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BY JOHN TOWNES

CHARLEMONT

H
ospitality options in the Berkshires have 
become more about the experience than 
the facility.

A plethora of traditional lodging op-
tions still exist, and continue to thrive. 

But the more adventurous visitor to the Berkshires 
can now get more out of a stay than just renting a 
room.

There are boutique hotels and short term rental 
sites like Airbnb. A proposal to establish a glamping 
site was being considered in Becket. There are even 
new takes on traditional hospitality models like 
Tourists in North Adams, a self-described hotel and 
riverside retreat on the banks of the Hoosic River 
that is situated in a former motor lodge.

This list of new Berkshire lodging options also in-
cludes Foolhardy Hill in Charlemont, which opened 
last summer and has staked out a specifi c niche as a 
small, accessible campground.

PHOTOS BY GILLIAN JONES

Above: Katie and Patrick Banks of Foolhardy Hill on Zoar Road in Charlemont o� er their guests a unique lodging experience. Top inset: The cabins at Foolhardy Hill are furnished 
with beds for three to four people, plus an outdoor picnic table and Adirondack chairs.

Up on Foolhardy Hill, 
visitors can find a 

‘social lodging experience’ 
that’s somewhere between 
roughing it and glamping ...

‘Convenience camping’

last summer and has staked out a specifi c niche as a 

CAMPING, Page 10

Freshened up, but still funky

The Lion’s Den reopens after renovations 
from Berkshire companies. Page 2

Janis Monachina runs the gift shop at the 
Red Lion Inn — once again — as The Shop 
Around the Corner opens. Page 2
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Shopping Local
= Local Service

By Tony DoBrowolski

STOCKBRIDGE — Before it shut down in 
2020 due to COVID-19, the Lion’s Den at 
the Red Lion Inn was always a cozy, com-
fortable place with a nice, funky vibe.

Nestled in the basement of  one of  
the Berkshire’s oldest lodging estab-
lishments, patrons would gather in this 
softly lit space under the original tin 
roof to have a drink or a light meal and 
listen to live music, which was offered 
every night of  the week.

Hang around long enough, and you 
might see James Taylor and his wife, 
Kim, stop in and perform, which they 
did at the Lion’s Den several years ago.

The popular spot reopened on Fa-
ther’s Day weekend, and Main Street 
Hospitality, which runs the Red Lion 
Inn, has done a complete overhaul. 
There are updated furnishings, new 
floors, a new rug, a menu that features 
more bite size items, redone fireplaces 
that have been brought up to code, and 
even a newly relocated space for the 
musicians. But that quaint, cool ambi-
ence that made the Lion’s Den so special 
remains.

Even a classic car needs a tune-up 
and a new paint job once in awhile.

“The Den had been a workhorse in 
the 50 years since the Fitzpatrick family 
bought the property [in 1968],” said Sar-
ah Eustis, CEO of Main Street Hospital-
ity. “It’s had different phases, but it was 
time for a refresh.”

The renovations, all performed by lo-
cal companies, took about nine months 
to complete and cost around $125,000, 
Eustis said.

The Lion’s Den originally opened 
in 1937, three years after the town of  
Stockbridge provided the Red Lion Inn 
with a seasonal liquor license, and 30 
years before the Fitzpatricks purchased 
the lodging establishment, so changes 
have been made to the space before. 

Freshened up, but 
still funky

A renovated Lion’s Den has reopened

PHOTOS BY BEN GARVER

Sarah Eustis, CEO of Main Street Hospitality, said the the decision to renovate the 
Lion’s Den, located in the inn’s basement, hasn’t changed what made the space 
special. “It was time for a refresh,” she said.

The Red Lion Inn has reopened the Lion’s 
Den after a renovation. The decor is 
faithful to the Lion’s Den of the past with 
a slightly more elegant feel.

The Berkshire touch
Local contractors and 
craftspeople who were 
involved in the Lion’s 
Den’s renovations:
Architect: Diego Gutierrez/ 
Housatonic Architectural Services

Interior design: Germain Design

Contractor: Berkshire 
Houseworks

Banquettes: Peter Thorne

Upholstery: Professional 
Upholstery by Juan Ayala

Bar refinishing : Don Robitaille

Mural restoration: Bart Arnold

Wallpaper and Paint: Iemolini 
Painting & Wallpaper

Electrical: Comalli Electric

Plumbing/HVAC: Moran 
Mechanicals

Front pages

By ClarenCe FanTo

STOCKBRIDGE — For interior designer and 
home stylist Janis Monachina, becoming 
the proprietor of the Red Lion Inn’s re-
imagined gift shop is like closing a circle.

Monachina, a Lee native who opened 
The Shop Around the Corner at the inn 
on Memorial Day Weekend, had been 
manager of  The Pink Kitty gift store in 
the same space just out of  college. More 
recently known as the Red Lion Inn Gift 
Shop, it occupies a wing off  the lobby of  
the 1773 inn purchased and restored by 
Jack and Jane Fitzpatrick in 1968, who 
reopened it a year later.

“It’s an extension of  what I do,” Mo-
nachina said. “Key to this little operation 
is that we’re in the iconic, historic Red 
Lion Inn. It makes it a different kind of  
shop, and I have a lot more freedom to be 
a little more artistic and self-expressive.”

She named the new shop, which hap-
pens to be around the corner from the lob-
by, as a tribute to the much-loved 1940 film 
starring James Stewart and Margaret 
Sullavan, remade in 1998 as “You’ve Got 
Mail,” with Tom Hanks and Meg Ryan.

Monachina, a graduate of  Lee High 
School, Berkshire Community College 
and later the co-owner of  the Crabtree 
Cottage bed-and-breakfast in Lee for 19 
years, got her first job at the Red Lion 
when she was in her 20s.

From 1983 to 1989, she managed The 
Pink Kitty, which had been created by the 
well-known innkeeper for the Fitzpat-
ricks at the time, Betsy Holtzinger.

“I was very young to be the manag-
er, my first official job, and I learned so 

much from Betsy and ‘Mrs. Fitz,’ ” Mo-
nachina said. “When I took over this 
shop, I thought of  all those days here and 
how to incorporate the categories they 
established in the ‘80s with an elevated 
sense of  style that has become normal all 
these years later.”

Monachina had also worked at Coun-
try Curtains, the home furnishings com-
pany founded by the Fitzpatricks in 1957 
that closed in 2017.

Now, the new gift shop, which she’s 
leasing from the inn, is a family en-
terprise; Monachina’s husband, Jeff  
Keenan, handled the renovation and 
their daughter, Julia Keenan, 30, is the di-
rector of  operations and an artist with a 

Coming full circle at Red Lion Inn
Janis Monachina runs the gift shop 
at the Red Lion Inn — once again

STEPHANIE ZOLLSHAN

The Shop Around The Corner inside The Red Lion Inn in Stockbridge has been fully 
renovated and reinvented by new owner Janis Monachina, in the space where the hotel’s 
gift shop used to be.

SHOP, Page 3

DEN, Page 4

“It’s an extension of what 
I do. Key to this little 
operation is that we’re in the 
iconic, historic Red Lion Inn. 
It makes it a different kind of 
shop, and I have a lot more 
freedom to be a little more 
artistic and self-expressive.”
Janis MonaChina, interior 
designer and owner of  The 
Shop Around the Corner in 
Stockbridge
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line of  pottery to be sold at the store.
She also has close ties to the local art 

world.
“She’s also going to be my social media 

director,” Monachina said. “That’s won-
derful for someone my age to have some-
one her age in charge of that. She’s already 

making a splash,” especially with market-
ing and the store’s Instagram account.

“We’re going to be working a lot to-
gether,” she said, “and I could not have 
done this without Jeff; he’s a carpenter 
by trade and he gave me all of  this time 
to completely renovate the store. He feels 
that this shop is as much his as mine. This 
is a passion project.”

The reopened store with multi-
generational appeal has a jewelry  

department, lotions and potions, paja-
mas and home decor, as well as a chil-
dren’s section with an array of  stuffed 
animals.

It carries a line of  Smeg small appli-
ances, “a very trendy brand,” Monachi-
na pointed out — vintage blenders, pop-
up retro toasters, freezers, juicers and 
tea kettles, among other products.

While visitors staying at the inn are 
likely patrons, she also hopes to attract 

walk-in tourists, locals and second-home 
owners — “something for everyone.”

“Because of  my love of  decor, creating 
and curating my own life and home, I feel 
like it’s a perfect fit here,” Monachina 
said, citing her early experience at the inn 
in her youth and her life experience since 
then. “I feel like I can bring back that hos-
pitality culture that I learned from the 
Fitzes and Betsy.”
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Coming full circle at Red Lion Inn

Left: Janis Monachina and her daughter Julia Keenan are the new 
owner and director of operations, respectively, of The Shop Around 
The Corner, the newly renovated store inside The Red Lion Inn. 
Above: Official ‘shop dog’ George models some of the items the 
newly renovated store has to offer.

PHOTOS BY STEPHANIE ZOLLSHAN

Shop
FROM PAGE 2

SHOP, Page 5
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Eustis doesn’t know when the last ma-
jor renovation took place, but said the 
idea behind the current makeover was to 
add to what was already there.

“It doesn’t mean there weren’t repairs 
and stuff  done along the way,” she said. 
“Everything is still as it was. We just re-
freshed (it).

Ways of  remaking the Lion’s Den were 
discussed after the pandemic struck in 
March 2020.

“We were forced to close, so it forced 
us to rethink,” Eustis said. “We thought 
that as part of  our overall Red Lion Inn 
master planning — we have a real well 
envisioned strategy now — that if  felt 
like the right time to give the Lion’s Den 
a new life.

“It still feels very much like the Lion’s 
Den, only with a little more polish.”

Eustis also believed that redoing the Li-
on’s Den would make the space more ap-
pealing to the new folks who have moved 
to the Berkshires over the last two years

“We need to continue to evolve so we 
continue to stay relevant,” she said. “It’s 
not that the old Lion’s Den wasn’t rel-
evant. It’s just that given now with the 
COVID evolution there are so many more 
people living here who have come here 
from New York City. This is a place where 
everyone can feel comfortable and there 
will be recognizable beers on the menu. 
But we’ve got a bird in hand. We’ve got 
new people coming to the Berkshires, 
You’ve seen the evolution of  Great Bar-
rington and Lenox and Pittsfield and ev-
erything. It’s an appeal to a broader au-
dience.

“It’s just waking it up again, basical-
ly,” she added. “It’s been sleeping for two 
years.”

The most visible change to the Lion’s 
Den has been the replacement of  the 
music space. Musicians used to set up 
against a wall located closest to the pub’s 
entrance from the inn upstairs. Now, they 
will be situated on the other side of  the 
room by a wall with a window that looks 
out on Main Street, and is closer to the 
Lion’s Den’s outside entrance. The speak-
ers and sound system have been updated.

“When you come down those stairs and 
you come in there are lights in your face, 
everyone’s looking at you, and you’re in 
the band. It’s a little awkward,” Eustis 
said, referring to the old configuration. 
“We thought that if  the music is here ev-
eryone would have a better relationship 
to the music. You can do more in this cor-
ner.”

The Lion’s Den won’t have live music 
every night, at least not at the beginning. 
But an event calendar for the Lion’s Den 
has been added to the Red Lion Inn’s 
website for the first time. A turntable for 
what Eustis refers to as “vinyl nights” 
has been added. Spoken word perfor-
mances and comedy acts are under con-
sideration.

“We’re going to ease into what the right 

rhythm is for us,” Eustis said.
The infrastructure at the Lion’s Den 

has been completely revamped. A new 
floor and HVAC system have been in-
stalled. The walls have been completely 
rebuilt, which made the space drier.

“There was definitely moisture and 
more stuff  happening that had a damp-
ness to it that we fully resolved,” she said.

The rug is similar to the old one, but is 
brand new. The bar is the same but has 
been refinished. The tables and chairs 
resemble the original furniture. Each 
table has a small rechargeable LED light 
placed on it.

The leather seating around the far 

walls has been redone, and includes  
fabric that Main Street Hospitality ob-
tained from Blantyre in Lenox, after new 
owners renovated that historic inn in 2018 
(Blantyre had previously been owned by 
the Fitzpatrick family).

“The things that we thought were im-
portant we’ve kept exactly the same,” she 
said.

Main Street Hospitality is taking a 
wait-and-see attitude toward the new Li-
on’s Den. It’s possible more changes are 
in store.

“The soft opening will go on for a 
month,” Eustis said. “We’re going to be 
tweaking and readjusting the whole time.”

YOUR
BERKSHIRE CAMINO,

Your Way

• It is time for in-person, human
connection!

• Private guided walks and hikes
with your team, colleagues,
board of directors, customers.

• Set an intention, walk at the
speed of curiosity and let
burdens go.

• Groups up to 14 people.

Learn more and
reserve your space

413-327-4312
info@BerkshireCamino.com

BerkshireCamino.com

Get a conversation started
with us to customize the ideal
hiking experience for you

hillengineers.com
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413.684.0925
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Noting that she wasn’t looking to run 
a gift shop, she said, “I just walked in at 
the right moment,” with the worst of  the 
COVID-19 pandemic receding. “I saw an 
opportunity for coming back.”

Sarah Eustis of the Fitzpatrick family 
ownership group and founder and CEO 
of the Main Street Hospitality operating 
company, was receptive, Monachina re-
called. “At the first meeting we had, every-
thing was in sync, what we wanted with 
the shop, and she completely gave me the 
freedom to do it, for my own self-expres-
sion.”

“After meeting Janis, I thought, it’s the 
right time and the right place,” Eustis 
said. “She has wonderful style and great 
taste, and I think it also complements 
what Township Four is doing,” she add-
ed, referring to the floristry and home 
shop that recently opened in the adjacent 
former Country Curtains space.

The Shop Around the Corner is open 
seven days, with current hours from 
9 a.m. to 7 p.m. (until 8 on weekends) 
through the summer, fall and the holiday 
shopping season.

Shop
FROM PAGE 3

PHOTOS BY STEPHANIE ZOLLSHAN

The Shop Around The Corner inside The Red Lion Inn in Stockbridge has been fully 
renovated and reinvented by new owner Janis Monachina, in the space where the hotel’s 
gift shop used to be.

PHOTOS BY BEN GARVER

Above left: Refurbished tables and chairs are on display at the renovated Lion’s Den in 
the Red Lion Inn. Above right: New lamps shine light down on the newly renovated space, 
which has the same atmosphere but a slightly more elegant feel.
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By Danny Jin

Three years after Theory Wellness 
opened as the first retail cannabis outlet 
in Berkshire County, 24 licensed recre-
ational-use companies in the Berkshires 
pull in roughly $200 million in yearly 
sales.

One company, Theory Wellness, ac-
counts for more than a quarter of  that, 
according to estimates The Eagle derived 
through public records requests.

“Budtenders” at Berkshire stores now 
help customers find products as varied as 
seltzers and ice creams. Brands that pre-
viously could only be found on the West 
Coast are appearing in local stores.

“We are all still on an upward trajec-
tory in terms of customer base and foot 
traffic and also cultivation and produc-
tion,” said Jesse Tolz, marketing director 
for The Pass in Sheffield. “Right now, ev-
erybody is kind of  very optimistic.”

Massachusetts voters approved a ballot 
question to legalize recreational-use mar-
ijuana in 2016 and licensed dispensaries 
opened in late 2018. The state now has 
exceeded $3 billion in recreational-use 
sales, the Cannabis Control Commission 
announced in May.

Executives say product innovation and 
partnerships have helped the industry 
grow. Lawmakers in Massachusetts have 
the ability to alter the landscape as well. 
Most municipalities receive a 3 percent 
cut of  companies’ sales, but legal chal-
lenges make the future uncertain for 
those payments, which amount to rough-
ly $5 million a year for Berkshire cities 
and towns.

And as licensed dispensaries begin to 
operate in neighboring states, they may 
impact Western Massachusetts sales — 
although many Berkshire businesses say 
they expect to do just fine.

Through public records requests to 
municipalities where cannabis compa-
nies operate, The Eagle obtained records 
of  payments those cities and towns re-
ceive for a share of  cannabis sales. Mas-
sachusetts law allows cities and towns 
to collect a 3 percent excise sales tax on 
cannabis revenue, as well as a 3 percent 
“community impact fee” on sales.

Using municipalities’ payment records 
and the tax or fee rate outlined in each 
company’s agreement with its munici-
pality, The Eagle estimated the volume 
of sales at companies for which payment 
records were available.

For example, Great Barrington re-
ceived $1,627,134 in community impact 
fees from Theory Wellness for sales 
made between October 2020 through Sep-
tember 2021. Under its host community 
agreement with Great Barrington, Theo-
ry pays fees equivalent to 3 percent of  its 
sales, leading to an overall sales estimate 
of  $54,237,828 for that year-long period.

Some companies, including Theory 
Wellness, declined to comment on The 
Eagle’s calculations of  their sales vol-
ume. One company said that the revenue 
number provided was inaccurate. Berk-
shire Welco, which operates in Sheffield 
as The Pass, said that the estimate that 
The Eagle computed was higher than its 
actual sales volume, but was within a 
range of  $1 million.

Revenue could not be estimated for ev-
ery cannabis company in the Berkshires. 
Pittsfield, home to eight marijuana busi-
nesses, does not collect community im-
pact fees on sales. And when the state 
sends excise sales tax revenue to towns, it 
does not identify how much each compa-
ny is paying.

Since the available time period of  re-
cords varied by municipality, the esti-
mates for each company are not directly 
comparable.

Payment records suggest that yearly 
recreational-use sales in the county are 
in the range of  $200 million. All payment 
records used were for sales that fell be-
tween July 2020 and March 2022.

UPWARD TREND
Many executives believe that the indus-

try has room left to grow. Brendan McKee, 
co-founder and CFO of Silver Therapeu-
tics in Williamstown, said he believes “a 
rising tide lifts all boats” in the industry.

After opening in April 2019, Silver 
Therapeutics was the only Berkshire 
dispensary north of  Pittsfield until Clear 
Sky Cannabis came to North Adams in 
March 2021. Even after Clear Sky arrived 
and Liberty Market opened in Lanesbor-
ough in July, Silver saw its sales continue 
to climb.

Silver paid $183,017 in community im-
pact fees to Williamstown for sales be-
tween July and December 2021, exceeding 
the $158,009 that it paid over the same six-
month period in the previous year. Those 
records suggest that Silver Therapeutic’s 
estimated revenue of  around $6,100,566 
eclipsed sales from the previous year — 
before Clear Sky and Liberty Market ar-
rived — by 15.8 percent.

Companies have clustered in southern 
Berkshire County, with four in Sheffield 
and five in Great Barrington.

Some of those companies see the arriv-
al of  more stores and legalization in oth-
er states as a boon to the industry rather 
than a challenge to their market share. 
With more stores opening, Tolz, of  The 
Pass, believes the stigmatization of  mar-
ijuana will lessen and that the customer 
base will grow.

“There are plenty of  people who have 
still not purchased cannabis or consumed 
cannabis in a legally licensed dispensa-
ry,” Tolz said. “And I think that the more 
dispensaries that open, the more accessi-
ble it becomes, the less stigmatized it be-
comes.”

CHANGING INDUSTRY
Companies have looked to edibles, car-

tridges and, most recently, seltzers to cap-
ture “canna-curious” consumers who may 
not have tried cannabis yet. Sales of those 
products have grown, although flower re-
mains the top seller at many shops.

“As what often happens, when a new 
adult-use market kind of comes to fruition, 
we definitely see the transition from flow-
er-based purchases to edible-infused prod-
ucts,” said Canna Provisions CEO Meg 
Sanders, who led the expansion of recre-
ational-use chain Mindful in Colorado and 
Illinois before starting Canna Provisions.

“Those are all definitely growing fast,” 
Sanders said. “And vapes — we had that 
very strange action by our governor to ban 
vapes for a bit of time, and we’re really see-
ing vape customers come back.”

Donna Norman, founder and CEO of  
Calyx in Great Barrington, said her busi-
ness has jumped on a wave of healthier 
edible products that lean on natural ingre-
dients rather than dyes. She plans to hold 
educational workshops to teach communi-
ty members how to make their own edible 
products.

Thomas Winstanley, vice president of  
marketing for Theory Wellness, said his 
company’s Hi5 seltzer brand seemed to 
bring in a somewhat new audience.

“We had people who had tried alcohol 
who said, ‘I want to try something new 
but I’ve had some bad experiences with 
cannabis in the past,’” Winstanley said 
Theory Wellness plans to release fast-act-
ing beverage products in the near future. 
“And those are the people we really want 
to reach.”

Partnerships also offer companies a way 
to band together with like-minded entre-
preneurs. Calyx, for instance, seeks out 
partnerships with other woman-owned 
companies. Other partnerships, such as 
Theory Wellness’ with cultivator Exotic 
Genetix, serve as evidence of “the merging 
of West Coast and East Coast cannabis,” 
Winstanley said.

FUTURE OF FEES, REGULATIONS
Reform proposals have the potential to 

change the industry. A committee in the 
Massachusetts Legislature has endorsed 
legislation that would establish the social 
equity trust fund that Cannabis Control 
Commission regulators have endorsed, 

among other changes.
Legal challenges have made the future 

of community impact fees uncertain. Crit-
ics have charged that the fees create a “pay 
to play” model that amounts to legal extor-
tion.

