Savoy, to William A. Drosehn IV, $19,000.

Dana E. and Martha E. Labbee sold property at 
Griffin Hill Road, Savoy, to Mitchell J. Bresett and 
Susan J. Bloom, $45,000.

SHEFFIELD
Suzanne Willand sold property at 1119 Home Road, 
Sheffield, to Peter M. McDonough and Shari L. Lobe, 
$470,000.

Estate of Paul Jankowski sold property at 0 Blair 
Road, Berkshire Lake Estates, Unit 3, Lot 17, Block 
1, Sheffield, to Sarah E. Divine & Nathaniel R. Divine, 
$10,000.

Andrew F. West & Ann M. Brassard sold property 
at Silver Street, Sheffield, to Peter A. Schneyer Jr., 
$15,000.

Estate of Jaye C. Blume sold property at 199 Silver 
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Like the seasons, markets change.

103 West Park
Street

Lee, MA 01238
(413) 243-4331

www.octobermountainfa.com

Portfolio Management ▪ Financial Planning ▪ Trust & Banking Services*

Advisory services offered through St. Germain Investment Management. October Mountain
Financial Advisors is a name under which St. Germain Investment Management operates.

*Banking & trust administration services provided by Lee Bank.

Here’s to the New Year.

Year in, year out, we know that changecan be inevitable. We also understand
that there are opportunities waiting to be

found.

It’s why we’re here.

We’re here with you. And for you.

Come learn more. Let’s start a conversation.

Barbara Krau-
thamer, of  Am-
herst, who once 
served in a leader-
ship role with the 
Berkshire County 
Conference of  
Women Histo-
rians, has been 
appointed to the 

governing council of  the Mass. Cultural 
Council by Gov. Charlie Baker.

Krauthamer has been dean of the 
University of  Massachusetts Amherst’s 
College of  Humanities and Fine Arts 
since 2020. She has been a faculty mem-
ber of  UMass-Amherst’s Department of  
History since 2008 and is widely recog-
nized as a leading historian of  African 
American slavery and emancipation in 
the United States.

As directed by state law, council mem-
bers are appointed by the governor and 
have demonstrated scholarship or cre-
ativity in, or distinguished service to, the 
arts, humanities, interpretative sciences, 
or local arts. Council members serve 
staggered, three-year terms and reside 
in every region of  the commonwealth. 
The agency is governed by a 19-member 
board of  private citizens.

Scott Bar-
schdorf has been 
named director of  
brain injury ser-
vices at Berkshire 
County Arc.

In this role, 
he will oversee 
BCArc’s expand-
ing brain injury 

residential program, which ranges from 
Berkshire County to the Pioneer Valley.

Barschdorf has extensive experience 
working with individuals with mental 
health and behavioral issues, and has 
overseen residential programs in various 
roles during his 16 years in human 

services.
A Berkshire County native, Bar-

schdorf attended Pittsfield Public 
Schools. He holds degrees in criminal 
justice and sociology from Westfield 
State University.

Kathie Ma-
honey, the CEO/
president of  the 
Massachusetts 
Manufacturing 
Extension Part-
nership has been 
appointed to the 
board of  directors 
of  the American 

Small Manufacturers Coalition.
The coalition and its members 

advocate for small manufacturers by 
increasing awareness of  the importance 
of  American small manufacturers, the 
challenges they face, and the federal leg-
islation and programs that affect them.

The program of primary focus is the 
National Institute of  Standards and 
Technology, Manufacturing Extension 
Partnership.

Joe Kriesberg 
has been named 
the president and 
CEO of MassINC, 
a nonpartisan 
think tank dedi-
cated to making 
Massachusetts 
a place of  civic 
vitality and inclu-

sive economic opportunity.
Kriesberg will oversee all strategic 

planning, fundraising and operations for 
the organization’s work across multiple 
disciplines, including research and civic 
programs, and will serve as publisher of  
CommonWealth, MassINC’s civic news 
outlet. The organization also includes 
the MassINC Polling Group a for-profit 
subsidiary of  MassINC.

He previously spent nearly 30 years 
at the Massachusetts Association of  
Community Development Corporations, 
including the last 20 as president and 
CEO.

Matt Lauro 
and Heath-
er Row have 
recently joined 
the commercial 
lending team at 
MountainOne 
Bank as senior 
vice president 
and portfolio 
manager, respec-
tively.