Last year, Lee agreed to eliminate a 
year’s worth of community impact fees, 
totaling $1.08 million, for Canna Provi-
sions. Town officials said there was no 
record that the company’s operation led 
to increased costs for any town depart-
ment during that year. While Lee said it 
would evaluate the fees each year, cities 
Northampton and Cambridge have waived 
their fees indefinitely.

Excluding Lee and Pittsfield, Berkshire 
municipalities receive nearly $5 million 
per year in those fees.

The first few years have given munic-
ipalities a chance to decide whether to 
adopt cannabis-friendly bylaws — or by-
laws that restrict the industry.

Alford voters, for example, voted to close 
their town to recreational-use businesses. 
Egremont residents elected to ban five li-
cense types and restrict the town to one 
locally owned retail store.

Meanwhile, voters in Great Barrington, 
have rejected proposals to tighten restric-
tions. Adams, aiming to welcome its first 
businesses, chose to allow cannabis culti-
vation in zones where it previously was not 
allowed.

Changes outside of Massachusetts also 
will impact the local industry.

Nearby states like Connecticut, New 
York and Vermont all are preparing to 
launch licensed sales, and the federal le-
galization campaign has made advances, 
although the Senate will likely serve as a 
roadblock.

Local cannabis executives say they wel-
come competition. The Berkshires’ tourist 
economy, some say, will continue to bring 
customers, although they acknowledge 
that more options for customers could 
shift spending patterns.

“There’s obviously a limit. If someone 
is coming for a weekend to the Berkshires, 
maybe they end up going to the Catskills 
instead next summer, and then do alter-
nating weekends with the Berkshires,” 
said Tolz, The Pass’ marketing director. 
“Who knows? That’s definitely something 
that we are planning for and strategizing 
for.”
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$200 million — and growing
Cannabis has become a significant moneymaker in the Berkshires, taking in

Missed diversity goals in 
Massachusetts cannabis trade
While “social equity” was a key talking point as 
Massachusetts launched licensed sales, the 
racial diversity that the state sought to cultivate 
through its first-in-the-nation equity program 
has not materialized.

After nearly a century of marijuana prohibi-
tion, which led to disproportionate arrests 
and criminal sentences among Black, Latino 
and low-income people, the state sought for 
communities disproportionately hurt by the 
criminalization of marijuana to benefit from the 
licensed market. The Massachusetts Cannabis 
Control Commission identifies North Adams 
and Pittsfield as two of the 29 communities that 
have been “disproportionately impacted by high 
rates of arrest and incarceration for offenses 
under state and federal laws.”

Yet, recreational-use cannabis in Massachu-
setts and in Berkshire County is a largely white 
and male industry that is especially difficult for 
people to enter without access to vast amounts 
of capital.

The most recent state licensing documents list 
66 agents for Berkshire County companies. 
Among those agents, 48 are white, and 57 are 
male. Excluding the six who declined to report 
their race, 80 percent of agents in the county 
are white. Around 86 percent are male.

Across the state, nearly 71 percent of agents are 
white, and just under 64 percent are male.

Among the 24 licensed companies with a 
location in Berkshire County, the Massachu-
setts Cannabis Commission certifies nine as 
disadvantaged business enterprises. Seven are 

minority owned, three are woman owned and 
one is LGBT owned, according to CCC licensing 
documents.

Lack of access to capital has proven a barrier to 
many applicants in the social equity program, 
leading CCC regulators to call for the creation of 
a social equity fund to support those applicants 
through grants and loans. Due to the continued 
prohibition of marijuana under federal law, most 
major banks refuse to provide loans to cannabis 
businesses, leaving wealthier entrepreneurs 
with a sizable advantage.

The state prioritized recreational-use licensing 
for medical marijuana companies, including 
Theory Wellness, Temescal Wellness and Nova 
Farms in the Berkshires. The state also said 
it would prioritize licensing applications from 
minority, woman and veteran owned business-
es, although some applicants say that system 
failed to work as planned at first.

“They said in 90 days, they were going to 
prioritize your application if you were a 
woman-owned business,” said Donna Norman, 
founder and CEO of Calyx in Great Barrington. 
“My application sat in the portal for one year, 
and they told me I was a general applicant.”

While Calyx survived the wait, Norman said that 
other woman-owned businesses did not.

“So many of them didn’t make it,” Norman said. 
“The way it’s set up, in order to get real estate, 
you have to get local approvals. And then you 
have to hold onto property and pay rent when 
you have no business and no idea when you’re 
going to open up. And it took me three long 
years of paying rent on Main Street in Great 
Barrington. People run out of money.”

— Danny Jin
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The coalition that is sponsoring Art-
Week Berkshires 2022 has issued a first 
call for artists interested in participat-
ing in the event, which takes place from 
Sept. 15-22.

The group is made up of  Berkshire 
County’s five cultural districts: the 
Downtown Great Barrington Cultur-
al District, Lenox Cultural District, 
North Adams Cultural District, Up-
street Cultural District in Pittsfield 
and Williamstown Cultural District.

The non-juried event is free to all 
Berkshire County individuals, organi-
zations, and businesses interested in 
showcasing creative work. Submissions 
from actors, cartoonists, crafters, danc-
ers, designers, filmmakers, illustrators, 
mimes, multimedia artists, musicians, 
performance artists, poets, puppeteers, 
theater artists, visual artists, writ-
ers — and more — are welcome and 
encouraged. Online registration forms 
are available at bit.ly/ArtWeekBerk-
shires2022.

Volunteers in Medicine Berkshires 
has earned a 2022 gold rating from the 
National Association of  Free and Char-
itable Clinics Quality Standards Pro-
gram. VIM also received a gold rating 
from the NAFC last year.

The NAFC’s mission is to ensure the 
medically underserved have access to 
affordable healthcare. The NAFC and its 
members are dedicated to ensuring that 
patients receive quality healthcare. To 
quantify and qualify the care provided 
at the free and charitable clinic network, 
the NAFC formalized a set of  quality 
standards for member organizations.

Members voluntarily submit informa-
tion to the NAFC on the various policies 
and procedures in place to attain their 
standards rating and attest/pledge that 
they successfully incorporate these 
standards within their organization. 
NAFC Quality Standards elements 
include policies and procedures related 
to the following areas: Administrative, 
Clinic/Pharmacy Responsibilities, 
Credentialing and Privileging Systems, 
Patient Care, and Risk Management 
Systems.

Barrington Stage Company Artistic 
Director Julianne Boyd was named the 
recipient of  the 2022 Robert K. Quat-
trochi Downtown Person of  the Year 
Award from Downtown Pittsfield Inc. at 
the organization’s annual meeting on 
Thursday.

Jesse Cook-Dubin, an attorney at 
the Pittsfield law firm Cohen Kinne 
Valicenti and Cook, received the 
President’s Award, while Berkshire 
Health Systems and the city of  Pitts-
field Health Department received 
The Downtown Pittsfield Community 
Award.

Quattrochi, a longtime community 
advocate and owner of  the former Pete’s 
Motors in Pittsfield, died in 2015. DPI 
named its Person of  the Year award 
after him in 2016.

The meeting took place at the 
Boyd-Quinson Mainstage performance 
space at Barrington Stage Company.

Berkshire Environmental Action 
Team recently received a $200,000 grant 
from the Cultural Facilities Fund to 
support the organization’s purchase and 
renovation of  a property at 20 Chapel St. 
that it is turning into its new Environ-
mental Leadership & Education Center.

BEAT purchased the property, built 
in 1868 and located on the banks of  the 
southwest branch of  the Housatonic 
River, on Nov. 8 with financial support 
from over 100 donors and foundations.

The funding from the Cultural Fa-
cilities Fund will allow BEAT to make 
the building fully accessible by adding 
an accessible bathroom, a lift to get be-
tween floors, and an accessible balcony 
from which to observe wildlife and the 
river.

BEAT will also be conducting a deep 
energy retrofit as an energy efficiency 
demonstration project to show how an 
old building can install solar and batter-
ies to go fossil-fuel free. Local architect 
Wendy Brown and construction con-
sultant East Branch Studio have been 

working with BEAT on the project. The 
total cost of  the building renovations is 
estimated to be $726,505.

George Donnelly, the former publish-
er of  the Boston Business Journal, 
recently purchased Massnonprofit 
News and its companion publication, 
Wednesday Report, from former own-
er Peter Lowy.

In a news release, Lowy said Donnelly 
intends to expand the publication, but 
that it will continue to serve as a free 
resource for those who are involved and 
serving in the Massachusetts nonprofit 
sector.

Massnonprofit News launched in 
March 2006, and since then the compan-
ion Wednesday Report, which highlights 
news posted on www.masssnonprofit.
org during the previous week, has been 
emailed free to subscribers.

Information for Massnonprofit News 
can now be sent to editor@massnon-
profit.org or to george@massnonprofit.
org.

Berkshire Agricultural Ventures 
has awarded $100,000 in grants to nine 
Berkshire-area farmers markets to 
support Supplemental Nutrition Access 
Program (SNAP) matching programs. 
The grants were awarded through 
BAV’s newest grant fund, the Market 
Match Fund.

The fund is an economic development 
and food access initiative that provides 
funding to increase the impact of  SNAP 
benefits at area farmers markets. BAV 
was able to provide funding to every 
2022 applicant, with grants ranging from 
$2,000 to $30,000.

The Berkshire County recipients in-
clude the Great Barrington, Lee, North 
Adams, Pittsfield, Sheffield and West 
Stockbridge farmers markets. Also re-
ceiving funds were the Copake Hillsdale, 
Millerton and New Lebanon farmers 
markets in New York.

For a complete list of  all area farm-
ers markets and their food assistance 
programs offerings, visit the Berkshire 
Farmers Market website.

Mountain One Financial elected 
corporators, trustees, officers and a 
slate of  corporators to represent the 
communities that the company serves 
recently at its annual meeting, which 
took place at The Norad Mill in North 
Adams.

Joining MountainOne as new corpo-
rators are: Daniel Biggins of  Magoun 
Biggins Funeral Home; Kristy Ed-
munds and Amelia Wachur of  Massa-
chusetts Museum of Contemporary 
Art; Kent and Shiobbean Lemme of  
Berkshire Running Center; Avril 
Levesque of  Lever Inc.; Joshua Mendel 
of  Massachusetts College of Liber-
al Arts; local marketing consultant 
Francesca Olsen; Frederick Puddester, 
who recently retired from Williams 
College; and Anna Singleton of  the Wil-
liamstown Community Chest.

Diana Brooks, of  Williamstown, 
and James Canavan, of  Scituate, were 
elected honorary lifetime corporators in 
recognition of  their service to Moun-
tainOne. Kevin Maguire, of  Marshfield, 
was approved as the new vice chair of  
the board of  trustees, succeeding Pa-
mela Art, of  Williamstown, who retired 
from the board. Current officers also 
were reelected.

MountainOne’s earnings were just 
over $10 million in 2021, according to 
Steven Owen, who serves as executive 
vice president, chief  financial officer, 
chief  operating officer and treasurer.

Two local programs produced on 
Pittsfield Community Radio,  
WTBR-FM (89.7), have received Home-
town Media Awards in a national 
contest conducted by the Alliance for 
Community Media.

“On Patrol with the PPD,” which is 
produced by the Pittsfield Police Depart-
ment; and “Wheeling the Pathways of  
Life,” produced by Brian Fitzpatrick, 
were chosen out of  nearly 1,000 submis-
sions as best in their categories.

“On Patrol” won in the category of  
“Government Profile Community  

Radio.” “Wheeling the Pathways of  
Life” was chosen as the best in the cate-
gory “Underserved Voices Community 
Radio.”

The Hometown Media Awards is the 
foundation of  the ACM’s yearly awards 
program. It is established to honor and 
promote community media, community 
radio, and local cable programs that are 
distributed on public, educational, and 
government access cable channels.

Fairview Hospital has been named 
one of  the 20 highest-ranked critical 
access hospitals in the country by the 
Chartis Center for Rural Health, the 
National Rural Health Association has 
announced.

The hospital achieved two top-20 
recognition awards for overall hospital 
performance and best practice achieve-
ment for patient perspective.

The overall hospital performance 
award is based on the results of  the 
Chartis Rural Hospital Performance 
INDEX and its eight indices: inpatient 
market share, outpatient market share, 
quality outcomes, patient perspective, 
cost, charge and finance.

The best practice achievement for pa-
tient perspective is a rating of  hospital 
performance based on percentile rank 
across all 10 HCAHPS domains.

Fairview has been invited to an 
awards ceremony that will be held 
during NRHA’s Critical Access Hospital 
Conference in September in Kansas 
City, Missouri.

North Point Brands, an outdoor 
products company located in The Norad 
Mill, recently hosted a fishing tourna-
ment on Cape Cod that raised $27,380 
for three conservation partners, Keep 
Fish Wet, American Saltwater Guide 
Association and Stripers Forever. Those 
three firms received all of  the proceeds 
from the 11th annual Cheeky Schoolie 
Tournament.

This year’s tournament saw record 
fish landed, measured and safely re-
leased on tournament day. Twenty-nine 
teams had more than 100 inches of  fish 
on the scorecard, another tournament 
record. Each team of  two anglers photo-
graphs and measures their longest 4 fish 
to get their total inches.

A science team from the University of  
Massachusetts used the tournament to 
kick off  a multiyear study to examine 
how striped bass respond to catch and 
release.

Big Y Foods, which operates four 
markets and two gas station/conve-
nience stores in the Berkshires, has 
provided pay raises to 7,600 retail 
employees, close to three-fourths of  the 
company’s total retail workforce.

The multimillion-dollar investment 
increased starting pay rates for all 
clerks, customer service, fresh food and 
center store specialists, and assistant 
department managers as of  June 26 as a 
way to assist employees with the rising 
cost of  living.

These hourly store operations teams 
work in the Big Y Markets as well as 
Table & Vine and Big Y Express Gas and 
Convenience Stores. Once implemented, 
all retail Big Y employees will be paid 
above minimum wage in both Massa-
chusetts and Connecticut. The company 
has almost 11,000 total employees.

Based in Springfield, Big Y operates 
Berkshire markets in Great Barrington, 
Lee, North Adams and Pittsfield and 
gas/convenience stores in Lee and 
Pittsfield.

Berkshire HorseWorks, which 
offers a variety of  equine therapy and 
learning methods, has launched a new 
program called #RanchLife 101, an 
initiative that will be offered year-round.

Structured for all ages and abilities, 
#RanchLife101 is a unique opportuni-
ty to learn and play side-by-side with 
Berkshire HorseWorks’ herd of  horses 
and donkeys.

The program will be offered in two-
hour sessions for $225 per person, or in 
half-day morning or afternoon ses-
sions for $395 per person. The half-day 
sessions will take place from 9:30 a.m. to 
12:30 p.m. and from 1 to 4:30 p.m. All ses-
sions are by appointment only. Snacks 
will be included during the half-day 
bookings.

All proceeds from this programming 

will go directly toward the purchase of  
hay and medicine for the horses, as well 
as community programs for those at 
risk.

Information: 413-698-3700, or email 
info@berkshirehorseworks.com. Schol-
arships and sliding scales are available.

Maya Velasco, a student at Mon-
ument Mountain Regional High 
School, is one of  the five 2022 recipients 
of  the Barbara J. Sinnott Student of  
Integrity Scholarship, which is awarded 
by the Better Business Bureau of  Cen-
tral New England’s Consumer Educa-
tion Foundation to young students and 
leaders.

Each of  the awardees was selected 
for demonstrating a commitment to 
ethics and other values in line with the 
mission of  the Better Business Bureau, 
such as trustworthiness and leading 
with integrity. The scholarship uniquely 
honors students not just for what they 
have done, but how they have done it. 
The scholarship provides each of  the 
five students with a $1,000 scholarship to 
be used for the expenses associated with 
the costs of  attending college.

Scholarship applicants were required 
to write an essay that defined their 
character-building efforts, specifically 
addressing how they have motivated 
others to do the right thing, even when 
no one else was watching. Students had 
to demonstrate notable leadership skills, 
display their commitment to community 
service, and discuss the ways in which 
their ethical judgment governs their 
everyday lives.

Wild Oats is now an official retail 
partner of  the Northeast Organic 
Family Farm Partnership, an alliance of  
farmers, brands and retailers dedicat-
ed to supporting the region’s organic 
family farms.

Brand partners include familiar 
names like Berle Farm, Champlain Val-
ley Creamery, Organic Valley, Side Hill 
Farm and Stonyfield Organic.

Together with our fellow members 
of  National Co-op Grocers (NCG) and 
the Neighboring Food Co-Op Associa-
tion (NFCA), we’re excited to be part of  
this effort to increase demand for dairy 
produced in our region, create market 
stability for at-risk farms and build 
greater local food system resilience for 
the future.

Consumers looking to get more 
involved are invited to take the pledge 
to directly support these 135 regional 
organic dairy farms at saveorganicfami-
lyfarms.org/.

Middle School students from the Pine 
Cobble School recently helped donate 
50 handmade blankets for children 
using the emergency department at 
Southwestern Vermont Medical Cen-
ter in Bennington, Vt.

The blankets were made through a 
cooperation among Brady’s Smile, a 
Connecticut-based nonprofit organi-
zation; Deborah Ploof  of  Blue Spruce 
Grange in Essex Junction, Vt.; and the 
middle school students at Pine Cobble 
School.

Danielle Ploof, a middle school sci-
ence teacher at Pine Cobble, delivered 
the blankets to SVMC in Bennington.

Deborah and Danielle Ploof  matched 
up two complimentary pieces of  fleece 
and then cut the fleece to the blan-
ket size from material received from 
Brady’s Smile. Deborah then traveled 
to Bennington and demonstrated to the 
students how the blankets would be fin-
ished by cutting slits in edge and double 
tying the two fleece pieces together. The 
final step was rolling up the blanket and 
applying a ribbon. Pine Cobble middle 
school students then took over doing the 
project a couple times a week for a few 
months as an elective class.

Salisbury Bank, which operates 
three branches in Berkshire County, has 
expanded its long term partnership with 
Lime Rock Park by becoming the race 
track’s official banking partner.

The bank will also sponsor the Histor-
ic Festival Vintage Racecar & Sports Car 
Parade on Sept 1, a 17-mile tour through 
local towns on some of  the most scenic 
and entertaining roads in northwest 
Connecticut, including a route through 
Salisbury, Conn., the home of  Salisbury 
Bank.

Business updates
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By Tony DoBrowolski

PITTSFIELD — Responsibility isn’t a choice 
for Ludwig Jean-Louis, it’s a necessity.

After his mother, Roselie, died at age 
51 in March 2021, Jean-Louis became in 
charge of  the finances for his four young-
er siblings. That’s a big task for anyone at 
any age, let alone someone who is 26.

But Jean-Louis had always been inter-
ested in becoming an entrepreneur. That 
passion is what motivated him to recently 
purchase Cravins Soft Serve & Frozen Yo-
gurt, a small, popular ice cream stand on 
Elm Street where he, his siblings, includ-
ing 18-year-old twin sisters, and two of his 
cousins are all part of an eight-member 
workforce. He bought Cravins, which of-
fers both hard and soft serve ice cream, 
from its former owner last month and leas-
es the space. A seasonal business, Cravins 
opened for the summer in late May.

“I’ve always had an eye for the entre-
preneurial experiences,” said Jean-Lou-
is, who had worked at The Scoop, a Lenox 
ice cream parlor, which included a stint 
as a store manager.

Seeing what he referred to as “the back 
end” of  the business at The Scoop, and 
“becoming familiar and comfortable with 
it,” gave Jean-Louis confidence to run his 
own ice cream business.

“Seeing this space open and knowing 
I have a lot of  responsibilities within 
my family, I saw this as an opportunity 
to cover those,” said Jean-Louis, a 2013 
Pittsfield High School graduate. “But also 
taking a leap and betting on myself.”

“I was always self-conscious,” he said. 
“Just recently I began opening up more 
to the possibilities of  what I could do be-
cause a lot of  times we just play it safe.”

This is Jean-Louis’ second crack at 

owning his own business. He tried to 
buy another Pittsfield ice cream parlor 
four years ago, but the deal fell through. 
“They wanted to sell the building with 
the business,” he said.

In 2019, Jean Louis said he ran his own 

ice cream stand on North Street — his sis-
ters did the scooping — while he was also 
delivering pizzas. Jean-Louis, who played 
football, track and lacrosse at Pittsfield 
High School has also worked for Onyx 
Specialty Papers in Lee.

Jean-Louis said his mother was always 
supportive of  his ambitions. When she 
died, “I was basically put in the position 
to take care of  the estate,” he said.

“The duties are split between me and 
my oldest sister,” who is 24, he said. “But 
the finance part is really me.”

Born in Haiti, Jean-Louis came to Pitts-
field in December 2004 from East Orange, 
N.J., five years after his family had come 
to the United States. He doesn’t know why 
his family moved to the Berkshires.

“I was like 9,” he said.
His grandparents, who moved to Pitts-

field shortly before his mother died, live 
with Jean-Louis in an apartment. His sib-
lings live in his mother’s former house, 
which Jean-Louis said he purchased in 
September.

“I bounce back and forth between both 
houses,” he said.

His twin sisters are in college, while his 
brother, who is 17, will be a senior at PHS 
this fall.

Asked how he handles all of  the re-
sponsibility, Jean-Louis said, “one day at 
a time.”

Cravins is open from noon to 11 p.m. 
Monday through Saturday and from 
noon to 10 p.m. on Sunday. The business 
provides ice cream in various forms in-
cluding cones, cups, sundaes and pints. 
The beverage offerings include milk 
shakes and floats.

Under previous ownership, Cravins and 
its predecessor, Jilly’s, normally closed at 
the end of  the summer. Jean-Louis also 
plans to operate seasonally, but is toy-
ing with the idea of  opening Thursdays 
through Sundays during the winter. He 
will definitely stay open into the fall.

“I’d like to be able to go to Halloween,” 
Jean-Louis said. “It’s still not that cold.”

CRAVINS SOFT SERVE ON ELM STREET IN PITTSFIELD

Caring for family, 1 scoop at a time
Ludwig Jean-
Louis, the new 
owner of Cravins 
Soft Serve & 
Frozen Yogurt 
in Pittsfield, 
sets up shop by 
putting down his 
sign in front of 
the Elm Street 
store. Jean-Louis 
is 26 and became 
responsible 
for his family’s 
finances when 
his mother 
died last year. 
He recently 
purchased 
Cravins to help 
provide for his 
four younger 
siblings.

STEPHANIE  
ZOLLSHAN

By Tony DoBrowolski

STOCKBRIDGE — Robert Mulhall was get-
ting a haircut in Pittsfield three years ago 
when the person trimming his hair asked 
him where he worked.

“Kripalu,” said Mulhall, who is the 
CEO of Kripalu Center for Yoga & Health.

The answer he received was, “I’ve nev-
er been there.”

“We’re just right down the road,” Mul-
hall said.

He got the same reply: “I’ve never been 
there.”

“That just struck me as such a missed 
opportunity for everybody,” Mulhall said. 
“We have incredible people living right 
next door to us as our neighbors and 
they’re not coming here. So we miss out 
on that, and they miss out on some of the 
magic that happens at Kripalu.”

Kripalu is marking its 50th anniversary 
as an organization this year with its first 
full summer programming session since 
2019. The center is using this milestone 
as an opportunity to provide a variety of  
programs and services that it hopes will 
entice more local residents to visit its 
idyllic campus on Interlaken Road near 
Tanglewood that overlooks Stockbridge 
Bowl.

“I grew up in a family back in Ireland 
where yoga and meditation were consid-
ered to be a birthright,” said Mulhall, 
who became Kripalu’s permanent CEO 
in May 2021, after serving as interim CEO 
for four months after his predecessor, 
Barbara Vacarr, stepped down. “Having a 
sense of  fulfillment and happiness in life, 
that’s everyone’s birthright. So we should 
be making it as accessible as possible.”

As an example, at the beginning of  
June, Kripalu extended its Berkshire Day 
pass program, which provides local resi-
dents with a 40 percent discount on a day 
pass, from one to two days per week. The 
program is available on both Wednesdays 
and Thursdays this year.

The area for those eligible to access the 
discount day pass program has also been 

expanded to a 45-mile radius around Kri-
palu.

“Twenty-five additional towns can now 
access this,” Mulhall said.

Other local outreach examples include 
speaking to local schools about having 
Kripalu provide meditation and yoga for 
their students, giving local organizations 
opportunities to use the center’s campus 
for team retreats and similar functions, 
and becoming a venue to host events that 
Mullhall describes as “conversations that 
matter.”

“We’ve been talking to a few local or-
ganizations about being a venue to bring 
together different stakeholders that are 
trying to figure things out, sustainability 
in the area, or equity, etc.,” he said. “This 
is a place where people can gather to have 
both meaningful and visionary conversa-
tions.

“Part of  the push is that local people 
don’t even think that this is a place for 
them. I want them to feel that this is as 
much a place for someone from Pittsfield 
or Lee or Lenox as it does for someone 
from Colorado or New York or anywhere 
else. It’s a major institution in the Berk-
shires and people should feel like it’s 
their home.”

Cultural organizations in the Berk-
shires have taken a big hit since COVID-19 
struck the area two years ago, but the 
slowdowns and stoppages may have hit 
Kripalu harder than anyone else.

Once one of  Southern Berkshire’s larg-
est employers, Kripalu laid off  90 percent 
of  its then 489-member workforce when 
it shut down for the rest of  the year due 
to COVID-19 in June 2020. Only 39 work-
ers were left to continue operations. 
Although Kripalu continued to present  

online programming while the center 
was closed, it didn’t reopen the campus 
last year until August.

Kripalu has simplified some of its pro-
gramming since then, Mulhall said, but 
the offerings have increased since the 
campus reopened.

“There will be a full complement this 
summer,” Mulhall said. “We’re seeing a 
strong response to what we’re putting out 
online and here at the center.”

All of  the programs may be back but all 
of  Kripalu’s former employees are not. At 
the end of  last month, Kripalu had some 
285 employees, according to Mulhall, but 
he said more are on the way.

“We have about 50 open positions right 
now,” he said. “As we go and as we assess 
we’ll continue to look at what our further 
needs are for employment.”

When asked if  Kripalu could employ 
close to 500 employees again, Mulhall 
said, “I don’t know what it’s going to be.

“It’s really hard to speak to that,” he 
said. “Maybe we’ll employ more people 
than that. Maybe something will take off. 
We just don’t know. Right now we’re try-
ing to build back the organization in the 
most sustainable way that we can so that 
we can be strong and resilient for the fu-
ture.”

Kripalu is planning to hold on campus 
events in recognition of  its 50th anniver-
sary later this year.

“We’re working on some of the specif-
ics,” Mulhall said. “We’ve made a con-
scious choice to hold it in late summer or 
fall so we can concentrate on the summer 
ahead … we’re still working on that plan.”

The celebration is expected to contin-
ue into next year. Kripalu was located in 
Pennsylvania for a decade before relocat-
ing to Stockbridge, so next year will mark 
the center’s 40th anniversary in Berk-
shire County.

A second celebration to mark that occa-
sion will also take place.

“We’ll be thinking about how we can 
do a very sort of  local community one for 
that next year,” Mulhall said.

Kripalu works to attract more Berkshire residents

STEPHANIE ZOLLSHAN

Kripalu Center For Yoga & Health CEO Robert Mulhall became permanent CEO in May 
2021. Kripalu is planning its first full season in three years as the nonprofit continues to 
bounce back from the economic impact of the pandemic.
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By Tony DoBrowolski

PITTSFIELD — Two Vermont residents re-
cently became the owners of a sizable 
chunk of prime downtown real estate lo-
cated in the 400 block of North Street.

Dennis McIntosh and Catherine Kup-
perstock, who live in Wilmington, Vt., 
spent over $6 million to purchase the 
Greystone Building on the corner of  
North Street and Maplewood Avenue 
and the Lloyd Building on the other side 
of  Pittsfield’s main downtown thorough-
fare at 391-401 North St.

The couple paid $4.75 million for the 
Greystone Building, which contains a 
mix of  apartments and commercial en-
terprises, and $1.5 million for the Lloyd 
Building, which is also a residential/
commercial complex. The Lloyd Build-
ing is on the corner of  Bradford and 
North streets, and also includes a resi-
dential entrance at 28 Bradford St.

McIntosh and Kupperstock have ob-
tained a $3.1 million mortgage on both 
properties from NBT Bank, according to 
documents filed at the Middle Berkshire 
Registry of  Deeds in Pittsfield.

The two transactions are listed sepa-
rately at the registry, and will be run by 
two different limited liability companies. 
Both properties were previously owned 
by William Gioielli and Cole Ungar, of  
Skytop Properties in Pittsfield. Both 
men originally worked for a New York 
City-based real estate firm before form-
ing their own Berkshire-based company, 
which owns several properties in Pitts-
field and the Berkshires.

Earlier this year, Ungar and Gioielli 
sold a residential/commercial building 
on Wendell Avenue Extension in Pitts-
field that was originally the Allen Hotel 
for $3.3 million to two residents of  Brook-
lyn, N.Y.

Ungar, who is originally from the Berk-
shires, said that neither North Street 
property had been for sale, but that Sky-
top decided to sell them after receiving 
an “unsolicited offer” from McIntosh 
and Kupperstock.

“They called us on another deal that 
we already had in contract with a differ-
ent buyer,” Ungar said. “We said we don’t 
have anything else available, but they 
said do you have any other property? 
They gave us an offer and it worked out.

“They’re great people. They were real-
ly easy to work with and we’re excited to 
have them in the community.”

Ungar and Gioielli originally paid  
$2.27 million for the Greystone Building 
when they bought it from Whaling Prop-
erties in December 2018. According to 
Ungar, Skytop has invested $1 million in 
the structure since then.

“We’re value-add investors as sort of  
a general practice,” Ungar said. “So our 
main thesis whenever we’re looking at 
anything is how we can improve the 
building, improve the quality of  living 
and ultimately improve rents, mini-
mize expenses and increase revenue. 
That is something we did with both 
properties.”

At the Greystone, Ungar said Skytop 
improved the structure’s 18 upper-floor 
apartments and renegotiated and ex-
tended the leases with the building’s 
three ground-floor commercial tenants 
— Dottie’s Coffee Lounge, Mission Bar 
+ Tapas, and Circa, a retro furnishings 
store.

“So when we bought the property to 
when we sold it I think we doubled the 
net operating income through improve-
ment,” Ungar said.

The Lloyd Building’s commercial 
tenants include Methuselah Bar and 
Lounge, Shire Glass smoke shop, All-
stars Cuts barber shop, Radiance Yoga 
and Terpiscore Dance Center.

Vt. couple 
buys prime 
North St. 
properties

By Tony DoBrowolski

PITTSFIELD — COVID-19 hit the Berkshires 
over two years ago, but it is still causing 
local businesses to shut down.

The latest victim is Allen Heights Vet-
erinary Hospital on Dalton Avenue, one 
of  the oldest clinics in the city, which 
closed July 1. Veterinarian Elizabeth 
Tullett said she has struggled to find the 
workers she needs to remain open.

“Basically, it’s labor,” said Tullett, 
who has owned Allen Heights with her 
husband, Brian Caraker, since June 
2007. “We lost four of  our main employ-
ees who had been with us for at least 
eight years ... and after four or five hires, 
only one person stayed with us.

“We lost one woman who worked for 
two weeks and quit,” she said. The em-
ployees who left either found jobs that 
paid more or were more to their liking.

“It was part of  the Great Resignation,” 
Tullett said.

Allen Heights had seven employees 
before the pandemic and closed with 
three. Caraker had been helping out.

“We got people applying,” for the posi-
tions of  those who had left, Tullett said. 
“They just didn’t have any skills.”

Allen Heights has been closed Tues-
days for over a year. Tullett said staffing 
gaps recently caused her to close for the 
second time on Saturdays. “If  I don’t 
have enough technicians and staff, I just 
can’t do everything,” she said.

Tullett tried to sell the business in-
stead of  closing it. She said four entities 
were interested, but the one serious of-
fer fell through.

In a statement posted on Allen Height’s 
website, and sent to clients, Tullett and 
Caraker said they are closing “with deep 
sadness and a good dose of  frustration.”

“The economic and labor forces 
brought about by the pandemic and 
the ‘Great Resignation’ have pushed 
this business to its breaking point,” 
they wrote. “We have tried to hire and 
we have worked with a broker to try to 
sell/merge practices, but nothing has 
panned out.”

“When we are constantly under-
staffed we can’t offer the appointments 
and surgery services that keep us a vital 
practice. That is why we are closing the 
hospital,” they wrote.

Allen Heights operated on a modified 

schedule in June and did not perform 
surgical or dental procedures during the 
month’s last two weeks. Tullett and Car-
aker will continue to respond to com-
munications after July 1 for “a period of  
time” they wrote, “but it may not be on a 
daily basis.”

Clients are asked to contact Allen 
Heights by texting 413-443-4949 or email-
ing Allenheightsvet@gmail.com.

Urgent care is being triaged by phone 
to see if  a visit is a required. Owners 
who have pets that have chronic or life-
long prescriptions are being asked to 
call Allen Heights before June 25 so re-
fills can be ordered. Allen Heights is in 
the process of  emailing copies of  pet  

records to their owners, a practice that 
will continue through July. Those who 
need records sooner are asked to contact 
Allen Heights.

Tullett and Caraker are the fourth 
owners of  Allen Heights, which Tullett 
said was founded in the early 1940s. Al-
len Heights was the original name of  
a post-World War II housing develop-
ment constructed in the city’s Allendale 
neighborhood, according to Eagle files.

The couple thanked clients for their 
support. “Over the years we’ve made 
some friends, shared lots of  animal sto-
ries, laughs, and tears,” they wrote. “We 
will all miss seeing your pets at the hos-
pital and miss chatting with you.”

COVID labor woes spark 
closing of Pittsfield vet

Veterinarian Elizabeth Tullett and her husband, Brian Caraker, closed their practice of 
15 years, Allen Heights Veterinary Hospital in Pittsfield, earlier this month.

PHOTOS BY STEPHANIE ZOLLSHAN

Veterinary technician Crystal Carr holds 6-month-old yellow lab Persey recently as her fellow vet tech Kristin Quintal cleans the 
dog’s ears at Allen Heights Veterinary Hospital in Pittsfield.

“When we are constantly understaffed we can’t offer the 
appointments and surgery services that keep us a vital 
practice. That is why we are closing the hospital.”
ElizaBETh TullETT anD Brian CarakEr, Allen Heights Veterinary 
Hospital owners, in a statement to clients
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HOOF IT TO ONE OF OUR
BERKSHIRES LOCATIONS.

Insurance products are not a deposit, not FDIC-insured, not insured by any Federal Government Agency, not guaranteed by the Bank, and may go down in value.

85 Main Street, North Adams
All Insurance Services

296 Main Street, Williamstown
Personal Insurance

101 South Street, Pittsfield
Business Insurance, Employee Benefits, Life & Medicare

111 Silver Lake Boulevard, Pittsfield
Personal Insurance

www.mountainone.com / 800.447.2732

By Scott Stafford

ADAMS — As if rejuvenating a live venue 
isn’t enough, Yina Moore leased a store-
front a couple doors down from her Ad-
ams Theater project to open a small-busi-
ness incubator at 35 Park St.

It will double as a community gath-
ering space and a pop-up gallery. Other 
uses could include co-working space, an 
arts-related retail shop, an event venue or 
a place to stop in and socialize over coffee, 
Moore said.

The spot recently received a “Pop Up, 
North Berkshire” grant for $7,500 from 
1Berkshire.

“This is a low-risk opportunity to try 
out their ideas,” said Ben Lamb, director 
of  economic development at 1Berkshire.

The grant comes from funding provid-
ed to 1Berkshire through the Executive 
Office of  Housing and Economic Devel-
opment and the Massachusetts Office of  
Business Development.

The new Adams Incubator will oper-
ate near the Miss Adams Diner and the 
Firehouse Café and Bistro, helping Park 
Street gain foot traffic and stimulate com-
mercial activity downtown.

It comes amid ongoing work to ren-
ovate the theater at 27 Park St. and an 
effort to reopen the Mausert Block for 
market-rate apartment living with retail 
space on the ground floor.

“We’re seeing a whole new dynamic in 
Adams,” Lamb said. “The Adams Incuba-
tor will be a space for collaboration and 
panel discussions — these types of  ame-
nities are exciting. And the work at the 
theater is also good for generating top-of-
mind synergy.”

At the theater, work continues to ren-
ovate the lobby and kitchen, as well 
as install a two-story space for three  
restrooms, including one that is  

wheelchair-accessible.
The theater’s revitalization is funded 

by private investment, Moore said. The 
project is also applying for funding from 
the Massachusetts Community One Stop 
Grant administered by three state agen-
cies to pay for the auditorium work.

Moore, an architect, bought the 27 Park 
St. property, the former home of the To-
pia Arts Center, in May 2021 for $189,00, 
less than half  its original asking price.

John Duval, chairman of the Adams 
Select Board, said the rise of  further 
commercial activity downtown is a  

promising sign.
“We currently have several businesses 

in our downtown that serve the commu-
nity during normal daytime hours,” he 
said via email. “However, what has been 
missing for many years is the evening 
and weekend draw that includes shop-
ping, entertainment, restaurants, etc.

“The Adams Theater and its incuba-
tor store will be a major anchor piece 
of  the downtown economic puzzle along 
with soon to-be-completed market rate 
downtown apartments (in the Mausert 
Block) and the grand opening of  the 
Firehouse Café and Bistro restaurant,” 
he said. “All these efforts are resulting 
in positive economic activity returning 
the downtown and surrounding area to 
its former status as a Berkshire County 
destination.”

Moore said work on the theater’s lob-
by and bathroom spaces should be com-
pleted in October. Over the winter she 
will work on architectural designs for 
the auditorium space. She anticipates 
hosting community events in the the-
ater before completion of  the interior 
work and installation of  seating for 400.

Moore intends to apply for grant fund-
ing and launch a public fundraising effort 
to help pay for completion of  the audi-
torium work, which will cost “at least 
$900,000.”

When all is said and done, Moore esti-
mated the cost for the rejuvenation of  the 
theater would come in at about $2 million.

“When people see something happen-
ing, they want to get involved,” Moore 
said. “Now there are a lot of  people drawn 
to the project, so we’re building a team.”

She said the acoustics of  the theater 
space are noteworthy. She expects to host 
productions “with dynamic staging,” like 
plays, dance performances, musicals and 
concerts.

“Very talented performance artists 
are already contacting me,” Moore said. 
“This county is full of  great talent.”

New storefront adds to buzz
Small-business incubator opening near Adams Theater

SCOTT STAFFORD

Yina Moore, founder and executive director of the Adams Theater, hopes to start hosting 
various events for the community in the space this fall.
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“We call it convenience camping,” said 
Katie Banks, who owns Foolhardy Hill 
with her husband, Patrick.

Foolhardy Hill offers an outdoor camp-
ing experience without the stress of  pack-
ing a lot of  gear, setting and taking down 
a campsite and then having to unload it 
all at home afterward.

“We provide the essentials such as shel-
ter, beds, water, and cooking facilities,” 
she said. “Guests are only responsible for 
bringing linens or sleeping bags, food and 
other personal items.”

The site can also serve as a convenient 
base camp for backpackers, she said.

The Berkshires and the hill towns to 
the east have a long tradition of  camp-
grounds that include facilities in public 
parks and numerous private sites. Camp-
ing in the Berkshires encompasses the 
full range of  experiences from wilderness 
camping to less primitive versions like 
RV parks and sites with full amenities.

On that spectrum, Foolhardy Hill re-
flects an entrepreneurial, small-scale, 
and personalized business model.

Foolhardy Hill is located on a 10-acre 
site on a wooded slope near the Deerfield 
River north of  the Mohawk Trail (Route 
2), mostly on land that originally be-
longed to Patrick Banks’ family.

It has five 150-square-foot cabins, and 
three tent sites for those who prefer that 
style of  camping. It is capable of  accom-
modating up to 30 people at full capacity.

The cabins are furnished with beds for 
three-to-four people, plus an outdoor pic-
nic table and Adirondack chairs.

While the cabins are private, guests 
use a shared cooking pavilion with grills, 
utensils, counter space, a bar top, and ta-
bles. A community bath house includes 
two full bathrooms with flush toilets and 
hot showers. The common area also in-
cludes a community fire pit, lawn chairs 

and a “hammock grove.”
Katie Banks describes Foolhardy Hill 

as a “social lodging experience.” The cab-
ins are spaced apart for privacy, but the 
common areas provide an opportunity to 
meet and mingle with other guests.

“My husband and I are avid backpack-
ers and campers,” she said. “Part of  the 
appeal of  that is getting to know other 
campers and socializing. We wanted to 

bring that spirit to Foolhardy Hill.”
Banks said Foolhardy Hill does not 

fit the definition of  glamping, or glam-
orous camping, a category that has 
emerged in recent years to describe 
campgrounds with homelike cabins 
that provide self-contained accommo-
dations and some upscale amenities.

“We’re midway between glamping and 
more traditional camping,” she said. 

“We’re more low-key than glamping. Our 
cabins are comfortable, but they are ba-
sic and are primarily for sleeping. Every-
thing else is outdoors.”

The site is also set up for adults: Guests 
at Foolhardy Hill must be at least 13. This 
avoids the complications that occur at 
camping facilities that involved infants 
and small children.

Camping
FROM PAGE 1

GILLIAN JONES

Katie and Patrick Banks of Foolhardy Hill on Zoar Road in Charlemont offer their guests a unique lodging experience.

CAMPING, Page 11

Cover story
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The Banks’ designed Foolhardy Hill 
to minimize its impact on the environ-
ment and to integrate it into its wooded 
setting. The pathways in the camp, for 
example, are based on an old existing 
logging road to reduce disruption to the 
forest floor.

The campground is off  the electric 
grid. Power is provided by solar genera-
tors and batteries.

“Our values are defined by three C’s 
— conservation, community, and conve-
nience,” Katie said.

Nationally, camping has experienced 
significant growth. While other forms 
of  the hospitality industry have been 
hampered by COVID-19, camping has in-
creased during the pandemic, partly due 
to safety concerns.

Nearly 57 million people took at least 
one camping trip in 2021, compared to 
42 million in 2019, according to the 2022 
North American Camping Report, an 
annual industry survey conducted by 
Kampgrounds of  America (KOA).

Safety was cited as a factor that 
prompted many to take camping trips 
over other types of  vacations, the re-
port noted. About 36 percent of  urban 
campers in the KOA study said that the 
pandemic prompted their decision to go 
camping rather than staying at indoor 
facilities.

Regionally, camping represents an 
opportunity to expand and diversify the 
tourism economy here, according to Jon-
athan Butler, the president and CEO of  
1Berkshire, the official regional econom-
ic development organization that also 
serves as Berkshire County’s regional 
tourism council.