Lauro, who 
lives in Pittsfield, 
is focused on sup-
porting business-
es and entrepre-
neurs throughout 
Western Massa-
chusetts and has 

over a decade of  experience. He holds a 
bachelor’s degree from Rensselaer Poly-
technic Institute’s Lally School of  Busi-
ness, serves on the Pittsfield Affordable 
Housing Trust, and is a board member of  
Berkshire Education & Correction.

Row has over 25 years of  experience 
in financial management, credit analy-
sis, and middle-market commercial and 
industrial lending.

The commercial lending team is 
headed by Senior Vice President Rich-
ard “Dick” Kelly, who joined the team 
in 2021. Its other members include Vice 
President of  Commercial Lending Steve 
Munger; Assistant Vice President Jake 
Phillips and Jamie Ciepiela, who has 
over 15 years of  banking experience.

In early 2022, MountainOne was 
recently recognized by Banker & 
Tradesman as the eighth-fastest growing 
commercial lender in Massachusetts 
compared to the same time last year.

Jamie Kistner has joined Lime Rock 
Park as director of  sales and marketing. 
He will assume a leadership role within 
the Lime Rock Park marketing, sales and 

event team.
Kistner has pre-

viously managed 
different motor-
sport portfolios 
for NASCAR, 
Richard Petty Mo-
tor Sports, World 
of  Outlaws and 
Tony Stewart for 

more than a decade. He has also per-
formed marking and sponsorship work 
for various administrative brands like 
STP and Armor All.

He most recently served as the head 
of  global marketing for Vista Outdoor, 
where he led the marketing efforts for its 
tactical business unit.

Kistner will also manage the opera-
tions and relationships with Lime Rock 
Park’s associated agency teams, All 
Field Sports, RACER Studio and Sunday 
Group Management.

Dena Fisher 
of  Volunteers 
in Medicine has 
been named to 
the board of  Com-
munity Health 
Programs.

Fisher, a Great 
Barrington 
resident, holds 

a doctorate in health and social policy 
from Brandeis University and a master’s 
degree in social work from New York 
University.

She earned her undergraduate degree 
in mathematics and sociology from 
Queens College in New York. In addition, 
she holds a post-graduate certification in 
social and health planning from the Co-
lumbia University School of  Social Work.

Her professional history includes 
extensive work with nonprofit organiza-
tions, the Peace Corps and nongovern-
mental organizations in Latin America 
and the U.S, where she held roles in 
social work, public health, advocacy and 
administration.

More recently, she worked with the 
New Sanctuary Coalition in New York 
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St., Sheffield, to Michael Blume & Rebecca Blume, 
$215,000

STOCKBRIDGE
Stockbridge Institute of America Crafts LLC sold 
property at 9 South St., Stockbridge, to Alison 
Brunner and Richard King, $775,000.

Lee G. Bolman and Joan V. Gallos sold property at 
6 Wheatley Drive, Stockbridge, to Adam Plumer, 
$933,000.

Stephen W. Fiengold sold property at 4 Lee Road, 
Stockbridge, to Patricia D. Alles and Kathleen N. 
Dolan, $550,000.

TYRINGHAM
Gordon G. and Kathleen J. Van Orman sold prop-
erty at 124 Main Road, Tyringham, to Liza Taylor, 
$230,000.

Tyringham Associates Co. Inc. sold property at 
Webster Road, Tyringham, to Webster Road Proper-
ty LLC, $18,000.

WASHINGTON
David P. and Carol C. Weissbrod, trustees of the 
David P. Weissbrod RVT and the Carol C. Weissbrod 
RVT, sold property at 1866 Washington Mountain 
Road, Washington, to Dale Robert Mason and Mitzi 
Carter, $359,000.

WEST STOCKBRIDGE
Sonia D. Premi sold property at 32 High St., West 
Stockbridge, to Paul J. Wetzel and Rebecca J. Finch, 
$580,000.

Dennis J. Lamke & Shay Barnes sold property 
at Iron Ore Road, West Stockbridge, to Kelly M. 
Kaiser, trustee of Kelly M. Kaiser Revocable Trust, 
$300,000.

WILLIAMSTOWN
Balkrishna Inc. sold property at 824 Simonds Road, 
Williamstown, to Reinland Property Management 
LLC, $200,000.