“It’s one facet of  the outdoor recre-
ation economy, which has been identi-
fied as a segment of  tourism with strong 
growth potential,” Butler said. “From 
an economic-development perspective, 
attracting people who enjoy camping 
and outdoor recreation is one way to 
increase the footprint of  the tourism 
sector.”

The development of  a campground at 
the Greylock Glen resort in Adams is an-
other example of  the Berkshires’ camp-
ing potential, Butler said.

Katie and Patrick Banks know the area 
around Charlemont well.

Katie grew up in Stamford, Vt., just 
over the state line from North Adams. 
Patrick is from Danbury, Conn., but his 
family owned a property in Charlemont 
where they spent vacations while Pat-
rick was growing up, before his parents 
moved here. Patrick and Katie met while 
working as rafting guides in Charlemont.

The couple previously lived around 
Rutland, Vt. Katie served as the opera-
tions manager of  a homeowners associa-
tion at a vacation condominium in near-
by Killington. Patrick was an assistant 
state fire marshal.

They now live near the campground. 
Katie manages Foolhardy Hill on a full-
time basis. Patrick is active in the busi-
ness, while continuing to work as a fire 
marshal in the state of  Vermont.

They had several reasons for starting 
Foolhardy Hill.

“I was looking for a career change, and 
we wanted to live closer to our families,” 
Katie said. “This business is a perfect fit 
for us. It combines our love of  the out-
doors and experience in recreation ser-
vices, and my hospitality and manage-
ment background.”

Patrick’s family’s property was well 
suited for their concept. It is located in an 
area that is a popular center for hiking, 
rafting, fishing and other outdoor activi-
ties. There are also nearby shopping and 
dining facilities.

The Banks’ also saw a need and the 
potential demand for an additional legiti-
mate camping facility in the area because 
so many people camp informally and 
sometimes trespass on private and state 
lands.

The couple formed their own limited 
liability company, Vacationland LLC, and 
purchased 8 acres of  Patrick’s family’s 
larger property, along with an adjacent 
parcel from another landowner. They 
invested about $175,000. The funding was 
obtained through private sources and a 
loan from Adams Community Bank.

Lender in Commercial / Industrial
Sales and Leases

in Berkshire County

RICH ALDRICH
rich.aldrich01238@gmail.com
413-243-1739

www.BerkshireCommercialProperties.com
COMMERCIAL SALES & LEASES

BUSINESS BROKERAGE SERVICES
INVESTMENT PROPERTIES

55 Railroad Street • Gt. Barrington, MA

50 CENTER STREET
Commercial building located along high-
traffic Route 20. Adjoining property also
for sale. 50 Center St. Lee, Ma. 01238

For Sale: $650,000

75 NORTH STREET
Professional office space in the Central
Block Suite 301 with 5 offices on the third
floor 75 North St., Pittsfield, Ma. 01201

For Lease: $16/SF/YR

199 SOUTH STREET
Medical/Professional Office Space

Recently refreshed office space for lease
199 South St., Pittsfield, Ma. 01201

For Lease: $16/SF/YR

15 PRINTWORKS DRIVE
Multi-purpose building for sale or lease
15 Printworks Dr., Adams, Ma. 01220
Zoning allows cannabis cultivation/

manufacturing
For Sale: $1,495,000

66 WEST STREET
Class A office space for lease. The Tierney
Building offers space in Pittsfield. This
building has open spaces from 1,000-

5,000 sf. 66 West St. Pittsfield, Ma. 01201.
For Lease: $16/SF/YR

58 CENTER STREET
Multi-use building situated along highly-
traveled Route 20. Adjoining property also
available. 58 Center St. Lee, Ma. 01238

For Sale: $325,000

36 PITTSFIELD ROAD
Prime high visibility commercial building
lot on Route 7 with signalized access
north and south. 36 Pittsfield Rd.,

Lenox, Ma. 01240
For Sale: $400,000

406 MAIN STREET
The building was totally renovated in

2018-2019 and is fully occupied.
15 Parking Spaces

406 Main St. Great Barrington, Ma. 01230
For Sale: $1,500,000

Camping
FROM PAGE 10

PHOTOS BY GILLIAN JONES

Above: Foolhardy Hill offers their guests a unique lodging experience with bunk beds in 
cabins that sleep up to four people. Below: A footbridge leads guests to the cabins.
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By Tony DoBrowolski

DALTON — Alexandra Barone suffered a 
severe brain injury in a car accident in 
New Jersey in 2018.

“My car was totaled,” she said. “I 
shouldn’t even be here.”

She managed to recover, but as a 
brain injury survivor Barone said she 
still needs to use techniques to keep her 
brain functioning and her equilibrium 
steady.

An emotion inflammation specialist, 
Barone now wants to share the infor-
mation that she’s learned and still uses 
with children.

With her husband, Anthony, who has 
been a chiropractor for almost 40 years, 
Alexandra recently founded a nonprofit 
Catholic ministry called “Rejoice Chil-
dren’s Services,” in Dalton, which pro-
vides services for children who suffer 
from physical and mental disabilities.

Rejoice Children’s Services helps 
children ranging in age from newborn 
to 12. The services include exercises 
and techniques to help children with 
their balance, instruction in proper nu-
trition, and light chiropractic maneu-
vers, “gentle adjustments,” according 
to Anthony Barone.

“Children with autism like pres-
sure,” he said. “So they do actually 
enjoy getting up to the chiropractic ta-
ble and getting a massage, so to speak. 
Body work is how we term it.”

The Barones also provide hyperbar-
ic oxygen therapy through a $12,000 
on-site hyperbaric chamber unit that 
Anthony said the couple received as a 
donation from a manufacturer in Min-
nesota.

“It’s a soft chamber,” Anthony said. 
“Not the kind that are at the hospitals.”

Alexandra, who said she never had 
surgery after her accident, was a ballet 
dancer when she was younger. She said 
she uses water and oxygen, and exer-
cise to keep her mind fresh.

“I want to give this information to 
the children and help them relax their 
minds,” she said.

The nonprofit currently provides 
services by appointment only from the 
couple’s home at 183 Park Ave. in Dal-
ton. The Barones are planning to turn 
their garage into an office.

Originally from New Jersey, the Bar-
ones are practicing Catholics who en-
tered the ministry in 2018. They also 
worked with homeless people while liv-
ing in New Jersey. Anthony provided 
chiropractic care for children in New 
Jersey and Alexandra worked with 
children with autism in schools before 
they came here three years ago. She 
said they began concentrating on the 
services they offer now after her injury.

“After my accident we went full force 
into it,” Alexandra said.

The Barones are the nonprofit’s only 
employees, and have self-funded their 
business, although Alexandra said they 
have also received funding from the or-
ganization, Autism Speaks. The cou-
ple had visited the Berkshires several 
times before moving here, and recently 
renewed their wedding vows at St. Ag-
nes Church in Dalton.

“We came here vacationing through 
the years and we liked the area,” An-
thony said. “We’re at a point where our 
children are grown and we have grand-
children and we didn’t want to be too 
far away.”

For more information, visit  
rejoicechildren.org.

Specialist, 
recovered 
from brain 
injury, wants 
to share 
techniques

By ClarenCe FanTo

LENOX — Construction is moving into 
overdrive at the back of the Center at 
Lenox on Pittsfield Road for the long-
awaited Kohl’s department store — the 
chain’s first in the Berkshires.

The nation’s largest retail big-box 
chain, with 1,165 locations in every state 
except Hawaii, has made it official: A fall 
opening is anticipated.

The complex, just south of  the Pitts-
field city line off  Routes 7/20, is home 
to Market 32, Carr Hardware, Berkshire 
Bank, CVS Pharmacy, Marshalls, Ver-
izon Wireless and Luxury Nails & Spa.

With special permits and the site plan 
in hand, as approved by the Lenox Zon-
ing Board of  Appeals nearly one year 
ago, the 39,000-square-foot building next 
to Marshalls will join 25 other Kohl’s 
outlets across Massachusetts.

The average Kohl’s store of  around 
80,000 square feet is too large for many 
small population centers, the company 
says.

The county’s first 110 Grill will be next 
door.

Construction is on track, said Mela-
nie Carr, associate manager for asset 
strategy and development at WS Devel-
opment, which operates the shopping 
complex for the owner, MEC Lenox As-
sociates Limited Partnership.

“Everything’s going well, and we’re 
holding to our schedule as planned,” 
Carr said.

Starting in 2011, reports surfaced of  
a potential Kohl’s location in The Cen-
ter at Lenox. But the project was put on 
hold, resurfacing in May 2021 when the 
shopping complex’s owner submitted 
plans to the zoning board.

Carolyn Lang, a corporate represen-
tative and adviser, said the location will 
be among the first to test the viability 

of  a Sephora boutique within a smaller 
store.

Sephora is a French retailer of  per-
sonal care and beauty products. Kohl’s 
has been replacing all its cosmetic areas 
with Sephora-branded shops.

Eventually, new Sephora mini-shops 
will be added to 850 stores, according to 
Kohl’s chief  executive, Michelle Gass.

Kohl’s executives say 25 percent of  
their Sephora customers are new, and 
those shoppers are crossing the aisles to 
pick up other merchandise.

At half  the size of  a typical Kohl’s, the 
Lenox store is an example of  the chain’s 
new strategy. Meantime, the company 
is expanding its women’s outdoor and 
swim categories, as well as its business 
dress category. Emphasis is increasing 
on athletic clothing.

In a statement, Kohl’s said that by 
2026 it will open 100 of  the new, smaller 
format stores like the one in Lenox “to 
match the changing industry landscape 
and customer needs.”

The company claims that 80 percent 
of  Americans live within 15 miles of  a 
Kohl’s store.

The chain’s “reinvention” of  its stores 
includes new options on picking up 
items ordered online, 70 new product 
lines and tests of  self-checkout.

“As the future of  retail evolves, Kohl’s 
continues to put an emphasis on the in-
store experience,” the statement said.

County’s first Kohl’s 
taking shape in Lenox
On track for autumn 
opening, it will feature a 
mini Sephora boutique

PHOTOS BY BEN GARVER

The outline of a new Kohl’s store is taking shape in the Center at Lenox complex, just south of the Pittsfield city line off Route 7/20. 
The store is expected to open in the fall.

Construction of the Kohl’s department store, the chain’s first in the Berkshires, has 
made significant progress at the back of the Center at Lenox on Pittsfield Road (Route 
7/20).

At half the size of a typical 
Kohl’s, the Lenox store is 
an example of the chain’s 
new strategy. The chain’s 
“reinvention” of its stores 
includes new options on 
picking up items ordered 
online, 70 new product lines 
and tests of self-checkout.
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PITTSFIELD — Gerard E. “Jerry” Burke re-
ceived a rousing public send off last month 
to his 37-year career as the CEO of Hill-
crest Educational Centers.

Over 200 people gathered under a tent 
on the lawn of Hillcrest Academy in Pitts-
field on June 9 to say goodbye to Burke 
as he headed into retirement. Burke’s 
successor, former Hillcrest executive di-
rector Shaun Cusson, assumed his new 
duties as the nonprofit’s CEO this month.

The celebration also included the an-
nouncement that Hillcrest Academy, lo-
cated in the former St. Mark School on 
Columbus Avenue Extension, has been 
renamed the Gerard E. Burke Academic 
Center. St. Mark School closed in 2015. 
The purchase and renovation of  that cam-
pus into a state-of-the-art educational fa-
cility in 2016 and 2017 was one of  Burke’s 
signature accomplishments during his 
long tenure at Hillcrest.

Hillcrest Educational Centers is part of  
Hillcrest Educational Foundation, a pri-
vate not-for-profit agency that provides a 
range of  individualized and comprehen-
sive clinical, psychological and special ed-
ucation services for children, adolescents 
and families in Berkshire County and 
the Northeast with complex psychiatric, 
behavioral and/or developmental disor-
ders. HEC campuses include a non-resi-
dential therapeutic day school, residen-
tial and non-residential autism services, 
and three residential treatment centers.

Burke’s retirement sendoff  was not 
organized as a fundraiser, but more than 
$55,000 in contributions in Burke’s honor 
to support Hlllcrest’s programs were re-
ceived. They included major gifts from 
the Donald C. McGraw Foundation and 
Black Rock Foundation.

A more precious gift came from three 
Hillcrest students, Tatiana, Kayla and 
CC. They organized schoolmates to cre-
ate a hand-made quilt with patches de-
scribing how much Burke meant to the 
student body, along with a tribute book to 
honor him. Tatiana and Kayla have com-
pleted their high school diplomas while 
attending Hillcrest, and CC is entering an 
independent living program.

“The staff  here never gave up on us 
when we came to difficult times,’’ said 
Tatiana, who like Kayla and CC came to 
Hillcrest after periods of  extended per-
sonal difficulty that led to her having to 
withdraw from prior schools she had at-
tended.

Added Kayla: “Living at Hillcrest has 
opened our eyes with new opportunities 
for our lives that we never thought would 
be possible.”

“These girls represent the best of  
who we are and we’re all about at Hill-
crest,” Cusson said, after the girls had 
spoken.

Cusson also described Burke’s impact 
on Hillcrest, which included assisting the 
nonprofit overcome major financial chal-
lenges and problems maintaining accred-
itation during the 1980s.

“Jerry inspires all those around him to 
do better. He encourages them to grown 
professionally, and to never stop learn-
ing,” he said.

Cusson noted that under Burke’s lead-
ership, Hillcrest has added multiple new 
programs, 12 additional new and renovat-
ed buildings, and created “from nothing” 
the largest MassHealth dental program 
in Western Massachusetts. That program 
has ensured access to critically import-
ant oral health services for thousands of  
children and young people.

Scott Pignatelli, the chairman of the 
board of  directors of  Hillcrest Education-
al Foundation, said Burke’s first priority 
was Hillcrest’s students.

“Jerry’s first concern was always the 
Hillcrest Educational Centers kids,” Pig-
natelli said. “One thing that has never 
wavered is Jerry’s dedication to HEC and 
to the community and all of  Berkshire 
County,’’ he said.

Elizabeth Dello Russo Becker, execu-
tive director of  the Massachusetts Asso-
ciation of  Approved Special Education 
Schools, of  which Hillcrest is a major 
member, spoke about Burke’s impact out-
side the Berkshires.

Burke has had a “tremendous impact 
statewide” for decades as an advocate for 
all students in Massachusetts with spe-
cial needs, she said.

A proclamation from the state Legisla-
ture honoring Burke on his retirement, 
and a similar proclamation from Gover-
nor Charlie Baker and Lieutenant Gov-
ernor Karyn Polito, were both presented 
and read by state Rep. William “Smitty” 
Pignatelli, D-Lenox, who is Scott Pignatel-
li’s brother. U.S. Rep. Richard E. Neal, 
D-Springfield sent a letter both thanking 
and praising Burke.

“You and your organization have had 
a profound impact on thousands of  chil-
dren,” Neal wrote.

A rousing farewell

PHOTO PROVIDED BY HILLCREST EDUCATIONAL CENTERS

Gerard “Jerry” Burke, the retiring CEO of Hillcrest Educational Centers, speaks at a 
gathering last month celebrating his 37 years as the leader of the nonprofit. Burke’s 
wife, Kate, right, and his executive assistant, Kathy Barbieri, left, look on.

Berkshire salutes retiring Hillcrest 
CEO Gerard Burke for job well done

By Scott Stafford

ADAMS — Next door to the Adams Theater 
rejuvenation and a few steps from two re-
opened restaurants, the Park Street re-
awakening continues with the renova-
tion of the Mausert Block.

As soon as mid-summer, the building’s 
owners say, 10 updated apartments on the 
second and third floors will be ready for 
renters, bringing a fresh set of  downtown 
residents to patronize Park Street busi-
nesses and a much-needed expansion of  
the town’s tax base.

Stephen and Holly Stenson bought the 
building at 19-25 Park St. in 2011 and have 
had to work through a number of  chal-
lenges, including a court case in which 
they fought the building inspector’s rul-
ing that any renovation of  the Mausert 
Block must include a sprinkler system.

Because it is an historic restoration, 
Stephen Stenson said, the sprinkler sys-
tem was not required — a view the court 
system eventually backed. In the roughly 
six years that the case took, the couple 
continued on with architectural and engi-
neering designs. Just when things started 
moving forward, the pandemic hit, caus-
ing further delays.

Both Stensons said that the current 
town administrator, building inspector 
and Select Board members have been 
much more encouraging and collabora-
tive on the project.

“(Town Administrator) Jay Green and 
(Select Board member) Christine Hoyt 
came by and asked how can they help us 
get this project done,” Stephen Stenson 
said. “They’ve been very helpful.”

Green said his team works to ensure 
new and existing business owners have 
a good experience when seeking town ap-
provals.

“Our efforts are appreciated by the 
businesses community and the results of  

this hard work are in every new business 
that opens and every current business 
that chooses to stay in Adams,” Green 
said.

Shortages and delays in delivery of  
materials have been a more recent chal-
lenge. For example, a shortage of  drywall 
screws — essential in any renovation 
project — turned out to be a real chal-
lenge, according to Holly Stenson.

But today, Stephen Stenson noted, “it’s 
coming around. The recovery of  Park 
Street is going well, so I don’t think we’ll 
have any issues with getting these apart-
ments leased.”

The building contains 28,000 square 
feet and the project will have cost about 
$2.5 million by the time it is finished, ac-
cording to Stephen Stenson. The project 
was the recipient of  several government 
grants.

There are two retail spaces on the 
ground floor of  the 3-story structure. One 
is outfitted to house a restaurant; the oth-
er space could serve as retail, an office, or 
as another restaurant, the Stensons said. 
Those two spaces will be completed last, 
after the apartments are done.

“We’ve had a steady run of people 
checking out the space,” Holly Stenson 
said.

The nine two-bedroom and one 

three-bedroom apartments are just about 
done. Holly Stenson said they might be 
able to start taking tenants in July.

The new design for the second and 
third floors transformed 18 studio apart-
ments into 10 market-rate suites.

Each apartment is outfitted with its 
own hot water heater and hybrid air con-
ditioning/heating system, natural gas fu-
eled fireplace, and ceiling fans. The build-
ing includes a library/working space, 
game room and security system.

Stephen Stenson said there is already 
a waiting list for the apartments. He de-
clined to say what the rental rates are, 
saying they are being negotiated with 
tenants.

“The Mausert Block is a critical prop-
erty in our downtown,” Green said. 
“When these properties are operating, 
they breathe life into our town. Soon, 
the Jones Block will have several mar-
ket-rate, brand new apartments for rent. 
When the Mausert Block fills their 10 
market rate units with people, our down-
town will begin to see not only the bene-
fits of  commercial development, but will 
also begin to see the benefits of  people 
living in our downtown.”

Officials with proAdams, a group of  
residents who help promote commerce in 
Adams, think the new Mausert Block will 

open a new chapter in the town’s econom-
ic revitalization.

“It’s a very important building and we 
can’t wait to see it open,” said David Bis-
saillon, co-chair of  proAdams. “It is one 
of  the anchor buildings on Park Street. It 
will have a tremendous impact.”

He noted the re-opening of  the Miss 
Adams Diner, the Firehouse Cafe, work to 
re-open Adams Theater, and the addition 
of  the Mausert Block. All, he said, will 
bring the downtown closer to a “critical 
mass” needed for commercial viability.

Erin Mucci, co-chair of  proAdams, is 
happy to see more activity downtown. “It 
will be wonderful — people are always 
looking for good apartments. And Park 
Street has really started to come alive. 
It will be great to see the Mausert Block 
opened up again after all this time.”

“Each time a dormant property is 
transformed into a new business or a new 
house is built, that expands the tax base 
and it eases the burden on our home own-
ers,” Green said.

Having a bigger tax base means more 
taxpayers and more revenue for Adams. 
That leads to a lower tax rate to raise the 
amount of  money to needed fund town 
operations.

The Mausert Block was built in about 
six months at a cost of  about $40,000, and 
opened in 1901, originally with a dance 
hall on the third floor for the Odd Fellows 
secret society. Other tenants at the time 
of opening included a jeweler, a milliner, 
a dry goods store and a grocery store. 
There were offices on the second floor. 
It was also the home of the county’s first 
Woolworth’s department store.

The renovation was recently present-
ed with the Robert Kuehn Award, which 
recognizes projects that meld collabora-
tive partnerships with creative and cut-
ting-edge ideas for the rehabilitation and 
active reuse of  historic buildings. It also 
secured the 2022 People’s Preservation 
Choice Award.

“It was good to win both the Robert 
Kuehn Award and to bring the people’s 
Preservation Choice Award back to the 
Berkshires,” Stephen Stetson said.

Apartments helping aid Park Street reawakening
10 units to bring new 
residents, more money 
to downtown Adams

Stephen 
and Holly 
Stenson, 
owners of 
the Mausert 
Block on 
Park Street 
in Adams, 
discuss their 
plans for the 
building while 
touring one 
of the nearly 
completed 
apartments.

SCOTT  
STAFFORD 
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103 West Park
Street

Lee, MA 01238
(413) 243-4331
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The Berkshires.

From one season to the next, this ismore than a destination. It’s a set of
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Your financial advisors should embody these
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It’s why we’re here.

We’re here with you. And for you.

Come learn more. Let’s start a conversation.

Berkshire voices

GREAT BARRINGTON — The topic of pay eq-
uity comes up all the time in the non-
profit sector. Many of us working in this 
sector are underpaid and many of us are 

women.
The cumulative effect 

of  this wage disparity 
that impacts Social 
Security benefits and 
pensions costs the 
average American 
woman and her family 
between $700,000 and $2 
million over her lifetime, 
according to the Nation-
al Committee on Pay 
Equity.

Whoa!
The National Committee on Pay Equity 

used Candid’s most recent nonprofit 
compensation report to calculated the 
wage gap between men and women non-
profit CEOs. Nationally, it found that the 
median yearly financial compensation for 
women who head nonprofit organizations 
was $85,000 and $118,000 for men. Accord-
ing to this same report, Massachusetts 
ranks a dismal 43rd in the nation in gen-
der pay gap for women nonprofit leaders. 
In this state, women nonprofit CEOs earn 
68 cents to a male nonprofit CEO’s dollar, 
according to Candid.

That wage gap isn’t quite as wide in 
the Berkshires, according to the Non-
profit Center of  the Berkshires’ recent 
Salary & Benefits Survey. That survey 
determined that the median salary 
for top women nonprofit executives in 
the Berkshires is $85,000 compared to 
$107,000 for men.

Kristine Hazzard, a former CEO of  
the Berkshire United Way, is now a 
consultant with Katalyst. She said in the 
Berkshires men have historically run the 
larger nonprofit organizations. She also 
said the boards of  nonprofit organiza-
tions should be responsible for address-
ing this inequity by doing compensation 
research, for example. But she believes 
job candidates should also be better at 
advocating for themselves. 

“Sadly I think men do that better than 
women,“ Hazzard said.

Katie Donovan, the founder of  the 
consulting firm Equal Pay Negotiations, 
agrees with Hazzard.

“The dirty little secret in hiring, is 
for the most part, that we pay people 
what they’re willing to accept,” she 
said. “Women tend to negotiate less. We 
typically underestimate our worth by 30 
percent.”

Employers often anticipate that job 
candidates will bargain over salary.

“Know that 86 percent of  managers 
expect negotiation,” Donovan says.

Donovan was behind the movement to 
ban salary history in hiring that Massa-
chusetts signed into law in August 2016. 
Within a few months, more than 20 other 
states, municipalities and territories had 
filed similar bills. In 2018, an updated equal 
pay law went into effect in Massachusetts. 
This law provides more clarity and adds 
protections to ensure greater equity in the 
workplace. The Attorney General’s Office 
has issued resources to assist employers in 
complying with the law.

When we caught up with Donovan 

recently to discuss this topic, she advised 
us not to “put the onus on the candidates 
and employees to fix something that is 
working exactly as designed.

“Change your hiring, promotion and 
compensation processes from ones that 
are designed to get the best person for 
not a penny more than is necessary to 
processes that are designed to get the 
best person equitably,” she said.

Donovan said organizations can begin 
this process by including salary compen-
sation in job advertisements, or, at the 
very least, informing prospective candi-
dates about salaries during the initial job 
interview.

“This will end the need to ask “what’s 
your desired pay” which people anchor 
to their own income, resulting in white 
men answering higher than everyone 
else,” she said.

Another process that organizations 
can change is promoting someone with-
out giving them a raise.

“Just kill it,” Donovan said. “The most 
bizarre aspect of  the promotion without 
a raise is that it often is the response to 
someone asking for a raise because they 
are underpaid. Thirty-nine percent of  
employers use this as a common prac-
tice. That process would not hold up to 
‘designed to be equitable’ test.”

The leadership and board of  WAM 
Theatre in Lenox has been prioritizing 
pay equity for staffers the last few years, 
according to Producing Artistic Director 
Kristen van Ginhoven.

“In addition to minimizing the pay gap 
between leadership and entry-level staff  
and offering benefits to both full-time 
and part-time employees, we are also 
working to get our wages up to between 
$27 and $37 an hour, which is in line with 
the living wage for Berkshire County,” 
van Ginhoven said, citing data from the 
Massachusetts Institute of  Technology’s 
living wage calculator.

“At the moment, including benefits, 
the pay gap between leadership and 
entry-level staff  is around 25 percent,” 

she said. “Our goal is to minimize that 
even further.”

The Center for American Progress has 
examined how this issue effects women 
of color, where the the gender wage gaps 

are even larger.
“The significantly wider gender wage 

gaps for most women of color indicate 
just how much further they must go 
to reach economic, racial, and gender 
equity,” the organization states. “It is 
essential to intentionally center women 
of color in discussions about the econo-
my, earnings, and the wage gap to ensure 
that their experiences are not only rec-
ognized but also that the inequities they 
experience are remedied. As breadwin-
ners, workers, and caregivers, women 
of color are instrumental in keeping the 
U.S. economy afloat. It’s about time they 
have equal pay.”

A group of local arts organizations is 
in the process of  studying pay for entry 
and mid-level jobs in the arts subsector 
with an eye to increasing equity and 
attracting and retaining workers. We’ll 
look forward to hearing more about their 
research later this year.

For current information, excellent sta-
tistics on gender gap wage disparity can 
be found at Candid, Pew Research, and 
the federal Bureau of Labor Statistics in 
addition to the financial compensation 
websites Salary.com. Payscale.com. 
Glassdoor.com and Indeed.com.

Liana Toscanini is the executive director of the 
Nonprofit Center of the Berkshires in Great 
Barrington.

Pay disparity adds
INSULT to INJURY

Liana 
Toscanini
Nonprofit 

Notes

Black women and the wage gap
Black women are typically paid just 58 cents for every dollar paid to white, non-Hispanic 
men. The difference in median annual pay is $23,074 per year. If the wage gap were 
eliminated, a typical Black woman working in the United States would have earned 
enough additional money to pay for approximately:

GRAPHIC PROVIDED BY LINDA TOSCANINI

“The dirty little secret in hiring, is for the most part, that we pay 
people what they’re willing to accept. Women tend to negotiate 

less. We typically underestimate our worth by 30 percent.”
Kristine Hazzard, Katalyst consultant  

and former Berkshire United Way CEO
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Berkshire County’s Employment Resource

Congratulations to our most recent training graduates:

For more information:

2022 McCann Welding Students
Part of the Mass Technology Collaborative/
MassHire Advanced Manufacturing grant

2022 Berkshire Health Systems
Medical Assistants

Part of the Berkshire Healthcare Hubs grant

PITTSFIELD — It’s pretty obvious by now 
that everything is a lot more expensive 
than it was at this time last year.

As of  mid-June, gro-
cery prices nationally 
had increased almost 
12 percent, and gas 
prices had skyrocketed 
by close to 50 percent, 
according to the Bureau 
of Labor Statistics.

Ouch!
To try and rein in 

these rising costs in 
inflation nation, the 
Federal Reserve in June 

initiated the largest rate hike since 1994. 
Financial analysts believe that a rate 
hike of  this magnitude will eventually 
bring prices down, but when? No one re-
ally knows. Recession is on the horizon.

What I’m wondering is what effect all 
these rising prices will have on the Berk-
shire summer tourism season, which is a 
big economic driver in this region. That 
season technically starts Memorial Day 
in the Berkshires, but it really hits the 
sweet spot in July when the Boston Sym-
phony Orchestra sets up at Tanglewood, 
which is arguably our area’s top cultural 
attraction.

We haven’t had much of a summer 
tourism season around here in three 
years. The 2020 season was basically 
wiped out by COViD-19, and last year 
most of  our cultural venues operated 
only on a limited basis as the pandemic 
lingered. This summer’s season has been 
set up to be the big rebound. Could infla-
tion and/or recession hamper that?

To find out we asked Jonathan Butler, 
the president and CEO of 1Berkshire his 
thoughts on the matter. 1Berkshire is 
the county’s state designated economic 
development agency, and in that role 
serves as its tourism council. The former 
Berkshire Visitors Bureau became part 
of  1Berkshire in 2016.

“Obviously, as a direct marketing orga-

nization we pay pretty close attention to 
this stuff,” Butler said.

“The reality is that inflation effects 
habits in different ways,” he said. “In 
some ways we can slide past it as far 
as it being economically impactful to a 
tourist economy, and in other ways it 
could potentially be an impediment, “ 
he said.

The majority of  the summer visitors 
to the Berkshires come from the metro 
Boston and New York areas, and most 
of  them arrive by car. Could the increas-
ingly high gas prices cause people to 
reconsider their plans and cause those 
numbers to drop? Based on past history, 
Butler doesn’t think so.

“We’ve had a handful of  surges in gas 
prices in the last eight or 10 years that 
I’ve been doing this work, and we’ve 
never been able to quantitively identify a 
disadvantage to it,” he said.

“What we see a little bit when gas 
prices spike is more people traveling 
more locally,” Butler said. “So they 
might be traveling to the Berkshires 
instead of  driving to the Jersey shore or 
the beaches in Maryland or even down 
to the Carolinas. There’s definitely an 

exchange there that in the past has been 
potentially beneficial.”

Then Butler hedged his bet a little bit.
“But that’s not to say that it couldn’t,” 

he said. “It could, but we just haven’t 
seen any past examples of  this.”

As far as lodging goes, room rates in 
the Berkshires this summer are clos-
er to what they were in 2019, “maybe 
just a hair above,” Butler said. Despite 
the struggles of  the last two summers, 
Butler said Berkshire cultural venues 
have also kept their prices more or less 
the same.

“I think they’re trying to get seats 
filled, meet demand, and stay competi-
tive in their markets,” he said. “Inflation 
can be a variable for a lot of  people but 
I think the local economy through the 
visitors’ lens is handling it pretty respon-
sibly.”

Due to the quality of  their productions, 
Berkshire cultural venues always receive 
more attention than other forms of local 
tourism. But according to Butler, the 
fastest growing segment of  the Berkshire 
tourism economy is not culture but out-
door recreation.

“We have a much higher percentage of  

people taking part in recreational activ-
ities — hiking, biking, things like that,” 
he said. “Recreational activities are 
very affordable. Some of them are even 
free. So people have the opportunity to 
come here and tailor their trips in a way 
where maybe they can save some money 
by spending time in the outdoors doing 
some cost effective activities.

“So I think we have a variety of  
options for people to do things that is 
certainly more diverse than what people 
can do in an urban setting.”

Nationally, tourism forecasts indicate 
that rising costs haven’t led people to 
curtail their summer travel plans. The 
consensus seems to be that the urge 
people have to travel this summer, which 
has been mostly stymied the last two 
years, outweighs the burden of having to 
spend more to do so.

That’s good news for places like the 
Berkshires. Outdoor recreation might be 
getting more popular around here, but 
it doesn’t bring in the cash like our cul-
tural venues do. And, all of  our cultural 
venues have full summer schedules this 
year for the first time since 2019, which 
Butler said, “creates a good opportunity 
to be here.”

“We have expected that this was going 
to be a summer that demand was going 
to be high,” he said. “So is there an 
opportunity for an offset here? I would 
say we’re looking at it more in the lens 
of  comparing 2020 to 2021 to 2022 and 
2022 getting us back to a normal summer 
business rather than what we experi-
enced during the pandemic.

“I don’t think it’s going to prevent 
the summer season of 2022 from being 
a strong rebound from 2020 or 2021,” he 
said.

The prognosis is good. Let’s see if  it 
happens.

Tony Dobrowolski is the editor of the Berkshire 
Business Journal and has been The Berkshire 
Eagle’s main business writer since 2008.

Will inflation dampen our tourism rebound?
Bikers 
chat at the 
Ashuwillticook 
Rail Trail in 
Lanesborough. 
The Berkshires 
is a seasonal 
destination 
not only 
for cultural 
attractions, 
but for 
outdoor 
recreation as 
well.

FILE PHOTO

Tony 
Dobrowolski
Commentary



16 Berkshire Business Journal July 2022

PITTSFIELD — As we continue with a busy 
real estate market, there are significant 
issues that impact Berkshire housing 
availability and affordability.

With 18 percent fewer dwellings being 
offered on the market 
in Berkshire County 
in 2022 compared to 
last year and histori-
cally high demand for 
homeownership in the 
Berkshires, real estate 
sales have slowed with-
out enough homes to sell 
to interested buyers.

In May there were 494 
homes on the market, 
compared to 1,258 five 

years ago and 1,593 10 years ago. The 
“move up market” is also stalled, as peo-
ple who would scale up or down in home 
size based on life changes cannot find 
available homes in any price range.

In recognizing these current housing 
challenges, our communities are hungry 
for solutions. Here is a brief  look at a 
few important policy initiatives that 
prioritize the vital need of  sheltering 
our citizens at all levels, from local town 
meetings to the federal government.

Local zoning and building codes are 
being scrutinized and amended on a 
case-by-case and town-by-town basis 
to allow more housing to be built. This 
creates incremental opportunities for 
growth, which can collectively have a 
real effect on housing supply. At the 
same time, a uniform manner to address 
sensible growth will allow developers to 
know the rules in the entire county, rath-
er than fight for changes in each commu-
nity where there is an opportunity worth 
considering.

The Massachusetts Legislature recent-
ly took an important step to promote 
housing production with passage of  the 

Housing Choice bill. Now, we are hopeful 
our legislators consider passage of  
another piece of  legislation, “An Act Im-
proving Housing Opportunities“ (H.298).

This bill provides important zoning 
reforms to create uniform multifamily 
housing and accessory dwelling units 
creation. An accessory dwelling unit is 
a second small dwelling either on the 
same grounds or attached to a regular 
single-family house. This bill also allows 
towns to approve variances and special 
permits by simple majorities rather than 
the current two-thirds vote required 
at town meetings. Finally, it assures 
uniform site plan review standards 
statewide, simplifying the development 
process and assisting communities.

With the tight home market, Berkshire 

land sales are increasing dramatically. 
Despite building costs that are extremely 
high right now, renovation and building 
permits are on the rise. It is for this rea-
son that passage of  a statewide uniform 
plan review process for larger develop-
ments would help ensure that everyone 
has an equal and fair opportunity to 
build housing to meet the needs of  our 
community.

First-time homebuyers face unprece-
dented challenges, such as record high 
home prices and student loan debt. 
There is a bill currently in the  
Legislature in Massachusetts that would 
allow for ‘First Time Homebuyer Savings 
Accounts (H.2840 and S.1834)’ to help 
expand access to the American dream of  
homeownership.

On the federal level, the leadership 
team of the Berkshire County Board of  
Realtors and several members recently 
traveled to Washington to meet with our 
legislators and urge passage of  a bipar-
tisan Housing Supply and Affordability 
Act, which creates a Local Housing 
Policy Grant program for cities to enact 
pro-housing policies. We also asked them 
for support of  the bipartisan Neigh-
borhood Homes Investment Act, which 
would offer tax credits to attract private 
investment for building and rehabili-
tating owner-occupied homes, creating 
a pathway to neighborhood stability 
through sustainable homeownership.

“We need a lot more housing stock of  
all kinds across the state,” Massachu-
setts Attorney General Maura Healey 
said recently at an online housing advo-
cacy event. “We need to increase state 
resources for that, we need to relax and 
address some of the zoning barriers that 
get in the way, we need to increase first-
time homeownership and help close the 
racial wealth gap through expansion of  
down payment assistance programs and 
housing counseling.”

If  you are concerned about housing 
production and affordability, please 
seek out a report titled “A Housing 
Vision for the Berkshires.” This report 
was spearheaded by 1Berkshire and the 
Berkshire Regional Planning Commis-
sion and involved housing professionals 
and town administration throughout 
the region. Armed with this excellent 
research and the bills mentioned here, 
please talk to your legislators about the 
importance of  housing on our entire 
economy, job market and vitality as a 
community.

Sandra J. Carroll is the chief executive officer of 
the Berkshire County Board of Realtors Inc., and 
the Berkshire County Multiple Listing Service.

A way forward for housing

Sandra J. 
Carroll

Columnist

FILE PHOTO

In May 2022 there were 494 homes on the market in Berkshire County, compared to 
1,258 in May 2017.
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PITTSFIELD — Over the past few months, 
as people have become more comfort-
able with in-person events, the Berk-

shire Innovation Center 
has come alive and be-
come the hive of activ-
ity that we always envi-
sioned it to be.

Nearly every day 
different groups are in 
the building — busi-
ness and governmental 
leaders for a public 
event, educators for 
health care providers 
for professional develop-

ment, incumbent workers for a technical 
training, or community organizations for 
a themed workshop. This buzz is critical 
to the network we are activating, as it is 
often organic collisions that lead to new 
connections, knowledge spillovers, and 
the first sparks of  innovation.

Of all the groups that come through 
our doors, it is hard to beat the enthusi-
asm brought by the young adults that we 
work with. Whether it is a middle school 
student participating in a robotics chal-
lenge or a high school class coming in for 
a technology demo day, the excitement 
that young people bring is contagious 
and energizing.

This energy is critical as we work to 
catalyze and spark innovation and sus-
tainable growth of technology-focused 
companies in our region. In short, our 
work is aimed at reducing any frictions 
that impede the growth of these indus-
tries in our region, and harnessing the 
interest and enthusiasm of the many tal-
ented young adults in Berkshire County 
is central to our collective success.

Every advanced manufacturer or 
other technology enabled company we 
work with — every single one — has 
vocalized concerns around finding the 
skilled talent they need to grow. Region-
ally, hundreds if  not thousands of  jobs 
remained unfilled, and many of the com-
panies most aggressively looking to hire 
today have plans to expand dramatically 
over the next five to 10 years. This talent 
gap is a friction that continues to hold 
back our region, particularly as growth 
opportunities are so robust in sectors 
such as the life sciences, aerospace and 
defense, clean technologies, and digital 
design.

With all this said, I can’t help but feel 
a disconnect between what I am hearing 
from employers and what I am seeing 
when I meet the young people who come 
into the BIC. It is 100 percent true that 
employers have a slew of open positions 

and that more positions will continue to 
come online every year.

On the other hand, I don’t see a lack of  
“talent.” The students we see are unbe-
lievably smart and technologically savvy. 
Give them a computer and they can pro-
gram it. Give them a machine and they 
can take it apart and put it back together. 
If  given a problem, they can either solve 
it or will take to YouTube and figure out 
how to solve it. They are impressive, 
articulate and purpose driven, and can 
accomplish amazing things when their 
interest and curiosity are piqued.

I don’t see a lack of  talent. I see a lack 
of  awareness, specifically in relationship 
to technical career paths. Over and over 
again, I meet students who are passion-
ate about technology, but not aware of  
the incredible companies we have in the 
Berkshires, the type of  work they do, 
the skillsets they are looking for, or the 
opportunities for career growth that they 
offer.

More fundamentally, most students 
I meet aren’t aware that their interests, 
whether it be video gaming, audio engi-
neering, or building Lego robots, have 
embedded them with skills that could be 
translated into rewarding career paths. 
If  they are even aware that manufac-
turing jobs exist, most visualize these 
jobs as a stereotypical “dark, dirty and 
dangerous” factory position.

The reality is that the manufacturing 
jobs available today are more like those 
offered at a facility in Pittsfield that I 
visited last week — one that engineers, 
designs, and makes components for the 

largest medical devices companies in the 
world, components made in a Class A 
clean room that a doctor will ultimately 
insert into a patient during hip replace-
ment surgery. Jobs like this could only 
be described as “safe, sterile and sophis-
ticated,” and provide incredible opportu-
nities for growth and quality of  life.

The BIC and our partners in indus-
try and academia are cognizant of  this 
disconnect and are digging in to build 
awareness, change perceptions, and help 
prepare our young people for the jobs of  
today and the jobs of  the future. We want 
to inspire the next generation, so that 
we can harness their talent and they can 
find rewarding career paths.

To that end, this month we were 
thrilled to welcome the latest cohort of  
students to our Berkshire E-Talent Ac-
celerator — or BETA — program.

BETA is an intensive six-week expe-
riential learning platform designed to 
connect students with local businesses, 
work with them to explore idea develop-
ment and business strategies, and give 
them the opportunity to engage with the 
technologies offered at the BIC and our 
member companies. The program seeks 
to build a direct pathways to technical 
careers in our region, offering a solution 
that is based on driving awareness and 
building a more diverse workforce. Key 
to the program is the holistic approach 
we take — one that embraces strong col-
laboration among employers, communi-
ty leaders, nonprofit partners, educators 
and the students themselves.

In addition to touring a slew of  

advanced manufacturers and other 
technology-focused businesses, visiting 
facilities such as the Institute for Applied 
Life Sciences at the University of  Massa-
chusetts, and conversing with numerous 
industry mentors, this year’s group will 
also learn to work in agile, enabled proj-
ect teams and will take a deep dive into 
the principles of  entrepreneurship.

Thanks to the generous support from 
our core program underwriters — Berk-
shire Bank, Berkshire Taconic Founda-
tion, and the McGraw Foundation — and 
community sponsors including Berk-
shire Money Management, Lee Bank 
Foundation, Pittsfield Cooperative Bank, 
MassHire, Lenco Armored Vehicles, 
Molari Employment Services, David 
Rosenthal, and the Blackrock Founda-
tion, students will receive a stipend to 
participate, which makes the program 
more accessible to those that otherwise 
must work. Moreover, thanks to a new 
partnership with Massachusetts College 
of  Liberal Arts, students can walk away 
with three transferrable college credits 
free of  charge.

Past participants in the program have 
gone directly to jobs or internships with 
BIC member companies or are continu-
ing their education with some of our 
closest academic partners, including 
Berkshire Community College, MCLA, 
Williams College, and Rensselaer Poly-
technic Institute.