Gary Jolin, trustee of the Theresa C. Jolin Irrevo-
cable Trust, sold property at 35 McCauley Lane, 
Williamstown, to Kevin L. and Diane M. Hallenbeck, 

trustees of the Kevin L. Hallenbeck RVT of 2005, 
$295,000.

David and Timothy Rickert and Wendy Rosher sold 
property at Mountain View Drive, Williamstown, to 
Kyle G. and Jessica Vinik Rosher, $5,000.

180 Water LLC sold property at 10-12 River Run, 
Unit 10, Williamstown, to Stephen Barrett and 
Patricia Reilly, $1,130,000.

Sandra Lee Boucher and Jane E. Perras sold prop-
erty at 71 Henderson Road, Williamstown, to Marcia 
E. MacInnis, $200,000.

Robert and Patricia T. Greenberg sold property at 
1518 Oblong Road, Williamstown, to John P. Gerry 
and Laura H. Schoenbaum, $765,000.

Steinerfilm Inc. sold property at 0 Holly Lane, 
Williamstown, to Seth Alden, $50,000.

Jose A. and Mary A. Rivera sold property at 55 Hall 
St., Williamstown, to Jason Daniel and Kathryn 
Ridley Murphy, $289,000.

Daniel V. and Susan L. Lynch sold property at 640 
Pine Cobble Road, Williamstown, to The President 
and Trustees of Williams College, $536,750.

Williamstown Realty LLC sold property at 361 Main 
St., Williamstown, to BAPA 361 Main St. RE LLC, 
$1,225,000.

194 Water LLC sold property at 194 Water St., Wil-
liamstown, to Cable Mills Investors LLC, $430,000.

180 Water LLC sold property at 10-12 River Run, 
Unit 12, Williamstown, to River Run Renard LLC, 
$1,005,000.

WINDSOR
Christine Lioce, aka Christine Lioce-Burgess, sold 
property at 140 Windigo Road, Windsor, to Jaritza 
Rosario, $375,000.

Jeffrey Tantleff sold property at Monahan Road, 
Windsor, to Donald J. Sheehan III, $75,000.

FT — Family Trust 
LLC — Limited Partnership 
LT — Life Trust 
NT — Nominee Trust 
RET — Real Estate Trust 
RT — Realty Trust 
RVT — Revocable Trust 
 
The real estate transactions are provided by the 
Middle Berkshire, North Berkshire and South 
Berkshire Registry of Deeds offices.
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Michael Coakley
Business Development Manager
Pittsfield, MA 01201
mcoakley@cityofpittsfield.org u 413.448.9726

Call Now.We’ll Help YouGet Started.

u Construction-ready lots
from 1.1 to 16.5 acres

u Generous state and local
economic incentives

u Already approved zoning
and environmental permits

u Red Carpet Treatment
from Team Pittsfield

williamstanleybp.com businesspittsfield.com

IT’S TIME TOMAKE YOURMOVE
to theWilliamStanley Business Park

Be in the
center of
Innovation

u Center of the Berkshires
close to Albany, Boston
and New York

u Rail access
u Onsite businesses:
Berkshire Innovation
Center, Electro Magnetic
Applications, Mountain
One, and Eversource

City assisting undocumented immi-
grants. She now works at Volunteers in 
Medicine in Great Barrington, providing 
administrative support and care man-
agement for undocumented immigrant 
patients.

Tami Minck 
has been promot-
ed to director of  
quality assurance 
from quality 
facilitator and 
human rights 
coordinator at 
Berkshire Family 
and Individual 

Resources.
Her primary responsibility is to en-

sure the delivery of  quality support and 
services, ensuring regulations are met 
and that all programs are adhering to 
CARF/DDS standards. She also manag-
es all aspects of  the Home and Commu-
nity Services Information System.

Minck has over 20 years’ experience 
in the human service field. She holds a 
master of  science degree in data ana-
lytics from Southern New Hampshire 
University.

Sheryl L. 
McQuade, who 
once worked 
for Berkshire 
Bank, has been 
named region-
al president of  
TD Bank’s New 
England Metro 
region.

In this role, McQuade will lead New 
Jersey-based TDBank’s New England 
consumer and small business, commer-
cial, and middle-market banking and 
lending services throughout a network 
of  approximately 310 stores and nearly 
2,900 employees in the greater New En-
gland region. She joined TD in 2019 as 
regional president of  the Northern New 
England Metro.