Collaboration is core to everything we 
do at the BIC. It is the special sauce that 
turns the BETA program into something 
truly dynamic, an experience that one 
student recently described as “transfor-
mative.” This collaboration starts with 
our industry and academic partners, but 
it also takes community buy-in, which is 
evident from the sheer number of  orga-
nizations that are supporting this effort 
and other similar efforts in the region.

We are excited to get to know our 
newest BETA cohort and introduce 
them to BIC stakeholders throughout 
the Berkshires, and beyond. We are also 
grateful for the support of  the commu-
nity and are eager to grow the program 
in lockstep with community partners 
who are working hard to build aware-
ness, change perceptions, and inspire 
the very talented young adults in the 
Berkshires

We want the next generation to learn 
here, work here, and be aware of  all the 
opportunities that exist here.

Ben Sosne is the executive director of the 
Berkshire Innovation Center in Pittsfield.

BETA program helps open young minds

PITTSFIELD — Graduation advice: 
The world of work awaits you

It’s that time of year again 
where hundreds of  recent 
graduates are heading into the 
labor force. Job markets in every 
industry have faced drastic 
challenges over the last few 
years, and 2022 graduates are 
heading into a workforce filled 
with change.

Starting your post-grad life 
can be the most exciting but also 
scary time, and the outlook looks good 
for recent grads. Berkshire County’s un-
employment rate dropped to 4.2 percent 
in April and the region is showing thou-
sands of  opportunities in every industry 
and occupation.

The class of  2022 is resilient, and 
should be prepared for the job search 
process to ensure they find a job that sets 
them on their desired career path. Here 
are some tips to help people entering the 
workforce for the first time or consider-
ing a new opportunity.

• Be open to new things. Although 
you just graduated, your education is 
far from over. Be open to new ideas and 
adventures. Get involved, volunteer, 
and continue to grow as a person. The 

workplace is a rapidly chang-
ing, dynamic environment, 
and whatever you find yourself  
doing today, most likely will 
not be what you find yourself  
doing a few years down the road. 
Embrace growth and a learning 
mindset and you will become 
a valuable resource for your 
employer.

• Highlight your skills and how 
they translate. The job market 
in the United States is exploding. 

Because of  the talent shortage, business-
es are more willing to entertain hiring 
nontraditional applicants. People are 
shifting between business sectors, so a 
key thing is to highlight your skills and 
how they translate. A “can-do” attitude 
is important. Change is the new normal.

• Ask questions. Don’t be afraid to ask 
them. Everyone has to start somewhere. 
Speak up and be honest. Employers ap-
preciate those willing to learn and who 
are honest.

• Be true to yourself, stay humble and 
know your value. Employers are look-
ing at your skill set and experience, but 
they also want someone who will work 
well within their culture. Being yourself  
is essential in making sure you end up 

in the right place for both you and the 
company. Be confident but remember to 
be humble and remain grounded.

• Network and interview with con-
fidence. Learn from everyone and tell 
them you are seeking employment. 
Remember every moment is an opportu-
nity to learn. Focus on opportunities you 
are passionate about that will help keep 
you sharp, help you grow, and maintain 
your relevance in the market. Interview 
often. Experience is everything and 
putting yourself  out there by interview-
ing will make you more comfortable and 
confident in the process to help land that 
right job.

• Job opportunities will continue to be 
in ample supply almost everywhere for 
candidates who are flexible, proactive 
and ambitious. Companies are looking 
for critical thinkers, problem solvers, 
team players, willingness to learn and 
strong communicators.

As tables have turned and the power 
has shifted to employees, companies are 
strategizing how to recruit, retain and 
engage talent. Keep an open mind, net-
work and evaluate your next steps. What 
does work mean to you? How does it con-
nect to your purpose and integrate with 
your life? Revisit your values, skills and 

gaps. Take this time to reinvent yourself  
and your definition of  success.

• Finally, practice the three fundamen-
tals of  success: Be consistent. Take the 
time to show up and invest in yourself  as 
you would for your employer. Stay curi-
ous, don’t be afraid to ask questions, and 
remain open to change. Stay confident, 
which will gleam a positive attitude and 
attract positive outcomes.

• The opportunities for new employ-
ment are bountiful in 2022. Identify 
your goals and motivational factors 
and select a profession that aligns 
with your core values. Perform due 
diligence and identify jobs and indus-
tries of  true interest. Don’t be afraid to 
network. On the practical side, always 
be prepared with an updated résumé, 
social media profiles and ready for 
video interviewing.

Congratulations to all the recent 
college graduates. There’s plenty of  
opportunity out there, all you have to 
do it go for it. If  you need additional 
support, MassHire Berkshire is here to 
help.

Heather Boulger is the executive director of 
the MassHire Berkshire Workforce Board in 
Pittsfield.

Class of 2022, welcome to the rest of your life

Heather 
Boulger

Inside the Job 
Market

Ben Sosne
Notes from  

the BIC

BEN GARVER

Monument Mountain Regional High School students participate in the BETA Program 
recently at the Berkshire Innovation Center.
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By Larry Parnass

Bill Schmick, a Berkshires investment 
adviser, is a student of global markets — 

and author of a 
weekly financial 
affairs column 
in The Eagle. We 
asked him to give 
us his forecast on 
today’s eye-pop-
ping oil and gas 
prices.

Yes, he thinks 
the world price of  

crude oil can and will go higher.
And, no, he doesn’t believe gas prices 

will fall any time soon.

Q Bill, how many different factors 
play into today’s gas prices?

A Inflation, refining costs, transpor-
tation costs, production, marketing 

costs.

Q How much is the war in Ukraine 
to blame?

A At the outset of the Ukraine war, oil 
was trading at $100 a barrel. Since 

then, the supply and demand imbalance 
has gotten a little worse, so maybe $20 
per barrel or so is attributed to the war.

Q Why was oil at $100 a barrel 
this winter? Is this the inflation 

thing?

A Oil reached $100 a barrel this win-
ter due to inflation, and reduced out-

put by OPEC and after the demand de-
struction caused by the pandemic. The 
re-opening of the global economies 
caused a huge surge in demand for en-
ergy that producers could not accommo-
date.

Q To what degree is price-gouging 
to blame for gas and diesel prices 

here in the Berkshires?

A Price gouging, while a popular sub-
ject in times of high prices, has lit-

tle impact, since energy is not a monop-
oly but subject to a lot of competition. Oil 
companies and gas stations know how 
others are setting prices and they adjust 
prices to match competitors. The risk 
in raising prices or maintaining higher 
prices is low when everyone is doing it.

Reducing prices, however, before the 
next guy does it could cause you the busi-
ness. Besides, price gouging is very hard 
to prove and gas stations know it.

Q: Why do gas prices seem to rise 
quickly, but fall slowly?

A While the published price of oil may 
fluctuate quickly, it takes price de-

clines a long, long time to make their 
way to the pump. Part of the explana-
tion may be attributed to the limited sup-
ply or scarce inventory of gasoline. In 
California, for example, environmen-
tal standards are costly and add to refin-
ing costs.

Another factor is that people in 
general need to drive back and forth to 
work every day – and so they can’t really 
protest sticky prices by searching out 
the cheapest gas station. That reduces 
the competitive pressure to keep prices 
as low, if  not lower, than the next gas 
station.

Still another factor is the marketplace. 
When oil prices spike and then drop 
rapidly, gasoline sellers have no idea 
whether the decline will be permanent. 
Usually it is the opposite.

Q In 2008, when gas prices hit $4 
a gallon, West Texas crude was 

selling for $130 a barrel — about 
$10 more than today. So why are we 
a dollar per gallon higher on gas 
prices now?

A A month or so ago, West Texas In-
termediate, as it’s called, dropped 

to $90 a barrel from $120. Now it 
trades at $122. Tomorrow it may fall 
by $5 a barrel – for a day, a week or a 
month.

In a situation like we have now, with an 
imbalance between supply and demand, 
most traders would expect the price to 
recover but continue to go higher.

The uncertainty is such that gas pump 
prices will remain high until a time when 
station owners and oil companies can 
with certainty reduce prices, confident 
that prices will remain down for the 
foreseeable future.

The answer to why gas prices are high-
er today than in 2008 is simple: The dollar 
is worth less today than it was in 2008.

Look at the price of a Big Mac, for ex-
ample, or what you paid for your Netflix 
service.

Q: Did President Biden’s release of 
oil from the Strategic Petroleum 

Reserve help curtail price increases?

A The release covered a few days’ sup-
ply of oil consumption. Political ploy.

Q: So, not a good move to release 
that oil for sale?

A At this point we are down from 36 
days of supply in the Strategic Petro-

leum Reserve to 29 days of consumption.
How low is the government willing 

to let that fall? Traders know this – and 
are watching this carefully. Will the U.S. 
be forced to go out on the open market 
and buy oil in the future, at even higher 
prices, to refill the reserve?

This dilemma acts as a “put” on the 
price of oil until this situation is re-
solved. A put on the price of oil is the 
belief  that at some lower level of  the oil 
price, the Strategic Petroleum Reserve 
will come in to replenish their reserves, 
thereby supporting the price of oil from 
going lower.

Q OPEC recently increased produc-
tion. But some analysts say rising 

demand from China will offset that. 
Do you agree?

A Yes, I agree. As China demand 
comes back, prices should rise even 

higher, offsetting the increase in supply.

Q A key OPEC member said this 
week that oil prices are “nowhere 

near” their peak. How high might 
they climb?

A The Street is talking about oil prices 
reaching $150 a barrel. Could we hit 

that sometime this year? Yes. However, 
while it may make a good headline, the 
chances of oil remaining at $150 a bar-

rel for more than a few days is remote, in 
my opinion.

Q Will it take a recession, and a 
sharp drop in demand, to see gas 

prices fall?

A Oil prices will fall when a few things 
happen. One: A concerted increase 

in production which can only happen 
as new investment develops additional 
energy properties and production in-
creases. That will take several years.

Two: Demand for oil must fall. So yes, 
the easiest, fastest way for that to happen 
would be a recession.

Third: Alternative non-fossil fuels 
could continue to replace oil and gas. 
But, once again, you are talking years.

Q What are other aspects of the 
supply problem?

A It’s a myth that what we need is an-
other big oil discovery, or for OPEC to 

simply pump more oil.
Why? Oil needs to be refined and 

the U.S. does not have the needed 
capacity to refine raw crude into re-
fined distillates such as gasoline and 
heating oil.

The reality is that we had 250 refineries 
in the U.S. in 1982 and by 2019 the num-
ber dropped to fewer than 150 refineries. 
Distillate capacity peaked in this country 
in April 2020 at 19 million barrels a day. 
This April, that number dropped to 17.9 
million barrels a day.

Even if  we had more oil today, we do 
not have the capacity to refine it. We have 
not built a new refinery in this country 
since the 1970s. A new refinery would 
cost billions of dollars and take 10 years 
to be up and running.

And that is if  we had the engineering 
skills and expertise to build one, which 
we don’t. It will require retraining and 
the political will to build refineries in a 
country that pledges to uphold the prin-
ciple of  “not in my backyard.”

Bill Schmick, a registered investment 
adviser, is a partner with Onota Partners 
Inc. in the Berkshires. He can be reached 
by phone at 413-347-2401 or by email at 
billiams1948@gmail.com.

Q&A

Will local oil and gas prices  
go down any time soon?

SCOTT STAFFORD

Gas station attendant Louis Trinidad pumps gas for a customer at Carpinello’s Sunoco gas and service station in Williamstown. 
Trinidad said he hasn’t had anyone get angry at him about the prices. “Everybody’s frustrated, but they know it’s not my fault.”

Schmick

“People are still 
fueling up, despite 
these high prices,” 
said Mary Maguire, 
AAA Northeast 
director of public and 
government affairs. 
“At some point, drivers 
may change their 
daily driving habits or 
lifestyle due to these 
high prices, but we are 
not there yet.”

ASSOCIATED FILE 
PHOTO
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Real estate transactions from May 16 
through June 3

ADAMS
Robert D. and Judith King, trustees of the King 
Family Nominee RT, sold property at Kingsmont 
Lane, Adams, to Bruce S. Wooley and Kelly L. Mc-
Carthy-Wooley, trustees of the Bruce S. Wooley 
and Kelly L. McCarthy-Wooley LVT, $63,900.

Trevor D. West sold property at 65 Howland Ave., 
Adams, to EPWH LLC, $180,000.

Thomas F. Nimmons sold property at 13 Morn-
ingside Ave., Adams, to Stephanie A. Lopez and 
Jeffery S. Rakes, $265,000.

Stephen A. Faucher sold property at 10 Godek 
St., Adams, to James and Laurie Roy, $110,000.

Peter J. and Barbara L. Mazzacco sold property 
at 13-15 Melrose St., Adams, to Mathew J. Zieba 
and Courtney Marie Hayer, $100,000.

Mullen Bros. Inc. of North Adams sold property 
at 71 Grove St., Adams, to MCP Adams Properties 
LLC, $2,550,000.

Jamie D. Kogut, personal rep. of the Estate of 
Linda A. Kogut, sold property at 59 East Hoosac 
St., Adams, to Chris Koch, $162,000.

Thomas E. and Ann Marie Carlough sold property 
at Bieniek Avenue Extension, Adams, to Estela A. 
Ogiste, $95,000.

Patricia Dean, personal rep. of the Estate of 
Veronica Durwin, sold property at 1 Harmony St., 
Adams, to John D. Duquette Jr., $150,000.

Thomas A. Therrien Jr. sold property at 46 East 
St., Adams, to Elisha Sweet, $179,900.

Stacey M. Healey sold property at 40 Richmond 
Lane, Adams, to Mackenzie J. and Mark O. John-
son Jr., $250,000.

Austrian LLC sold property at 17 Commercial St., 
Adams, to 97 Commercial Street LLC, $375,000.

Lynn M. Herlihy sold property at 16 Haggerty St., 
Adams, to Ellen M. Clarkson, $52,500.

Bradley and Bryant LLC sold property at 22-24 
Albert St., Adams, to Cesylee Nguyen, $80,000.

ALFORD
Jack G. Nicholas and John C. Novotny sold 
property at 122 Green River Valley Road, Alford, 
to Peter Salett and Jane Frankel Sims, trustees of 
Peter Salett 2020 Irrevocable Trust, $1,313,000.

Harold Gustin and Lauren Gail Gustin sold prop-
erty at 0 Green River Valley Road, Alford, to Peter 
Salett and Jane Frankel Sims, trustees of Peter 
Salett 2020 Irrevocable Trust, $100,000.

BECKET
Robert Krajewski sold property at Chester Road 
and Route 20, Becket, to Donald Frigon-Law-
rence, $20,000.

Barbara A. Shaw, formerly known as Barbara A. 
Lecchi, trustee of the Frank L. Lecchi Jr. Living 
Trust, sold property at Bonny Rigg Hill Road, 
Becket, to Jeffrey Bracy and Kelly Hug-Bracy, 
$37,500.

Scott E. Levy and Sheryl Victor Levy, aka Sheryl 
Victor, sold property at Long Bow Lane East, 
Becket, to Marcin and Anna Krawiec, $7,500.

Douglas L. and Barbara B. Brand, trustee of 
the Douglas L. Brand RVT, sold property at 333 
Leonhardt Road, Becket, to George B. Cohen and 
Lisa Abeles, $1,030,000.

Jean M. Cienaski and Walter J. Cienaski Jr. sold 
property at Quarry Road, Becket, to Tracy Mat-
lock, $51,500.

Allene Anderson sold property at Jacobs Ladder 
Road, Becket, to Linda Thomas, $19,900.

Kenneth Bass sold property at Jacobs Ladder 
Road, Becket, to David and Elisa Green, $21,900.

Gerald Cormier, personal rep. of the Estate of 
Richard A. Cormier, sold property at 389 Benton 
Hill Road, Becket, to Jennifer R. Gaylord and 
Daniel M. Drawe, $241,000.

Kimberly and Allison Lake sold property at King 
Arthur Drive, Becket, to Gleb V. and Ann V. Jereb-
stov, $12,000.

Kimberly Y. Lake sold property at 88 King Arthur 
Drive, Becket, to Gleb V. and Ann V. Jerebstov, 
$62,000.

CHESHIRE
James P. Dalton sold property at 411 Lanesboro 
Road, Cheshire, to Ronald Hayden, $499,000.

Sling LLC sold property at Jenks Road, Cheshire, 

to Anthony Michael and Jenna D. Martone, 
$65,000.

CLARKSBURG
Thomas A. Bona, trustee of the Carrie A. Bona 
Supplemental Needs Trust, sold property at 
790 River Road, Clarksburg, to Miranda L. Bona, 
$180,000.

Glenn R. and Robin R. Therrien sold property at 
115 Fieldwood Drive, Clarksburg, to Zachary J. 
and Laura D. Wood, $435,000.

Debra Green sold property at 287 Cross Road, 
Clarksburg, to Maurice Abishour, $44,000.

DALTON
Jane S. Riddell sold property at 253 North St., 
Dalton, to Mark Andrew Jr. and Julie Harford, 
$298,000.

Final Harbor Farm LLC sold property at 35-37 Mill 
St., Dalton, to Ann Stettnisch and Dawn Fairchild, 
$245,000.

John F. Strack Jr. and Tara M. Sposato sold prop-
erty at 440 High St., Dalton, to Connor J. and Kira 
A. Smith and Denise M. Staubach, $340,000.

EGREMONT
Morgan Capital Management LLC sold property 
at 68 Creamery Road, Egremont, to Hayley 
Farrington and Richard Wykoff, $335,000.

FLORIDA
Sarah L. and Charles A. Bohl Jr. sold proper-
ty at 28 South St., Florida, to Ronald Carroll, 
$270,000.

Hussain A. Hamden, trustee for the Views of 
Crumb Hill RT, sold property at Central Shaft 
Road, Florida, to Phillip A. Bardsley, $24,000.

GREAT BARRINGTON
Nathaniel Gopen sold property at 9 Railroad 
Ave., Great Barrington, to Matthew J. Merritt III, 
$68,500.

Benjamin E. Wohlfert sold property at 121 Bridge 
St., Great Barrington, to FP Lend Fund I LLC, 
$255,000.

BKLS Realty LLC sold property at 168 Main St., 
Great Barrington, to 168 Main Street Holdings GB 
LLC, $975,000.

Town of Great Barrington sold property at Brush 
Hill Road, Great Barrington, to Jade Madrone and 
Jasper Madrone, $44,000.

Town of Great Barrington sold property at 9 
Railroad Ave., Great Barrington, to Nathaniel 
Gopen, $50,000.

Howard Chezar sold property at 44 Boice Road, 
Egremont, to Ariella Chezar and Christopher 
Gregory, $570,000.

Warren Sherman sold property at 173 Hillsdale 
Road, Egremont, to Cynthia H. Cohen and Robert 
A. Cohen as trustees of Robert & Cynthia Cohen 
Family Trust, $1,600,000.

Victoria Jenssen sold property at 1 Nichol-
son Road, Route 23, and Egremont-Hillsdale 
Road, Egremont, to Jonathan C. Schaefer as 
trustee of Catamount Land Nominee Trust, 
$1,000,000.

Firefly Holdings LLC sold property at 64 Prospect 
Lake Road, Egremont, to Ethan W. Lasser and 
Jessica R. Lasser, $1,900,000.

Vivian Kimmelman and Harvey Kimmelman 
sold property at 107 Stockbridge Road, Great 
Barrington, to Bab Capital 77 LLC, $770,000.

G. Frank Murray and Nancy S. Murray sold 
property at 83 Hurlburt Road, Great Barrington, 
to Heather R. Gallerstein, $1,690,000.

Kenneth C. Benson and Anna K. Benson sold 
property at 7 Abbey Hill Road, Great Barrington, 
to Joan A. Kaplan and Marc S. Schulz, $802,000.

Christine M. Jennings sold property at 356 North 
Plain Road, Great Barrington, to Amanda King 
and Richard King, $611,500.

Powerhouse Square I LLC sold property at 34 
Bridge St., Great Barrington, to Daniel M. Kasper 
and Sharon L. Kasper as trustees of Kingsmont II 
Real Estate Nominee Trust, $400,000.

Gay A. Weinberger sold property at 2 Rose Court, 
Great Barrington, to Christine M. Jennings, 
$334,000.

Cherly P. Casper and William S. Casper sold prop-
erty at North Plain Road, Great Barrington, to 
Elizabeth F. Moritz and John A. Moritz, $88,000.

503 Main Street LLC sold property at  

503 Main St., Great Barrington, to SJW Holdings 
LLC, $485,000.

Pearlie M. Conaway Estate sold property at 51 & 
0 Dresser Ave., Great Barrington, to Louis Forou-
har-Graff and Heather Forouhar Graff, $606,006.

Joseph A. Delmolino sold property at 252 Stock-
bridge Road, Great Barrington, to John Delmoli-
no, $385,000.

Jan Wojcik and Ruby Chang, trustees of 
Wojcik-Chang Family Nominee Trust, sold 
property at 1 Roger Road, Great Barrington, 
to Kierstyn Hunter and Jeffrey S. Walton, 
$660,000.

HANCOCK
James M. Feeney and Jennifer K. Strom sold 
property at Corey Road, Unit 712, Hancock, to 
Howard Greenspan, $110,000.

Brian P. and Mary E. Loughman, trustees of the 
JEMB NRT, sold property at Corey Road, Han-
cock, to G&G Jiminy Rentals LLC, $250,000.

Gail F. Mullady sold property at 102 Main St., 
Hancock, to John S. Tafe, $335,000.

HINSDALE
PBN Realty LLC sold property at Maple Street, 
Hinsdale, to Solareit1 LLC, $1,163,000.

Catherine R. Maloney sold property at 31 Jericho 
Road, Hinsdale, to William and Tina Zimbouski, 
$115,000.

Christian L. Rodriguez and Megan S. Bodnar sold 
property at 68 Church St., Hinsdale, to Robert 
Perry, $240,000.

246 Peru Road LLC sold property at 246 Peru 
Road, Hinsdale, to Timothy and Allison L. Kearns, 
$520,000.

LANESBOROUGH
Leslie A. Smith sold property at 20 Algonquin 
St., Lanesborough, to Benjamin M. and Susan R. 
Williams, $270,000.

Paul A. Vallee sold property at 81 Swamp Road, 
Lanesborough, to Alicia M. Wallace, $145,000.

LEE
Lachezar and Amelia Galabova sold property 
at 775 Tyringham Road, Lee, to Vincent Aurelia, 
$406,500.

Julia Roginsky sold property at 43 Sunshine Ave., 
Lee, to Jeffrey L. Monteleone Jr. and Kellie A. 
Monteleone, $419,000.

William T. Carty sold property at 2065 Cape St., 
Lee, to Frederick Speyrer III and Martha Speyrer, 
$72,000.

Applegate Inn LLC sold property at 279 West 
Park St., Lee, to Atul Jain, trustee of the Jain 
Berkshire RVT, $1,735,000.

Derek J. Boomsma sold property at 1140 Cape 
St., Lee, to Stone Hill Holdings LLC, $330,000.

LENOX
Ronald W. Paul sold property at 14 Hutchinson 
Lane, Lenox, to Robert M. and Tatiana S. Fuster, 
$530,000.

Elizabeth E. Aho sold property at 292 New Lenox 
Road, Lenox, to Eric David and Kari Chapin Nixon, 
$350,000.

Steven T. Egmont, trustee of the Steven T. 
Egmont Living Trust, sold property at 123 
Walker St., Lenox, to Berkshire Lifesharing LLC, 
$837,000.

BHG Group LLC sold property at 55 Pittsfield 
Road, Unit 2, Lenox, to Brewha LLC, $875,000.

Blackwater Realty LLC sold property at 33 
Brunell Ave., Lenox, to G. Frank and Nancy S. 
Murray, $660,000.

Berkshire Bank and Daniel H. Winograd, trustees 
of the Perry M. Flasner Sole Benefit Trust, sold 
property at 11 Old Barn Road, Lenox, to Andrew 
Dremak, $375,000.

Gustavo Bermudez Sr. and Jose D. Bermudez 
and Maria Ciris Soto sold property at 3 May 
St., Lenox, to James A. Golden Jr. and Vera M. 
Golden, $257,000.

William J. Gop sold property at 19 Crystal St., 
Lenox, to Sky Lee Esquivel and Phoenix A. Hayes, 
$280,000.

Brian P. and Jill C. Barnoski sold property at 190 
Hubbard St., Lenox, to Gwendolyn J. Adam and 
Sharon L. Alpert, $600,000.

Lisa M. McCormack, trustee of the Sawmill NT, 
sold property at 383 East St., Lenox, to Patrick 
and Rebecca Evelyn Li, $345,000.

Charles Parriott sold property at 239 Under 
Mountain Road, Lenox, to Eric Crombez and Ryan 
Doremus, $925,000.

MONTEREY
Channing T. Mendelsohn sold property at 454 
Main Road, Monterey, to Susan Fagan, $131,700.

Channing T. Mendelsohn sold property at 454 
Main Road, Monterey, to Susan Fagan Moran, 
$7,900.

Peter S. Vallianos, trustee of Lakelot Realty Trust, 
sold property at Bidwell Road, Monterey, to 
Douglas B. Neu and Julie B. Neu, $10,000.

Lauren Shub and Robert Eidus sold property 
at 75 Main Road, Monterey, to Heather P. Coon, 
$95,000.

Charles Brandwein and Sydney Brandwein sold 
property at 139 Tyringham Road, Monterey, to 
139 Tyringham Road LLC, $690,000.

MOUNT WASHINGTON
Ethan J. Garrett and Barbara Lynn Garrett sold 
property at 455 East St., Mount Washington, to 
Adam Zoldessy, $140,000.

NEW MARLBOROUGH
Maris Cohen, trustee of Chez Rolico Realty 
Trust sold property at 1139 Clayton Mill River 
Road, New Marlborough, to Alexander J. Kelle-
her-Nagorski and Shaun P. Kelleher-Nagorski, 
$875,000.

Chelsea A. Stoddard sold property at 2 Shun-
pike Road, New Marlborough, to HAEJE LLC, 
$90,000.

NORTH ADAMS
Tansey Dunn and Kirk Howland sold property 
at 29 Montgomery St., North Adams, to James 
Pedro, $50,000.

Nathan J. and Amber L. Worth sold property at 
366 Houghton St., North Adams, to Kenneth H. 
and Benjamin W. Kauffman, $175,000.

Jaye Boucher sold property at 80 North Holden 
St., North Adams, to Stephen R. and Maria 
Pignone, $144,000.

Bryce M. Kirby, personal rep. under the last 
will and testament of Dorothy May Kirby, sold 
property at 55 Hawthorne Ave., North Adams, to 
David Jowett, $205,000.

Sandra A. Lubeck sold property at 304 East Main 
St., North Adams, to Rory T. and Lauren Levato 
Coyne, $135,000.

Guy R. Cariddi sold property at 39 Hudson St., 
North Adams, to Nicholas F. and Kristopher G. 
Saunders, $166,000.

Declan Cook and Paul Tremblay sold property 
at 116 Bonair Ave., North Adams, to Nicholas S. 
Trombley, $280,000.

Cady Street LLC sold property at 48 Cady St., 
North Adams, to Regina G. Miller-Fierke and John 
W. Fierke, $110,000.

DSM Properties LLC sold property at 44 
Catherine St., North Adams, to Heather L. Juby, 
$200,000.

Alfred F. Gallese Jr., trustee of the Evelyn H. 
Gallese NT, sold property at 312 Eagle St., North 
Adams, to Joseph Ethan and Debora Malachuk, 
$132,000.

Robert and Hailey B. Dalby sold property at 441 
East Main St., North Adams, to Cody E. Remillard 
and Lillian S. Podlog, $194,000.

OTIS
Belvedere Property LLC sold property at 400 
Pine Road, Otis, to Jared M. and Ashley Hamre, 
$265,000.

June B. Crandall sold property at 78 South Main 
Road, Otis, to Thomas J. and Ashley L. Quinn, 
$60,000.

Sarah Saia sold property at Route 8, Otis, to 
Steven R. Etheridge, $45,000.

Paul H. and Kelly M. McVoy sold property at 
246 Brookman Drive, Otis, to Arlene Fishkind, 
$366,912.

PITTSFIELD
Newland Douglas Baldwin sold property at 161 
Sherwood Drive, Pittsfield, to Patricia Duffy-
Brown, trustee of the Thomas Francis Duffy Jr. 
and Mary Mildred Duffy FT, $299,900.

Roman Catholic Bishop of Springfield sold prop-
erty at 14 Maplewood Ave., Pittsfield, to Berk-
shire Community Action Council Inc., $180,000.

David K. and Therese M. Allen, trustees of the 
Therese M. Allen RVT, sold property at 394 
Williams St., Pittsfield, to Robert J. and Kayla M. 
Allen, $360,000.

Christopher G. Plummer and Ashley M. Morrison 
sold property at 17-19 Buel St., Pittsfield, to  
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Gustavo A. Delgado Hernandez, $288,000.

Brian D. Winchell and Amanda Tedford sold 
property at 41 Delaware Ave., Pittsfield, to Aaron 
and Juliana Kaeble, $231,750.

James S. McRory Sr. sold property at 338 South 
St., Pittsfield, to SSC 338 LLC, $250,000.

David R. Cianflone, trustee of Two Bears Nominee 
Trust, sold property at 181 Holmes Road, Pitts-
field, to Susan and Julian Bazel, $685,000.

Charles E. McNally sold property at 23 Pleasure 
Ave., Pittsfield, to Cindy J. Aragon and Edwin 
Esteban Guerrero Umana, $200,000.

S. Coralia Hernandez sold property at 9-13 Broad 
St., Pittsfield, to Jessica Sovronsky, $217,500.

Lee and Kaitlyn M. Kohlenberger sold property at 
26 Harryel St., Pittsfield, to Brian D. Winchell and 
Kayla M. Lorette, $410,000.

Crystal St Properties LLC formerly known as 
Crystal Street Properties LLC sold property at 
10 Meadowview Drive, Pittsfield, to Phyllis Kelly, 
trustee of the Shamrock RT, $206,000.

Russell and Rebecca Recker sold property at 152 
Maple Grove Drive, Pittsfield, to Geoffrey H. and 
Ilene Robinson Sunshine, $285,000.

Alexis King sold property at 50 Wood Ave., Pitts-
field, to Morgan F. Miletich, $200,000.

Thomas R. Beuth sold property at 42-44 Hamlin 
St., Pittsfield, to 160-169 North St. Pittsfield MA 
LLC, $175,000.

WDM Properties LLC sold property at 1-2 
McLaughlin Place, 3-5 Rostone Place, 135-137 
Second St., 35-37 Linden St., 85 Linden St., 
21-23 Kent Ave., 161, 163 and 165 Bradford St., 
and 28-32 First St., Pittsfield, to ECW Pittsfield 
Properties LLC, $3,250,000.

Darryl R. and Shelley L. Poplaski sold property 
at 37 Marian Ave., Pittsfield, to Marie E. Bartlett, 
$240,000.

Vicky A. Kolodziej and Jeffrey H. Dean, trustees 
of the Schroeder-Dean Family NT, sold property 
at 54 Mervyn St., Pittsfield, to Old Williamstown 
Realty LLC, $55,000.

Fenn Street Apartment LLC sold property at 301-
309 Fenn St., Pittsfield, to 301 Fenn St. Holdings 
LLC, $530,000.

Mill Town Foundation Inc. sold property at 100 
Dan Fox Drive, Pittsfield, to SPORT SOD LLC, 
$2,150,000.

Community Eco Pittsfield LLC sold property 
at 500 Hubbard Ave., Pittsfield, to Casella 
Waste Management of Massachusetts Inc., 
$3,000,000.

City of Pittsfield sold property at Cherry Street, 
Pittsfield, to Wayne and Christine Twomey, 
$4,010.

Katie E. Lauzon sold property at 197 Second St., 
Pittsfield, to Louis Silva, $180,000.

J.A. Realty Corp. sold property at Karen Drive, 
Pittsfield, to Antoine and Anne Marie Ezoua, 
$55,000.

Adam P. Sugarman sold property at 360 South 
St., Pittsfield, to TCI Holdings LLC, $160,000.

Frank Sawyer sold property at 69 Ridge 
Ave., Pittsfield, to Kevin and Mary McGinnis, 
$299,999.

Chu Perez-Martinez sold property at 47-49 Lin-
coln St., Pittsfield, to Manuel Diaz, $368,000.

Daniel R. and Wayne E. Scace, trustees of the 
Scace Farm NT, sold property at 86 Knox Road, 
Pittsfield, to Thomas A. and Kathleen P. Scace, 
$790,000.

Frank I. Fajardo sold property at 108 Jason St., 
Pittsfield, to Jacob N. Miller and Adrian S. Goines, 
$280,000.

Devin C. Wootton and Suzanne Lim sold property 
at 59 Sherwood Drive, Pittsfield, to David and 

Adriene Barmann, $386,000.

Mullen Logistics LLC sold property at 1 Downing 
Four, Pittsfield, to MCP Pittsfield Properties LLC, 
$1,100,000.

April Jean Bertelli sold property at 1 Tierney 
Place, Pittsfield, to James M. Dudas, $161,000.

David D. and Cindy L. Bell-Deane sold property at 
40 Perrine Ave., Pittsfield, to Berkshire Two LLC, 
$335,000.

Theodore R. Hadley and Estela C. Bacarro sold 
property at Hancock Road, Pittsfield, to Matthew 
and Katelyn Kiernan, $70,000.

John C. Mendeola and Maureen P. Scott sold 
property at 14 Revilla Terrace, Pittsfield, to 
Thomas Weeks and Shannon Kenyon, $429,150.

William J. Keane sold property at 454-456 Tyler 
St., Pittsfield, to 45 Pine Street LLC, $212,000.

Alan B. Wilcox and Lynn M. Bertelli, trustees 
of the Crosstown RT, sold property at 17 
Adam St., Pittsfield, to Anthony J. Cimini, 
$180,000.

Rufo Auto Body Inc. sold property at 105 Fourth 
St., Pittsfield, to 376 Tyler Street LLC, $297,400.

Brian T. Szpyrka sold property at 44-46 King St., 
Pittsfield, to Jack Strack, $177,000.

John H. and Annette L. Caccese sold property at 
24 Williams St., Pittsfield, to David Goddeau and 
Jennifer Wiley Bell, $406,000.

Bespoke Capital LLC sold property at 8-10 
Courtland Place, Pittsfield, to 810 Courtland LLC, 
$259,000.

Eugene J. Tanner sold property at 15 Marcella 
Ave., Pittsfield, to Trevor M. and Denise A. 
Forbes, $199,133.38.

Edward D. Bona sold property at 60 Rhode Island 
Ave., Pittsfield, to Bonnie S. and Harry A. Alexan-
der and Isaiah J. Charland, $270,000.

Trinity Ventures LLC sold property at 23 Lake St., 
Pittsfield, to Gary Antle, $82,500.

Thomas M. Spencer sold property at 56 Pollock 
Ave., Pittsfield, to Lee Anthony Prinz, $385,000.

Leonard M. Yon sold property at 85 Velma 
Ave., Pittsfield, to Elie and Melissa Massoun, 
$170,000.

Nancy A. Orton and Alan M. Giusti sold property 
at 126 Harryel St., Pittsfield, to Johan M. Gillooly, 
$276,000.

Mullen Bros. of North Adams sold property at 
50 Downing Two, Pittsfield, to MCP Pittsfield 
Properties LLC, $4,950,000.

Michelle Stracuzzi Marino, formerly known 
as Michelle M. Stracuzzi, sold property at 65 
Richmond Ave., Pittsfield, to Jessica J. Chapman, 
$195,000.

Scott M. Hedges sold property at 347 Williams 
St., Pittsfield, to Travis M. and Courtney E. Norr-
gard, $320,000.

Thomas R. Beuth sold property at 42-44 Hamlin 
St., Pittsfield, to 160-189 North St. Pittsfield MA 
LLC, $175,000.

Keith R. Vargen sold property at 44 Valentine 
Road, Pittsfield, to John S. and Carolyn M. Torrey, 
$389,000.

Mullen Logistics LLC sold property at 35 Down-
ing Two, Pittsfield, to MCP Pittsfield Properties 
LLC, $1,250,000.

William N. and Janice M. Shirley sold property at 
43 Third St., Pittsfield, to Anthony P. Doyle, trust-
ee of the Six Seven Four Housatonic Nominee 
Trust, $25,000.

Joshua R. and Paige T. Wandrei sold property at 
48 Holmes Road, Pittsfield, to David and Jane 
Angermeier, $135,000.

Crystal Heiden sold property at Walnut Road, 
Richmond, to Skyline Properties Inc., $30,000.

Ronald E. and Judy A. Blood sold property at 237 
Eleanor Road, Pittsfield, to Jacob M. Ellis and 
Sarah B. Kinney, $325,000.

Ellies Holdings LLC sold property at 40 Roland 
St., Pittsfield, to Joshua G. and Dawn E. Johnson, 
$225,000.

Heidi E. Lovato, personal rep. of the Estate of 
Marjorie A. Grotz, sold property at 148 Holmes 
Road, Pittsfield, to Jose Miranda, $240,000.

Berkshire County Management LLC sold proper-
ty at 58 Seymour St., Pittsfield, to Cheng Wu Zhu 
and Li Yun Li, $340,000.

Lynn Bilotta sold property at 1 Boulder Road, 
Pittsfield, to Lynn M. Stevens and Glenford D. 
Nixon, $350,000.

Ellies Holdings LLC sold property at 57 Curtis 
Terrace, Pittsfield, to DNC Real Estate LLC, 
$13,000.

Stephen M. Kerr, personal rep. of the Estate of 
Elsie Mary Kerr, sold property at 239 Dawes 
Ave., Pittsfield, to Aidan T. and Kari G. Casey, 
$260,000.

Ellies Holdings LLC sold property at 90 West-
chester Ave., Pittsfield, to Deborah Smith, 
$275,000.

Dominick R. Villane and Elizabeth A. Pelletier sold 
property at 126 Union St., Pittsfield, to Daphne A. 
Bolden, $235,000.

Emmanuel Kodjo Annuva sold property at 60-62 
Winter St., Pittsfield, to Smegal Holdings LLC, 
$145,000.

Jeanne E. Baccoli sold property at 52-54 South 
John St., Pittsfield, to Fernando Vasconcelos and 
Alba Sanchez, $165,000.

Ellies Holdings LLC sold property at 82 Elmhurst 
Ave., Pittsfield, to Gabrielle X. and Brooke A. 
Bridagan, $272,300.

Jeanne A. Hopfenspirger sold property at 190 
Newell St., Pittsfield, to Merrilyn A. Gagne, 
$255,500.

Renee Zamboni, formerly known as Renee Chil-
ton, sold property at 12 Melrose Ave., Pittsfield, 
to Marc Lescarbeau, $200,000.

Robert Gyurjan sold property at 45 Hazelwood 
Terrace, Pittsfield, to Sarah Engle, $280,000.

John A. Sensenbaugh, trustee of the Sensen-
baugh Trust, sold property at 18 County Court, 
Pittsfield, to Leonard E. and Gloria Friedman, 
$629,900.

Brian P. and Deborah J. Flynn sold property at 32 
Cromwell Ave., aka 5 Berkshire Ave., Pittsfield, to 
Jean LaForest, $265,000.

Richard E. Wojtczak sold property at 205-207 
Brown St., Pittsfield, to Rosaura and German 
Roman, $250,000.

Amanda L. Desautels, personal rep. of the Estate 
of Darren Richard Desautels, sold property at 41 
Woodbine Ave., Pittsfield, to Thomas Sondrini, 
$130,000.

May Brook Development Corp. sold property 
at Lillybrook Road, Pittsfield, to Tamara B. and 
Christian G. Whitney, $75,000.

John E. Perusse Jr. sold property at 422 Elm St., 
Pittsfield, to Lida Mirella Flores, $285,000.

James J. Gutowski sold property at 42 Wood 
Ave., Pittsfield, to James and David Brandi, 
$265,000.

TMR Realty LLC sold property at 14 Thomson 
Place, Pittsfield, to Elizabeth Corsa, $276,000.

RICHMOND
Richard Carl Zoeller sold property at 56 Grist 
Mill Road, Richmond, to Ellies Holdings LLC, 
$400,000.

SANDISFIELD
Zenon Bojko and Janet Bojko sold property at 
302 Tamarack Trail, Sandisfield, to Rita Jenkins 
and Robert Jenkins, $560,000.

Robert A. Maryks sold property at 12 Tannery 
Road, Sandisfield, to Jordi Getman and Frances 
Mejia, $311,500.

SAVOY
Melvin T. and Terry L. Barrett sold property at 
266 Chapel Road, Savoy, to Marlee R. Meczywor, 
$137,000.

STOCKBRIDGE
Patricia Marie McPhee, trustee of the Patricia 
Marie McPhee Trust, sold property at 26 East St., 
Unit DH-B, Stockbridge, to Jeffrey Lynch, trustee 
of the Berkshire Protection Trust, $269,000.

Margaret M. Fare, personal rep. of the Estate of 
Alice Marie Jirak, sold property at 36 Church St., 
Stockbridge, to William John Resetarits Sr. and 
Cheryl Rogers Resetarits, $459,000.

TYRINGHAM
Donald P. Lombardi and Helene Fuchs, trustees 
of the Lombardi and Fuchs Family Living Trust, 
sold property at 21 Webster Road, Tyringham, to 
Beryl Bender Birch, $655,000.

WASHINGTON
Christopher M. Johnson sold property at Lovers 
Lane Road, Washington, to Dane R. and Michele 
L. Matthews, $85,000.

WEST STOCKBRIDGE
Mary A. Korte, Joseph Buratto Jr., Bruce Buratto, 
Peter A. Buratto, Jane LePrevost, Brian T. 
Buratto, Marc D. Buratto, and Lisa Young sold 
property at 10 Old Great Barrington Road, West 
Stockbridge, to Lloyd Joseph Rose as trustee of 
Rose Barn Nominee Trust, $21,000.

Ronald R. Ouwerkerk Estate sold property at 0 
Great Barrington Road, West Stockbridge, to Al-
exandra H. Glover as trustee of West Stockbridge 
House Nominee Realty Trust, $118,000.

WILLIAMSTOWN
Peter Mehlin sold property at 51 School St., Wil-
liamstown, to Bernhard and Sophie C. Klingen-
berg, $500,000.

Monica Berry, trustee of the Jeanne M. Dilisio 
Trust, sold property at 53 Cobbleview Road, 
Williamstown, to Sara E. Katz, $377,000.

Patricia J. and Roger Gould, trustees of 
the Patricia J Gould RVT, sold property at 
150 Torrey Woods Road, Williamstown, to 
Kristy Lyn Edmunds and Roslyn Kim Warby, 
$1,300,000.