McQuade has more than 30 years’ 
experience serving many banking roles 
in Connecticut and Massachusetts. Her 
previous experience includes commer-
cial and middle-market banking, con-
sumer banking, credit risk management 
and retail branch development within 
New England at Bank of  America, Fleet 
Bank and Berkshire Bank. McQuade 
serves on the board of  directors of  the 
Granite YMCA and the New Hampshire 
Business and Industry Association.

TD, which operates a branch in 
Pittsfield, was the No. 1 retail bank by 
deposits in Maine and New Hampshire 
and was ranked second in Vermont as 
of  June 30, according to the Federal 
Deposit Insurance Corporation.

Cody Johnson 
and Anthony 
Monteleone 
have been hired 
as new staff  
members at 
Berkshire Com-
munity College, 
while current 
staffer Gabriella 
Martinez has 
been promoted.

Johnson has 
joined BCC as 
special programs 
coordinator, 
digital. He will 
provide student 
technology sup-
port in the digital 

commons.
He was hired through the Support-

ing Urgent Community College Equity 
through Student Services program. 
Originally from Stamford, Vt., Johnson 
holds a bachelor of  science degree in 
games and simulation arts and sciences 
from Rensselaer Polytechnic Institute. 
He most recently worked for Mad Macs 
in both Pittsfield and Williamstown.

Monteleone has joined the college’s 
STEM, allied health and business 
division as an administrative assistant 
II. Monteleone graduated from Siena 
College in 2021 with a bachelor of  health 
sciences degree. The Dalton native  

previously worked in the MRI depart-
ment at Berkshire Medical Center 
and was also a lab technician/office 
assistant for BCC’s physical therapist 
assistant program.

Martinez has been promoted to 
community/outreach counselor. She 
previously served as clerk IV for the 
academic Success coaching division. 
The Berkshire County native holds a 
bachelor of  arts degree in sociology 
from American International College.

Greylock 
Federal Credit 
Union President/
CEO John L. 
Bissell has been 
elected to a three-
year term on the 
national board of  
directors of  the 
African-Ameri-

can Credit Union Coalition.
The AACUC was created to increase 

the strength of  the global credit union 
community and recognizes the differ-
ences and distinctions of  each individ-
ual, group, or organization that are 
represented in society and within the 
credit union movement.

Bissell was one of  three members 
elected from a pool of  esteemed nom-
inees from across the credit union 
industry.

“I am passionately committed to 
achieving true financial inclusion,” 
Bissell said in a news release. “My 
commitment with Greylock is to over-
come the impact of  historic redlining 
practices in local communities, expose 
and eliminate bias within credit scoring 
and lending, and raise up professional 
leadership voices from underserved 
communities.”

Brenda Bailly 
and Tina Ar-
chambault have 
joined Berkshire 
Money Manage-
ment as client 
care specialists. 
They join the 
firm’s client 
care team led by 
Chelsea Smith, 
who was recent-
ly promoted to 
client specialist 
leader.

Bailly, who 
is based in the 
company’s Great 
Barrington office, 
brings more 

than 24 years’ experience in financial 
services and wealth management 
operations to her role as client care 
specialist. She previously served as a 
wealth management senior operations 
specialist at Berkshire Bank. Born and 
raised in the Berkshires, Bailly lives in 
Great Barrington.

Archambault, who works at Berk-
shire Money Management’s office in 
Dalton, has 25 years of  experience in 
customer service and 16 years of  expe-
rience in trusts. The Berkshire Commu-
nity College graduate previously served 
as a wealth management operations 
specialist at Berkshire Bank. She is also 
a notary. Born and raised in the Berk-
shires, Archambault lives in Pittsfield.

Smith is a veteran customer service 
professional and notary public and has 
an associate degree in liberal arts with 
a concentration in business adminis-
tration from Berkshire Community 
College. Originally from Dalton, Smith 
lives in Peru.

Heidi Reagan has been named re-
gional public health nurse at Southern 
Berkshire Public Health Collaborative. 
Her appointment was effective Jan. 3.

The Lanesborough native spent six 
years as a registered nurse at Berkshire 
Medical Center, before working in the 
infection prevention and control depart-
ment at Fairview Hospital. At Fairview, 
Reagan became nationally certified in 
infection control prevention and epide-
miology after passing her certification 
exam in May.