The President and Trustees of Williams College 
sold property at 350 Pine Cobble Road, William-
stown, to Eliza L. Congdon and Casey D. Bohlen, 
$513,500.

Bilal Warrith Din Ansari and Colleen Marie Keyes 
sold property at 51 Wilshire Drive, Williamstown, 
to John W. and Megan J. Wiley, $559,000.

Alix H. and William Barrale sold property at 792 
North Hoosac Road, Williamstown, to Nicholas 
and Emily Hennessey, $399,000.

Michael P. Cushman, trustee of Lucia Howard 
Cushman RVT, sold property at 56 Benlise Drive, 
Williamstown, to Leslie A. Gura, $426,200.

Laura J. and Michael D. Ehlers sold property at 
Stone Hill Road, Williamstown, to David S. Pop-
pick, trustee of the David S. Poppick 2019 RVT, 
and Elisabeth C. Naman, trustee of the Elisabeth 
C. Naman 2019 RVT, $100,000.

Laura J. and Michael D. Ehlers sold property at 
Stone Hill Road, Williamstown, to Henry C. and 
Maureen M. Lee, $100,000.

WINDSOR
Jason M. Shepard sold property at 2241 Route 
9, Windsor, to Alexis King and Shane Johnson, 
$375,000.

Heather L. Juby sold property at 1130 Main 
Dalton Road, Windsor, to Berkshire County 
Management LLC, $325,000.

Edward J. Lisee sold property at High Street Hill 
Road, Windsor, to Holly Higinbotham, $60,000.

Cam Stockton 
has been promot-
ed to program 
director of the 
Boys & Girls Club 
of the Berkshires.

In this role, 
Stockton will be 
responsible for all 
youth program-

ming at the Boys & Girls Club and will 
serve as camp director at Camp Russell in 
Richmond.

Stockton has served in various roles 
at the club for six years, most recently as 
health and wellness director. He holds a 
bachelor’s degree in business manage-
ment from Westfield State University.

“I am excited to be teamed with Cam 
while we work together to continue to 

build better programs and activities for 
our youth,” said Joseph McGovern, the 
executive director of the Boys & Girls 
Club. “Cam has been a loyal club employ-
ee and his passion for making a difference 
in the lives of our children is evident each 
and every day.”

“This is a great opportunity to contin-
ue to help our youth progress to become 
successful members of the community,” 
Stockton said. “I want to thank Joe and 
the club staff for ensuring their trust in 
me to care for our children.”

Lila Kanner, who grew up in  

Pittsfield, has 
been named chief  
philanthropy 
officer at Jacob’s 
Pillow Dance 
Festival. She 
assumed her new 
role on May 23. 
She has previ-
ously worked in 

London, Boston and New York, but is a 
Berkshire County native who graduated 
from Pittsfield High School. and served as 
a counselor at Camp Chimney  
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Corners in Becket.
In her new role, Kanner will be working 

with the executive and artistic director, 
the board and staff to advance the ambi-
tious development goals of the Pillow. She 
will play a key role in strengthening the 
organization’s major giving and essential 
in the creation of a new development and 
stewardship plan for the future

Kanner has more than 20 years of expe-
rience in the arts and a decade in suc-
cessful fundraising leadership. She most 
recently served as the acting director of  
development and head of philanthropy 
for six years at The Courtauld Institute 
of Art in London, where she managed a 
development team to deliver campaigns, 
major gifts, membership, operations, 
alumni relations and events.

Kayla Brown-
Wood has been 
promoted to direc-
tor of day services 
at Berkshire Fami-
ly and Individual 
Resources.

In addition 
to managing 
BFAIR’s Employ-
ment Service 

department, Brown-Wood will now also 
oversee the agency’s day habilitation and 
community based day services programs. 
She has been with BFAIR since 2016 and 
has held various roles including assistant 
director of employment services and 
most recently director of employment 
services.

Brown-Wood is a 2021 graduate of the 
Berkshire Leadership Program, which 
led to her being asked to be a member of  
the 2022 Berkshire Leadership Program’s 
Steering Committee. She is currently con-
tinuing her education in graduate studies 
in health care administration.

Dr. Mark  
Pettus, who 
served as direc-
tor of wellness, 
population health, 
and community 
care at Berkshire 
Health Systems, 
was recently 
named the first 

chief medical office of Preventia, a 
virtual-first lifestyle-based technology 
platform in Indianapolis.

in his new role, Pettus will focus on 
several critical areas for the technology 
startup, including health services best 
practices, innovation support and part-
nership development.

Pettus, who worked for BHS for 30 
years, had previously served as the health 
system’s director of medical educa-
tion and has been an associate dean of  
medical education at The University of  
Massachusetts Medical School, where he 
continues to serve as an associate profes-
sor of medicine faculty member.

He has combined his expertise as a tri-
ple-board certified practitioner (internist, 
nephrologist, and integrative medicine) 
in leadership roles in medical education, 
population health, and wellness innova-
tion. He is an author, teaching faculty for 
The Center for Mind-Body Medicine as 
well as The Meditation Institute and hosts 
the podcast The Health Edge.

Nick  
Delmolino,  
Bill Jennings, 
Tom Spiro and  
Sabrina Squires 
have joined 
Berkshire Com-
munity College 
as full-time staff  
members, while 
the college has 
updated the em-
ployment status 
of current staffer 
Sean Reagan.

Delmolino 
has been named 
executive director 
of institutional ad-
vancement where 
he will continue 

to support the fundraising efforts of the 

BCC Foundation.
A Berkshire 

County native, 
Delmolino has 
returned to 
Pittsfield after 
spending 18 years 
in Jackson Hole, 
Wyo., where he 
served as director 
of advancement 
at Teton Raptor 
Center and was 
previously the 
senior director 
of marketing and 
communications 
at Teton Science 
Schools. Delmo-
lino attended 
BCC and holds a 

bachelor of arts degree in sociology from 
Western New England University.

Jennings had been named director of  
information technology. He most recently 
worked for more than 14 years at Iredale 
Mineral Cosmetics in Great Barrington, 
where he served in several positions 
including IT manager for the past seven 
years. He has also served as the manager 
of IT support and customer service at the 
former Workshop Live in Pittsfield and as 
system administrator at the former Star-
base Technologies in Pittsfield. Jennings, 
who lives in Pittsfield, holds a bachelor’s 
degree in business and marketing from 
the University of Bridgeport.

Spiro has been named Clerk IV for the 
Supporting Urgent Community College 
Equity through Student Services (Suc-
cess) Program. He most recently worked 
in the alumni relations office at the 
University of Massachusetts Amherst, 
and had previously served as program 
coordinator in the 2+2 Program at Elms 
College in Chicopee. Spiro, who lives in 
Worthington, holds a master’s degree in 
natural resource management from An-
tioch New England Graduate School and 
a bachelor’s degree in business adminis-
tration from SUNY Oneonta.

Squires has been named library 
assistant III for circulation. A resident 
of Averill Park, N.Y., she graduated from 
Nazareth College of Rochester, N.Y. in 
2018 with a bachelor of arts degree in 
peace and justice studies and religious 
studies. She most recently worked as cir-
culation coordinator for the Neil Hellman 
Library at The College of Saint Rose in 
Albany, N.Y.

Reagan, formerly an academic coun-
selor for BCC’s academic advising team, 
is now an academic counselor for allied 
health. He joined BCC in November after 
teaching English and journalism at Holy-
oke Community College for 10 years.

Sheila Ban-
dyopadhyay has 
joined Shake-
speare & Compa-
ny as its director 
of training. She 
will begin her new 
position Aug. 9.

Bandyopad-
hyay, who began 

her career at Shakespeare & Company, 
most recently served as head of the 
professional training program and core 
movement faculty at Dell’Arte Interna-
tional School of Physical Theatre, and 
head of movement at The American 
Academy of Dramatic Arts in New York 
City. Bandyopadhyay has taught actor 
training workshops internationally and 
on both coasts.

She has an extensive background in 
both new work and Shakespeare, and has 
been an active player in the New York 
independent theater scene, with work at 
venues including the West End Theater, 
the Brick in Brooklyn, the Tank, the 72nd 
St. Theater Lab. Her previous experience 
also includes multiple festivals for new 
work (directing/devising); the Boston 
Center for the Arts, Gallatin NYU, FSU/
Asolo, and the American Academy of  
Dramatic Arts Company (movement and 
choreography), and The Humanist Proj-
ect and Stages on the Sound as a perform-
er, among others.

Pittsfield Cooperative Bank has named 
Mary Coughlin vice president, residen-
tial mortgage manager; and Jennifer 
Parsons vice president, human resourc-
es.

Coughlin, who 
will head residen-
tial lending, has 
over 25 years of  
experience in loan 
originating, credit 
administration 
and relationship 
management. 
She previous-
ly worked for 
Greylock Federal 
Credit Union, 
serving in several 
different depart-
ments in the cen-
tral office,which 
gave her a broad 
understanding of  
operations. She 
lives in Pittsfield 

with her family.
Parsons most recently worked in 

human resources at Berkshire Transit 
Management. She has also worked in 
human resources and operations at Unit-
ed Cerebral Palsy of Western Mass. She 
graduated with honors from Berkshire 
Community College. She lives in Pittsfield 
with her husband and children.

Carl Bowlby, 
Abby Daggett, 
Ashley Paradis 
and Julia  
Rousse Ship-
pee have joined 
the faculty at 
Berkshire Music 
School.

Bowlby will 
teach piano and 
organ; Daggett, 
vocal instruction; 
Paradis, clarinet; 
and Rousse Ship-
pee guitar and 
ukulele.

Bowlby is a 
1990 graduate of  
Pittsfield Com-
munity Music 

School, now Berkshire Music School. He 
studied piano performance, composition 

and studio tech-
nology at New 
York University, 
where he earned a 
bachelor’s degree 
from the Gallatin 
School of Indi-
vidualized Study 
in 1995. He has 
also taught and 
performed in the 
Berkshires.

Daggett is a 
musical theatre 
artist, opera sing-
er, director, music 
and vocal in-
structor. She has 
trained in voice, 
acting and dance. 

For the past six years, she has focused on 
specialized vocal training, specifically the 
Bel canto method and Linklater tech-
nique. A resident of both the Berkshires 
and Boston, Daggett holds dual degrees 
in music and theatre from the Massachu-
setts College of Liberal Arts.

Paradis is a music teacher and the 
band director at Pittsfield High School, 
where she directs the PHS concert band, 
jazz big band and jazz combos. She holds 
a bachelor’s degree in music education 
and a master of arts degree in conducting 
from the University of New Hampshire. 
In college, she served as the as an assis-
tant to the UNH WIldcat Marching Band, 
Wind Symphony, Symphony Orchestra, 
Symphonic Band and Concert Band

Rousse Shippee sings and plays many 
string instruments, including the upright 
bass, guitar and ukulele. She taught 
elementary general music for 17 years. 
She recently received a master’s degree in 

music education 
from the Universi-
ty of Florida.

Angela Elzner 
has joined 
Berkshire Money 
Management as 
a paraplanner 
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Property Management
The area’s premier real estate management

& development company

We manage everything
real estate!

• Condominiums
• Home Owner’s Associations
• Commercial Property
• Single Family Homes
• Multifamily complexes

413.663.8677
www.moresiandassociates.com

North Adams, MA

in the financial 
planning depart-
ment, while Kyle 
Lyman has joined 
the firm as a fi-
nancial associate.

Elzner, who 
moved to the 
Berkshires from 
St. Mary’s, Ga., 

20 years ago, has previously worked for 
Wellesley Financial, which was later 
known as the Bullfinch Group and 
Greylock Investment Group. She obtained 
a securities license while working for 
Greylock. Elzner holds a bachelor of  
arts degree in business administration 
from Massachusetts College of Liberal 
Arts and recently earned her financial 
paraplanner qualified professional desig-
nation.

Lyman, who grew up in Dalton before 
moving to Hinsdale, graduated from Bry-
ant University in 2020 with a bachelor’s 
degree in business administration with a 
concentration in finance and economics. 
He previously worked for Bullfinch Group 
and MDS Wealth Advisors. in his new role 
as financial associate, Lyman will support 
the financial advising team in their efforts 
to provide clients with quality service 
as he works toward becoming a licensed 
investment adviser.

Community 
Health Programs 
has named  
Sherri-Lee  
Ryanmann direc-
tor of behavioral 
health.

A licensed inde-
pendent clinical 
social worker, 

Ryanmann earned her master’s degree in 
social work from the State University of  
New York/Nelson A. Rockefeller College 
of Public Affairs and Policy. She com-
pleted undergraduate studies at Massa-
chusetts College of Liberal Arts in North 
Adams.

Ryanman previously served in several 
roles with Berkshire Health Systems and 
Berkshire Medical Center, collaborating 
with primary care providers in clinical 
assessment and treatment of patients’ 
behavioral health needs. She has also 
worked in inpatient and outpatient set-
tings, providing consultation to medical 
teams, as well as treatment and crisis 
intervention to patients and families with 
complex psychosocial, mental health and 
substance use problems.

Ryanmann has completed trainings 
in suicide prevention, domestic violence, 
trauma treatment, mindfulness, and sub-
stance use, as well as multiple therapeutic 
modalities. At Berkshire Medical Center, 
she was a member of the BMC Ethics and 
Diversity committees. She was recog-
nized by the Massachusetts Executive of  
Human Services with the Department 
of Developmental Services 15th Annual 
Human Rights Award in 1999.

Dr. Soma 
Brahmanan-
dam has been 
named director 
of  vascular sur-
gery at Berkshire 
Medical Center, 
Berkshire Health 
Systems has 
announced. She 
joins the BMC 

medical staff  and the provider staff  of  
Berkshire Surgical Services of  BMC.

Brahmanandam previously served 
as a vascular surgeon at Mount Sinai 
Queens Hospital in New York City, 
where she was the medical director 
for quality and patient safety. She was 
also an assistant professor of  surgery 
at the Icahn School of  Medicine at 
Mount Sinai. Before going to New 
York, Brahmanandam was in private 
practice with Prima CARE Center for 
Vascular Diseases in Fall River.

She is board certified in general 
and vascular surgery, specializing in 
surgical and endovascular approach-
es to arterial and venous diseases 
including peripheral vascular disease, 
aortic aneurysms, carotid artery 

disease, mesenteric occlusive disease, 
dialysis access, venous thrombosis, 
and varicose veins. Brahmanandam is 
fellowship trained in vascular surgery 
from the Cleveland Clinic Foundation/
Cleveland Clinic Lerner College of  
Medicine.

Brahmanandam earned her medical 
degree from Brown University School 
of  Medicine in Providence, R.I. She 
completed her residency in general 
surgery at the University of  Massa-
chusetts Medical Center in Worces-
ter. During this time, she received 
a master of  public health degree in 
epidemiology and biostatistics from 
the Harvard School of  Public Health.

Dr. Laura 
Setti, a board-cer-
tified family phy-
sician with Com-
munity Health 
Programs in 
Great Barrington, 
has been selected 
as the Berkshire 
District Medical 

Society’s 2022 Community Clinician of  
the Year. The award recognizes each hon-
oree’s professionalism and contributions 
as a physician.

Setti, who also lives in Great Bar-
rington, has provided health care to 
patients of all ages at CHP since 2008. For 
the past 18 years, she has worked in com-
munity health with a particular interest 
in immigrant health, health care dispari-
ties and collaborative health care models.

In her current position, Setti has 
worked with immigrant communities, 
serving as the only civil surgeon seeing 
patients in Berkshire County. Over the 
past few years, she has developed collabo-
rative relationships with local non-profits 
and the Massachusetts Department of  
Public Health to care for unaccompanied 
minors and refugees in our rural commu-
nity.

Setti earned her doctor of medicine 
from the University of North Carolina, 
Chapel Hill after which she obtained a 
master’s degree in public health from 
Harvard University. She completed her 
residency in family medicine at Ventura 
County Medical Center in Ventura, Calif.

She received her undergraduate degree 
with honors in human development and 
social relations from Earlham College, 
where she completed her thesis on envi-
ronmental racism.

Setti has served as an environmen-
tal activist in the rural South, learned 
Spanish in El Salvador where she also 
served as an independent post-war 
election observer, and practiced medicine 
in rural clinics in both El Salvador and 
the Amazonia region of Ecuador. She 
recently served on the board of directors 
for Multicultural Bridge in Lee and the 
medical advisory panel of the Berkshire 
Waldorf School.

She lives in Great Barrington with her 
husband, Chris Clark, a hospital physi-
cian at Fairview Hospital, and her two 
children. When not working, Dr. Setti 
enjoys gardening, hiking, cycling, and 
sharing time and adventures with her 
family.

Community 
Health Programs 
has named den-
tists Ankineedu 
Babu Dasari 
to its North 
Adams family 
dental practice 
and Anubhav 
Jain to its CHP 
Neighborhood 
Health Center in 
Pittsfield.

Babu Dasari 
is a graduate of  
Sibar Institute of  
Dental Sciences 
in India, and 
holds an MBA 
in health care 
administration 
from the Univer-

sity of  Findlay in Ohio. He completed 
his advanced education in general 
dentistry fellowship at Case Western 
Reserve University School of  Dental 
Medicine.

Jain is a graduate of  Jiwaji Uni-
versity in India, and holds a master’s 

degree in public health, specializing in 
epidemiology, from Temple University 
in Philadelphia. He earned a graduate 
certificate in dental public health from 
the Maurice H. Kornberg School of  Den-
tistry, which is also in Philadelphia.

Jeffrey Grandchamp has been 
unanimously elected chair of  the 
Community Bancorp of  the Berkshires 
board of  directors.

He succeeds Steve Pagnotta who had 
served as chair for five years. Commu-
nity Bancorp of  the Berkshires is the 
mutual holding company of  Adams 
Community Bank.

Grandchamp is an attorney with 
Grandchamp Law Offices. He attended 
McGill University in Montreal, and 
graduated from Temple University, 
summa cum laude. Grandchamp re-
ceived his law degree from the Universi-
ty of  Connecticut. He is a veteran of  the 
U.S. Navy, and is active in the commu-
nity.

He joined Adams Community Bank’s 
board in 2011 and has served on the 
audit, and compensation committees 
and as chair of  the governance and 
technology committees. Most recently, 
he served as clerk of  the corporation.

Dr. David 
Cohen, a board 
certified and 
fellowship trained 
specialist in vas-
cular medicine, 
has been appoint-
ed to the medical 
staff of Berkshire 
Medical Center 
and the provider 

staff of Berkshire Surgical Services of  
BMC.

He specializes in diagnosis and treat-
ment of venous diseases including vari-
cose veins, chronic venous insufficiency, 
venous ulcerations, deep thrombosis and 
spider veins. Some treatments he pro-
vides include thermal and nonthermal 
ablations, phlebectomy, and sclerothera-
py services.

Cohen comes to the Berkshires from 

New Jersey, where he had served as a pro-
vider and vein specialist with Advanced 
Vascular Associates in Morristown. He 
was previously the medical director of  
Circulatory Care of New Jersey in Para-
mus.

He received his medical degree from 
Columbia University College of Physi-
cians and Surgeons, and completed his 
residency in internal medicine at the Uni-
versity of Michigan. Cohen is board certi-
fied in internal medicine and cardiovascu-
lar disease, and was fellowship trained in 
cardiology at Albert Einstein College of  
Medicine in the Bronx, N.Y., and interven-
tional cardiology at Westchester County 
Medical Center in Valhalla, N.Y.

Karen Sastri 
has been named 
chief  diversity 
officer of  NBT 
Bank, marking 
the first time 
that the bank 
has designated 
this position on 
a full-time basis.

In this role, 
Sastri will provide continuity for 
NBT’s established diversity, equity 
and inclusion initiatives and will 
work with leadership to establish new 
programs and best practices, focusing 
on recruitment, retention and devel-
opment.

Sastri joined NBT Bank in 1996 and 
has extensive experience in training 
and development and employee rela-
tions. She earned a bachelor’s degree 
from University of  Albany and holds 
a strategic human resources business 
partner certification. Sastri is active 
in the community, serving as a board 
member for the Chenango United Way 
in New York and Dollars for Scholars, 
as well as a member of  the Norwich, 
N.Y., Boys Soccer Boosters. She also 
previously served on the board of  
directors for the United Way of  New 
York state.

Based in Norwich, N.Y., NBT Bank 
operates five branches in the Berk-
shires.

People
FROM PAGE 21

Lyman

Ryanmann

Brahmanandam

Setti

Dasari

Jain

Sastri

Cohen



July 2022 Berkshire Business Journal 23

COME BY TODAY FOR YOUR
MULCH, STONE, TOPSOIL,

GRAVEL AND AIRPORT MIX!

CALL 413-464-9574 FOR DELIVERY
185 FENN STREET • PITTSFIELD, MA



24 Berkshire Business Journal July 2022

GrowingTogether
When Jed and Nathan wanted to grow their business, they needed
a bank willing to be part of the grand design. Together, we worked
out the financing – delivering the perfect arrangement of service
and knowledge.

If you have a new business idea you’d like to cultivate, contact us
to set up an appointment. We’ll bring the flowers.

For help growing your financial future,
contact us today at 413-447-7304.

The Pittsfield Cooperative Bank +Township Four

Jed Thompson and Nathan Hanford
Owners, Township Four

Pittsfield • Dalton • Gt. Barrington
pittsfieldcoop.com
Member FDIC & DIF Equal Housing Lender

townshipfour.com
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