The Dalton resident attended Mount 
Greylock Regional High School and 
holds an associate degree in radiology 
from Springfield Technical Community 
College, an associate degree in nursing 

from Berkshire Community College and 
a bachelor’s degree in nursing from the 
University of  Massachusetts-Amherst. 
She began working for Berkshire Health 
Systems during her senior year of  high 
school and worked in the radiology 
department and as a nursing assistant 
in the emergency department while 
attending college.

Kevin Dailey, 
the vice presi-
dent of  admin-
istration and 
chief  human 
resources officer 
at Southwest-
ern Vermont 
Healthcare, 
has received 

the 2022 Dolly Shaw Vermont Hu-
man Resources Professional of  the 
Year Award from the Vermont State 
Council, an affiliate of  the Society for 
Human Resource Management.

The Dolly Shaw Vermont Human 
Resources Professional of  the Year 
Award recognizes exceptional per-
formance and outstanding achieve-
ment by a professional in the field of  
human resource management. Shaw 
was one of  the founding members of  
the Vermont Human Resource Asso-
ciation in 1969 and was a force behind 
growing and sustaining the state’s 
human resource network over many 
years.

Dailey, who joined SVHC in Jan-
uary 2015, has been at the center of  
several groundbreaking solutions at 
SVHC including the Healthy Homes 
program, which connected employ-
ees with newly renovated homes and 
favorable financing terms.

Dan Shertz-
er has been 
named first vice 
president and 
regional manag-
er of  Berkshire 
Bank’s financial 
center network 
in eastern  

Massachusetts.
In his new role, Shertzer will over-

see seven Berkshire Bank financial 
center locations in the greater Boston 
area.

Shertzer previously served as 
regional manager for Capital One, 
leading its cafe teams in the North-
east, Boston, and California areas. 
The Worcester resident has 35 years 
of  management experience across 
multiple industries, including Apple 
and Starbucks, and 20 years as a di-
rect leader of  other managers.

Gov. Maura 
Healey’s choice 
to lead the 
state’s Exec-
utive Office 
of  Economic 
Development 
has a Berkshire 
County connec-
tion.

Yvonne Hao, the co-founder, part-
ner and board director of  the Bos-
ton-based investment firm Cove Hill 
Partners, is both a graduate of  Wil-
liams College and a former member 
of  the college’s board of  trustees.

According to her LinkedIn page, 
Hao graduated from Williams in 1995 
with a bachelor’s degree in economics 
and Asian studies. She served on the 
college’s board for 12 years, from 2005 
to 2017. She earned a master’s degree 
from Cambridge University in the 
United Kingdom in 1997.

Hao has also been an operating 
partner at Pillar Ventures, and served 
as chief  operating officer and chief  fi-
nancial officer for PillPack, an online 
pharmacy that Amazon purchased 
in 2018. She has also worked at Bain 
Capital and McKinsey & Company.

“Massachusetts is a national leader 
in the innovation economy, and the 
next Secretary of  Economic Develop-
ment has an opportunity to not only 
maintain that leadership role, but 
also grow our economic competitive-
ness,” said Hao, according to  
nbcboston.com.
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Leader of the Pack
For Renee DeRagon, puppy love isn’t about romance – it’s all about business. Since opening Love
Us and Leave Us in 2014, Renee’s Pittsfield-based doggie daycare and boarding facility has become
so Paw-pular that she decided to add to her pack with a second location in Lee. So, when looking
for a little scratch to run with her expansion plan, she reached out to business’best friend, The
Pittsfield Cooperative Bank.We’ve been lending a paw to local businesses for 130+ years and
were happy to give this pack leader the push she needed.We always love a good snuggle with
our fur babies, but nothing warms us more than helping local businesses unleash their potential!

For help leading you to your financial future,
contact us today at 413-447-7304.

The Pittsfield Cooperative Bank
+ LoveUs and Leave Us

Renee DeRagon
Owner, Love Us and Leave Us

Pittsfield • Dalton • Gt. Barrington
pittsfieldcoop.com
Member FDIC & DIF Equal Housing Lender

Proud to be named to Banker &Tradesman’s Fast 50!
#6 DollarVolume of Commercial Loans • #9 Commercial Number of Loans
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